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If you are a Stella award winner, congratulations! If you are a 
non-supplier reader of this special Stellas supplement, kudos to you, 
too, because you have come to the place to � nd superior 

destinations, venues and services for your business events, each vetted 
and approved by your peers and a panel of esteemed industry judges.

 � e gold, silver and bronze winners showcased within these pages — 
whether a hotel, cruise line, city, DMC or other service provider — have 
demonstrated their commitment to helping you pull o�  a � awless event. 
To be a Stella winner indicates that a provider’s product is the best of the 
best, a shining star in the meetings industry. In short, you can refer with 
con� dence to the Stella list when choosing services and locations for 
your upcoming meetings. Our honorees are standouts all, and you will 
be, too, when you partner with a Stella award winner. 

 Beyond the winners’ circle, in these pages we also look at how hotels 
are reinventing their meeting spaces to set the stage for inspirational 
gatherings; ways planners can create a sense of luxury in their 
programs regardless of destination; the perk-heavy means by which 
hotel consortiums are courting the meetings market; and � nally, why 
golf schools are great places to teach leadership skills.

 Enjoy this special supplement — and don’t forget to nominate your 
favorite suppliers for a 2019 Stella award now at www.stella-awards.com. 

Senior Vice President/Chief Content Director
Northstar Meetings Group
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STUDIO B CONFERENCE CENTER ROYAL THEATER

MEMOR ABLE EVENTS. REMARK ABLE JOURNEYS. HUMBLING APPRECIATION.

Because of your support , Royal Caribbean® is proud to have been selected as Best Cruise Line serving the meeting, 

incentive and convention industry in the second annual Northstar Stella Awards.

Thank you for recognizing our commitment to transforming corporate gatherings into epic, have-to-see-it to believe 

it adventures. With ships that sail to destinations worldwide, offering the most exciting, unique event venues in 

the industry, plus ultimate team building activities and the wow factor you’ve been searching for, it ’s no wonder 

Royal Caribbean is the most recognized name in events at sea. And adding complimentary world-class dining, 

award-winning entertainment and impressive accommodations makes your event one to remember for years to come.

Features vary by ship. ©2018 Royal Caribbean Cruises Ltd. Ships’ registry: The Bahamas. 18064733 • 10/5/2018

LEARN MORE ABOUT HOSTING AN EVENT ON ROYAL CARIBBEAN
Call our Corporate Sales Managers at 800-258-511 1 (Select Option 2, Then 1) or visit RoyalCaribbeanIncentives.com
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HOTELS

BEST OVERALL 
HOTEL CHAIN

GOLD All-Inclusive Hard Rock Hotels

SILVER Sonesta International 
 Hotels Corporation

BRONZE AMResorts 

FINALIST Barceló Hotel Group

FINALIST Trump Hotels .......................Page 20

BEST OVERALL 
BOUTIQUE/LIFESTYLE 
HOTEL BRAND

GOLD Benchmark Resorts 
 & Hotels  ...............................Page 16

SILVER W Hotels Worldwide

BEST HOTEL/RESORT > 
NORTHEAST

GOLD Revere Hotel Boston Common
 Boston, MA

SILVER Boston Park Plaza, Boston, MA

BRONZE Trump International Hotel 
 Washington, D.C. ................Page 20

FINALIST InterContinental, Washington D.C., 
 � e Wharf, Washington, D.C.

FINALIST � e Baltimore Marriott Waterfront 
 Baltimore, MD

BEST HOTEL/RESORT > 
SOUTHEAST

GOLD Royal Sonesta New Orleans
 New Orleans, LA

SILVER � e Guest House at Graceland
 Memphis, TN

BRONZE Rosen Shingle Creek Hotel Orlando
 Orlando, FL

FINALIST W Fort Lauderdale
 Fort Lauderdale, FL

FINALIST Wyndham Grand Clearwater Beach 
 Clearwater, FL

FINALIST Casa Marina, A Waldorf Astoria 
 Resort, Key West, FL

BEST HOTEL/RESORT > 
MIDWEST

GOLD JW Marriott Indianapolis 
 Indianapolis, IN

SILVER Trump Hotel Chicago 
 Chicago, IL ...........................Page 20

BRONZE JW Marriott Chicago 
 Chicago, IL

FINALIST Hotel Ivy, A Luxury Collection 
 Hotel, Minneapolis, 
 Minneapolis, MN

FINALIST MotorCity Casino Hotel 
 Detroit, MI ...........................Page 40

BEST HOTEL/RESORT > 
SOUTHWEST

GOLD � e Broadmoor 
 Colorado Springs, CO ........Page 32

SILVER Royal Sonesta Houston, Houston, TX

BRONZE JW Marriott Austin, Austin, TX

FINALIST the ART, a hotel, Denver, CO

FINALIST Andaz Scottsdale Resort & Spa 
 Scottsdale, AZ 

BEST HOTEL/RESORT > 
FAR WEST

GOLD � e Venetian and � e Palazzo 
 Las Vegas, Las Vegas, NV

SILVER Carmel Valley Ranch, Carmel, CA

BRONZE � e Cosmopolitan of Las Vegas 
 Las Vegas, NV

FINALIST  Hyatt Regency Maui Resort & Spa

FINALIST Fairmont Kea Lani, Maui,Wailea, HI

FINALIST Grand Wailea, A Waldorf 
 Astoria Resort, Wailea, HI

BEST HOTEL/RESORT > 
INTERNATIONAL AND 
U.S. TERRITORIES

GOLD Monte-Carlo Bay Hotel & Resort
 Monte Carlo, Monaco

2018 Stella Award 
Winners and Finalists

HOTELS
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2018 STELLA AWARDSHOTELS

SILVER Atlantis, Paradise Island, � e 
 Bahamas, Paradise Island, Bahamas

BRONZE Hilton Los Cabos Beach & 
 Golf Resort, Los Cabos, Mexico
FINALIST Live Aqua Beach Resort Cancún 
 Cancún, Mexico ..................Page 44

FINALIST Grand Velas Los Cabos  
 Los Cabos, Mexico

BEST BOUTIQUE PROPERTY 
> NORTHEAST

GOLD Kimpton Hotel Monaco Baltimore
 Inner Harbor, Baltimore, MD

SILVER � e Columbia Inn at Peralynna
 Columbia, MD

FINALIST Fox� re, Mt. Tremper, NY

BEST BOUTIQUE PROPERTY 
> SOUTHEAST

GOLD � e Reach, A Waldorf 
 Astoria Resort, Key West, FL

SILVER � e Brazilian Court Hotel
 Palm Beach, FL

BRONZE Hotel Colonnade Coral Gables, FL

BEST BOUTIQUE PROPERTY 
> MIDWEST

GOLD Ironworks Hotel Indy 
 Indianapolis, IN

SILVER � e P� ster Hotel, Milwaukee, WI

BRONZE dana hotel and spa, Chicago, IL

FINALIST Hotel Ivy, A Luxury Collection 
 Hotel, Minneapolis 
 Minneapolis, MN

BEST BOUTIQUE PROPERTY 
> SOUTHWEST

GOLD Sanctuary on Camelback Mountain
  Resort & Spa, Scottsdale, AZ

SILVER � e Sebastian – Vail, Vail, CO

BRONZE � e Driskill, Austin, TX

BEST BOUTIQUE PROPERTY 
> FAR WEST

GOLD � e Ranch 4.0 Westlake Village
 Westlake Village, CA

SILVER Argonaut Hotel 
 San Francisco, CA

BRONZE � e Inn at Laguna Beach
 Laguna Beach, CA

FINALIST Laguna Beach House 
 Laguna Beach, CA 

FINALIST  La Playa Carmel, Carmel, CA

BEST BOUTIQUE PROPERTY 
> INTERNATIONAL AND 
U.S. TERRITORIES

GOLD UNICO 20°87° Hotel Riviera Maya
 Riviera Maya, Mexico.........Page 28

SILVER � e Europe Hotel & Resort – Ireland 
 Killarney, Ireland

BRONZE Live Aqua Boutique Resort Playa 
 Del Carmen, Playa del Carmen, 
 Mexico ...................................Page 44

BEST DÉCOR/DESIGN > 
NORTHEAST

GOLD Kimpton Hotel Monaco 
 Washington D.C, Washington, D.C.

SILVER InterContinental Washington D.C. –  
 � e Wharf, Washington, D.C.

FINALIST Fox� re Mountain House 
 Mt. Tremper, NY

BEST DÉCOR/DESIGN > 
SOUTHEAST

GOLD W Fort Lauderdale
 Fort Lauderdale, FL

SILVER � e Guest House at Graceland 
 Memphis, TN

BRONZE Rosen Single Creek Hotel Orlando 
 Orlando, FL

BEST DÉCOR/DESIGN > 
MIDWEST

GOLD Marriott Marquis Chicago 
 Chicago, IL

SILVER MotorCity Casino Hotel
 Detroit, MI ...........................Page 40

BRONZE � e P� ster Hotel, 
 Milwaukee, WI

BEST DÉCOR/DESIGN > 
SOUTHWEST

GOLD Andaz Scottsdale Resort & Spa
 Scottsdale, AZ

SILVER the ART, a hotel, 
 Denver, CO

BRONZE � e Broadmoor
 Colorado Springs, CO ........Page 32

FINALIST Grand Hyatt Denver 
 Denver, CO

FINALIST � e Sebastian – Vail 
 Vail, CO

BEST DÉCOR/DESIGN > 
FAR WEST

GOLD � e Venetian and � e Palazzo 
 Las Vegas, Las Vegas, NV

SILVER � e Ranch 4.0 Westlake Village
 Westlake Village, CA

BRONZE Teton Mountain Lodge & Spa
 Teton Village, WY

FINALIST Argonaut Hotel 
 San Francisco, CA

FINALIST � e Cosmopolitan of Las Vegas 
 Las Vegas, NV
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HOTELS

BEST DÉCOR/DESIGN > 
INTERNATIONAL AND 
U.S. TERRITORIES

GOLD Kerry Hotel, Hong Kong
 Kowloon, Hong Kong

SILVER Shangri-La Barr Al Jissah 
 Resort & Spa, Sultanate of 
 Oman, Muscat, Oman

BRONZE Shangri-La Hotel, Paris, Paris, France

FINALIST UNICO 20°87° Hotel Riviera Maya 
 Riviera Maya, Mexico.........Page 28

FINALIST Live Aqua Boutique Resort 
 Playa Del Carmen, Playa del 
 Carmen, Mexico ..................Page 44

BEST FOOD AND 
BEVERAGE > NORTHEAST

GOLD Kimpton Mason & Rook Hotel
 Washington, D.C.

SILVER � e Baltimore Marriott 
 Waterfront, Baltimore, MD

BRONZE Skytop Lodge, Skytop, PA

BEST FOOD AND 
BEVERAGE > SOUTHEAST

GOLD Hilton Orlando, Orlando, FL

SILVER Naples Grande Beach Resort 
 Naples, FL

BRONZE Palm Beach Marriott Singer Island 
 Resort & Spa, Palm Beach, FL

FINALIST W Fort Lauderdale 
 Fort Lauderdale, FL

FINALIST Marriott Harbor Beach
 Resort & Spa
 Fort Lauderdale, FL

BEST FOOD AND 
BEVERAGE > MIDWEST
GOLD � e Lismore Hotel Eau Claire 
 Eau Claire, WI

SILVER MotorCity Casino Hotel 
 Detroit, MI ...........................Page 40

BRONZE JW Marriott Minneapolis Mall of 
 America, Minneapolis, MN

FINALIST JW Marriott Chicago, Chicago, IL

FINALIST JW Marriott Indianapolis 
 Indianapolis, IN

BEST FOOD AND 
BEVERAGE > SOUTHWEST

GOLD Sanctuary on Camelback Mountain
 Resort & Spa, Scottsdale, AZ

SILVER Andaz Scottsdale Resort & Spa 
 Scottsdale, AZ

BRONZE � e Broadmoor 
 Colorado Springs, CO ........Page 32

FINALIST JW Marriott Austin 
 Austin, TX

FINALIST AT&T Hotel and Conference 
 Center, Austin, TX

BEST FOOD AND 
BEVERAGE > FAR WEST

GOLD � e Venetian and � e Palazzo 
 Las Vegas, Las Vegas, NV

SILVER Anaheim Marriott, 
 Anaheim, CA

BRONZE � e Ranch 4.0 Westlake Village
 Westlake Village, CA

FINALIST Fairmont Kea Lani, Maui
 Wailea, HI

FINALIST � e Cosmopolitan of Las Vegas
 Las Vegas, NV

BEST FOOD AND 
BEVERAGE > 
INTERNATIONAL AND 
U.S TERRITORIES

GOLD Shangri-La Hotel, Paris 
 Paris, France

SILVER Hilton Los Cabos Beach 
 & Golf Resort, 
 Los Cabos, Mexico

BRONZE UNICO 20°87° Hotel 
 Riviera Maya, Riviera Maya, 
 Mexico  ..................................Page 28

FINALIST Grand Fiesta Americana 
 Los Cabos, All Inclusive 
 Golf & Spa, Los Cabos, 
 Mexico ...................................Page 44

FINALIST Live Aqua Beach Resort Cancún 
 Cancún, Mexico ..................Page 44

BEST GAMING PROPERTY 
> NORTHEAST

GOLD Resorts Casino Hotel
 Atlantic City, NJ ...................Page 36

SILVER Harrah’s Atlantic City 
 Waterfront Conference Center 
 Atlantic City, NJ

BEST GAMING PROPERTY 
> MIDWEST

GOLD MotorCity Casino Hotel
 Detroit, MI ...........................Page 40

BEST GAMING PROPERTY 
> FAR WEST

GOLD � e Venetian and � e Palazzo
  Las Vegas, Las Vegas, NV

SILVER � e Cosmopolitan of 
 Las Vegas, Las Vegas, NV

BRONZE Peppermill Resort Spa Casino 
 Reno, NV

FINALIST Atlantis Casino Resort Spa 
 Reno, NV ..............................Page 24

FINALIST Tropicana Las Vegas – A 
 DoubleTree By Hilton 
 Las Vegas, NV
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2018 STELLA AWARDSHOTELS

BEST GAMING PROPERTY > 
INTERNATIONAL AND 
U.S. TERRITORIES
GOLD Hard Rock Hotel & Casino 
 Punta Cana, Punta Cana, 
 Dominican Republic

BEST GOLF RESORT > 
NORTHEAST
GOLD Kingsmill Resort , Williamsburg, VA

SILVER Skytop Lodge, Skytop, PA

BEST GOLF RESORT > 
SOUTHEAST
GOLD Kiawah Island Golf Resort 
 Kiawah Island, SC

SILVER � e Naples Beach Hotel & Golf Club
 Naples, FL

BRONZE Rosen Shingle Creek Hotel Orlando 
 Orlando, FL

FINALIST Pursell Farms, Sylacaugo, AL

FINALIST Gaylord Opryland Resort & 
 Convention Center, Nashville, TN

BEST GOLF RESORT > 
MIDWEST 
GOLD Grand Geneva Resort & Spa
 Lake Geneva, WI

BEST GOLF RESORT > 
SOUTHWEST
GOLD � e Broadmoor
 Colorado Springs, CO ........Page 32

BEST GOLF RESORT > 
FAR WEST 
GOLD Carmel Valley Ranch, Carmel, CA

SILVER Park Hyatt Aviara, Carlsbad, CA

BEST GOLF RESORT > 
INTERNATIONAL AND 
U.S. TERRITORIES

GOLD Adare Manor, Limerick, Ireland

SILVER Barceló Bávaro Grand Resort 
 Punta Cana, Dominican Republic

BRONZE Grand Fiesta Americana 
 Los Cabos All Inclusive Golf & Spa 
 Los Cabos, Mexico ..............Page 44

FINALIST Shangri-La’s Hambantota 
 Golf Resort & Spa, Sri Lanka 
 Ambalantota, Sri Lanka

BEST GREEN INITIATIVE > 
NORTHEAST

GOLD Seaport Hotel & World Trade 
 Center, Boston, MA

BEST GREEN INITIATIVE > 
SOUTHEAST

GOLD Gaylord Palms Resort & Convention 
 Center, Kissimmee, FL

SILVER Gaylord Opryland Resort & 
 Convention Center, Nashville, TN

BEST GREEN INITIATIVE > 
SOUTHWEST

GOLD Gaylord Texan Resort & 
 Convention Center 
 Grapevine, TX

SILVER AT&T Hotel and Conference 
 Center, Austin, TX

BRONZE Hyatt Regency Denver at Colorado 
 Convention Center, Denver, CO

BEST GREEN INITIATIVE > 
FAR WEST

GOLD � e Venetian and � e Palazzo 
 Las Vegas, Las Vegas, NV

SILVER Anaheim Marriott, Anaheim, CA

BRONZE Hyatt Regency Maui Resort 
 & Spa, Lahaina, HI

FINALIST Peppermill Resort Spa Casino 
 Reno, NV

FINALIST Tenaya Lodge at Yosemite 
 Fish Camp, CA

FINALIST Argonaut Hotel,  San Francisco, CA

BEST GREEN INITIATIVE > 
INTERNATIONAL AND 
U.S. TERRITORIES

GOLD Shangri-La Barr Al Jissah Resort 
 & Spa, Sultanate of Oman 
 Muscat, Oman

SILVER Grand Fiesta Americana 
 Coral Beach Cancún
 Cancún, Mexico ..................Page 44

BRONZE Live Aqua Beach Resort 
 Cancún, Cancún, 
 Mexico ...................................Page 44

BEST ON-SITE SUPPORT 
STAFF > NORTHEAST

GOLD Seaport Hotel & World 
 Trade Center, Boston, MA

SILVER � e Baltimore Marriott 
 Waterfront, Baltimore, MD

BRONZE Inns of Aurora, Aurora, NY

FINALIST Gaylord National Resort & 
 Convention Center 
 National Harbor, MD

BEST ON-SITE SUPPORT 
STAFF > SOUTHEAST

GOLD Hilton Orlando, Orlando, FL

SILVER Casa Marina, A Waldorf 
 Astoria Resort, Key West, FL

BRONZE Rosen Shingle Creek 
 Hotel Orlando, Orlando, FL
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FINALIST Trump International Beach Resort 
 Sunny Isles Beach, FL

FINALIST Marriott Harbor Beach Resort 
 and Spa, Fort Lauderdale, FL

BEST ON-SITE SUPPORT 
STAFF > MIDWEST

GOLD Hilton Milwaukee City Center 
 Milwaukee, MN

GOLD Grand Geneva Resort & Spa 
 Lake Geneva, WI

SILVER MotorCity Casino Hotel
 Detroit, MI ...........................Page 40

BEST ON-SITE SUPPORT 
STAFF > SOUTHWEST

GOLD � e Broadmoor 
 Colorado Springs, CO ........Page 32

SILVER AT&T Hotel and Conference 
 Center, Austin, TX

BRONZE � e Scott Resort & Spa
 Scottsdale, AZ

BEST ON-SITE SUPPORT 
STAFF > FAR WEST

GOLD � e Venetian and � e Palazzo
 Las Vegas, Las Vegas, NV

SILVER Anaheim Marriott, Anaheim, CA

BRONZE � e Ranch 4.0 Westlake Village 
 Westlake Village, CA

FINALIST Peppermill Resort Spa Casino 
 Reno, NV

FINALIST Argonaut Hotel, San Francisco, CA

BEST ON-SITE SUPPORT 
STAFF > INTERNATIONAL 
AND U.S. TERRITORIES

GOLD Hilton Los Cabos Beach & 
 Golf Resort, Los Cabos, Mexico

SILVER Shangri-La’s Sanya Resort 
 & Spa, Hainan Island 
 Hainan Cheng, China

BRONZE Grand Fiesta Americana 
 Puerto Vallarta All Inclusive 
 Adults Only, Puerto Vallarta, 
 Mexico  ..................................Page 44

BEST ON-SITE TECH/WI-FI 
> NORTHEAST

GOLD � e Baltimore Marriott Waterfront
 Baltimore, MD

SILVER Gaylord National Resort & 
 Convention Center, National 
 Harbor, MD

BEST ON-SITE TECH/WI-FI 
> SOUTHEAST

GOLD Marriott Harbor Beach Resort 
 and Spa, Fort Lauderdale, FL

SILVER Gaylord Palms Resort & 
 Convention Center, Kissimmee, FL

BRONZE Gaylord Opryland Resort & 
 Convention Center, Nashville, TN

 

BEST ON-SITE TECH/WI-FI 
> MIDWEST

GOLD MotorCity Casino Hotel 
 Detroit, MI ...........................Page 40

BEST ON-SITE TECH/WI-FI 
> SOUTHWEST

GOLD AT&T Hotel and Conference 
 Center, Austin, TX

SILVER Gaylord Texan Resort & 
 Convention Center, Grapevine, TX

BRONZE � e Scott Resort & Spa 
 Scottsdale, AZ

THE ONLINE 
STELLA AWARDS 

SOURCE

Quick and complete access to all 

Stella Awards content: 2018 winners 

and finalists, articles, photos and 

2019 submissions!

www.stella-awards.com

2018 STELLA AWARDSHOTELS
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2018 STELLA AWARDSHOTELS\SUPPLIERS

BEST ON-SITE TECH/WI-FI 
> FAR WEST
GOLD Anaheim Marriott, Anaheim, CA

SILVER Peppermill Resort Spa Casino 
 Reno, NV

BRONZE � e Cosmopolitan of Las Vegas 
 Las Vegas, NV

BEST ON-SITE TECH/WI-FI > 
INTERNATIONAL AND U.S. 
TERRITORIES 
GOLD Grand Fiesta Americana Coral 
 Beach Cancún, Cancún, 
 Mexico ...................................Page 44

BEST RENOVATION (Within 
Past Year) > NORTHEAST
GOLD  Kimpton Lorien Hotel & Spa 
 Alexandria, VA

SILVER � e Cavalier Hotel 
 Virginia Beach, VA

FINALIST Fox� re Mountain House 
 Mt. Tremper, NY

BEST RENOVATION (Within 
Past Year) > SOUTHEAST
GOLD Walt Disney World Swan and
  Dolphin, Orlando, FL

SILVER Naples Grande Beach Resort
 Naples, FL

BRONZE � e Jung Hotel & Residences 
 New Orleans, LA

FINALIST Hilton Orlando/Altamonte Springs 
 Altamonte Springs, FL

BEST RENOVATION (Within 
Past Year) > MIDWEST
GOLD Indianapolis Marriott 
 Downtown Indianapolis, IN

SILVER Grand Geneva Resort & Spa
 Lake Geneva, WI

BEST RENOVATION 
(Within Past Year) > 
SOUTHWEST

GOLD � e Scott Resort & Spa 
 Scottsdale, AZ

SILVER Gaylord Texan Resort & 
 Convention Center, Grapevine, TX

BEST RENOVATION (Within 
Past Year) > FAR WEST

GOLD � e Venetian and � e Palazzo 
 Las Vegas, Las Vegas, NV

SILVER Hotel Spero, San Francisco, CA

BRONZE � e Cosmopolitan of 
 Las Vegas, Las Vegas, NV

BEST RENOVATION 
(Within Past Year) > 
INTERNATIONAL AND 
U.S. TERRITORIES

GOLD Shangri-La Hotel, Singapore
 Singapore

SILVER Atlantis, Paradise Island, 
 � e Bahamas, Paradise Island, 
 � e Bahamas

BRONZE � e Westin Grand Cayman 
 Seven Mile Beach Resort 
 & Spa, Grand Cayman, 
 Cayman Islands

FINALIST Adare Manor, Limerick,
 Ireland

SUPPLIERS
BEST AIRLINE

GOLD Delta Air Lines

SILVER United Airlines

BRONZE American Airlines

BEST CRUISE LINE

GOLD Royal Caribbean International

SILVER Norwegian Cruise Line

BRONZE Celebrity Cruises Corporate 
 Incentives, Meetings & Charters

FINALIST Regent Seven Seas Cruises

FINALIST Oceania Cruises 

BEST CVB/DMO > 
NORTHEAST

GOLD Meet AC 
 Atlantic City, NJ ...................Page 54

Partners In Excellence
Choice Hotels ............................................................ 98
Hutchinson Shores Resort & Spa, Jensen, FL .......... 111
Marriott International — Hawaii .............................. 112
Moody Gardens Hotel, Spa and Convention Center 
Galveston, TX ............................................................120
Opal Sands Resort, Clearwater Beach, FL  .............. 122
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SILVER Visit Baltimore, Baltimore, MD

BRONZE Providence Warwick Convention 
 & Visitors Bureau, Providence, RI

FINALIST Pocono Mountains CVB 
 Stroudsburg, PA

FINALIST Discover Long Island 
 Long Island, NY

BEST CVB/DMO > 
SOUTHEAST

GOLD Visit Orlando
 Orlando, FL ..........................Page 58

SILVER Visit St. Pete/Clearwater 
 St. Petersburg/Clearwater, FL

BRONZE Visit Raleigh, Raleigh, NC

FINALIST New Orleans & Company
 New Orleans, LA

FINALIST Explore Asheville Convention 
 & Visitors Bureau, Asheville, NC

FINALIST Hilton Head Island Visitors & 
 Convention Bureau 
 Hilton Head, SC ............... Page 104

FINALIST Myrtle Beach Area Convention 
 and Visitors Bureau
 Myrtle Beach, SC

BEST CVB/DMO > 
MIDWEST

GOLD Visit Indy, Indianapolis, IN

SILVER Catch Des Moines,  Des Moines, IA

BEST CVB/DMO > 
SOUTHWEST

GOLD Visit Phoenix, Phoenix, AZ

SILVER Irving Convention and 
 Visitors Bureau, Irving, TX

BRONZE Visit Park City, UT 
 Park City, UT

FINALIST Georgetown Convention & 
 Visitors Bureau, Georgetown, TX

BEST CVB/DMO > 
FAR WEST

GOLD San Diego Tourism Authority 
 San Diego, CA

SILVER Long Beach Convention and 
 Visitors Bureau 
 Long Beach, CA ..........Pages 62-63

BRONZE Hawaii Visitors and 
 Convention Bureau/Meet Hawaii 
 Hawaii ...................................Page 66

FINALIST Destination Irvine 
 Irvine, CA

FINALIST Visit Anaheim 
 Anaheim, CA

BEST CVB/DMO > 
INTERNATIONAL AND U.S. 
TERRITORIES

GOLD Aruba Convention Bureau
 Aruba

SILVER Switzerland Convention 
 & Incentive Bureau 
 Switzerland ...........................Page 75

BRONZE Monaco Government 
 Tourist O�  ce, Monaco

FINALIST Singapore Exhibition & 
 Convention Bureau 
 Singapore

FINALIST PROMPERU, Peru

BEST DMC > NORTHEAST

GOLD PRA New England  
 Boston, MA

GOLD Briggs, (now operating as PRA
  New York), New York, NY

SILVER ACCESS, New York, NY

BRONZE Hosts Washington D.C.
 Washington, D.C.

FINALIST Capital City Events 
 Washington, D.C.

BEST DMC > SOUTHEAST

GOLD Koncept Events, Fort Lauderdale, FL

SILVER 360 Destination Group 
 Hollywood, FL

BRONZE GlobalWorks Events & 
 Destination Management 
 Naples, FL

FINALIST ACCENT-DMC, Inc., a DMC
 Network Company
 New Orleans, LA

FINALIST BBC Destination Management
 New Orleans, LA

BEST DMC > MIDWEST

GOLD PRA Chicago, Chicago, IL

SILVER 360 Destination Group
 Chicago, IL

BRONZE ACCESS, Chicago, IL

FINALIST Hosts Chicago, Chicago, IL

FINALIST CSI DMC, Chicago, IL

BEST DMC > SOUTHWEST

GOLD � e Destination Manager, 
 A Global DMC Partner
 Scottsdale, AZ

SILVER Imprint Group, A DMC 
 Network Company, Denver, CO

BRONZE ACCESS, Dallas, TX

FINALIST Kennedy DMC Austin 
 Austin, TX

FINALIST 360 Destination Group
 Phoenix, AZ

BEST DMC > FAR WEST

GOLD PRA Far West Region

SILVER Hosts Las Vegas, a Hosts Global 
 Member, Las Vegas, NV

2018 STELLA AWARDSSUPPLIERS
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BRONZE Destination Concepts Inc., A Global 
 DMC Partner, San Diego, CA

FINALIST ACCESS, San Diego, CA

FINALIST 360 Destination Group 
 San Diego, CA

BEST DMC >INTERNATIONAL 
AND U.S. TERRITORIES

GOLD Amstar DMC, Cancún, 
 Mexico ...................................Page 78

SILVER Tropical Incentives, 
 A Global DMC Partner, Mexico

BRONZE Cacique International Ltd.
 � e Bahamas

FINALIST Eco Destination Management
 Services, Aruba and Curacao

FINALIST Seeitalia & Contact, Italy

BEST CONFERENCE 
CENTER > NORTHEAST

GOLD Airlie, Warrenton, VA

BEST CONFERENCE 
CENTER > SOUTHEAST

GOLD � e Classic Center, Athens, GA

BEST CONFERENCE 
CENTER > SOUTHWEST

GOLD High Country Conference Center
 Flagsta� , AZ .........................Page 83

SILVER Beaver Run Resort & Conference 
 Center, Breckenridge, CO

BRONZE AT&T Hotel and Conference Center 
 Austin, TX

BEST CONFERENCE 
CENTER > FAR WEST

GOLD Convene at 333 South Grand 
 Avenue, Los Angeles, CA

SILVER Keep Memory Alive Event Center 
 Las Vegas, NV

BRONZE Enclave Las Vegas, Las Vegas, NV

BEST CONFERENCE 
CENTER > INTERNATIONAL 
AND U.S. TERRITORIES

GOLD etc. venues County Hall
 London, England

BEST CONVENTION 
CENTER > NORTHEAST

GOLD Gaylord National Resort & Conven- 
 tion Center, National Harbor, MD 

SILVER  Connecticut Convention Center 
 Hartford, CT ........................Page 86

BEST CONVENTION 
CENTER > SOUTHEAST

GOLD Gaylord Opryland Resort & 
 Convention Center, Nashville, TN

SILVER Gaylord Palms Resort & 
 Convention Center 
 Kissimmee, FL

BRONZE � e Classic Center 
 Athens, GA

BEST CONVENTION 
CENTER > MIDWEST

GOLD Greater Columbus 
 Convention Center 
 Columbus, OH

SILVER Overland Park Convention 
 Center, Overland Park, KS

BEST CONVENTION 
CENTER > SOUTHWEST

GOLD Irving Convention 
 Center at Las Colinas
 Irving, TX

SILVER Gaylord Texan Resort & 
 Convention Center 
 Grapevine, TX

BEST CONVENTION 
CENTER > FAR WEST

GOLD Hawaii Convention Center
 Honolulu, HI ........................Page 90

SILVER Long Beach Convention 
 and Entertainment Center 
 Long Beach, CA

BRONZE Anaheim Convention 
 Center, Anaheim, CA

BEST CONVENTION 
CENTER > INTERNATIONAL 
AND  U.S. TERRITORIES

GOLD Centro Internacional de 
 Convenciones y Exposiciones 
 Las Américas, Cartagena, 
 Colombia

Partners In Excellence
Austin Convention Center, Austin, TX ............................. 94
Visit Denver, Denver, CO ................................................ 109
San Francisco Travel, San Francisco, CA .................. 116-117
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HOTELS 2018 STELLA AWARDS

BRONZE WINNER
 

Best Overall Hotel Chain

GOLD WINNER
    

Best Overall Boutique/Lifestyle Brand

SILVER WINNER
          

Best Overall Hotel Chain

GOLD WINNER
               

Best Overall Hotel Chain

SONESTA INTERNATIONAL 
HOTELS CORPORATION

Sonesta is a growing, global 
hospitality brand with 80 
properties in seven 
countries, centered on a 
corporate dedication to 
delivering a guest experi-
ence that provides more 

than just a place to stay. With a portfolio of diverse and distinctive 
properties as individual as its guests, there is no typical Sonesta. 
O� ering a full range of exceptional experiences found in many of 
the most memorable destinations in the world, Sonesta proudly 
exceeds guest’s expectations. � e company works closely with 
planners to create destination experiences that are enhanced by 
exemplary service, an unwavering eye for detail, artful catering and 
spectacular meeting spaces.               

BENCHMARK RESORTS & HOTELS

Benchmark Resorts & Hotels 
recognizes that a rewarding 
meeting is more than a nice 
guest room, quality meeting 
facilities and good service. 
� e team at Benchmark is 
dedicated to creating and 

producing meetings and events that provide attendees with moments 
of transformation and self-re� ection, in addition to authentic personal 
journeys of adventure and cultural experiences that can impact their 
professional growth. To help take the industry lead of pioneering this 
e� ort in the meetings arena, Benchmark has created and implemented 
an innovative and multifaceted digital travel storytelling ecosystem in 
the hospitality industry—� e Wanderlust Lifestyle Travel Guide.        
                                                                              

AMRESORTS

AMResorts is one of the 
fastest-growing providers of 
sales, marketing and brand 
management services to six 
individually unique resort 
brands including: Zoëtry® 
Wellness & Spa Resorts, 

Secrets®, Breathless®, Dreams®, Now® and Sunscape® Resorts & Spas. 
With 52 properties located throughout Mexico, the Caribbean and 
Central America, AMResorts raises all-inclusive to a new level of 
luxury with state-of-the-art meeting facilities, sweeping beachfront 
settings and its signature Endless Privileges®, Unlimited-Luxury® 
and Unlimited-Fun® concepts.                  

 

ALL-INCLUSIVE HARD ROCK HOTELS

Planning a meeting at one of 
the all-inclusive Hard Rock 
Hotels in Mexico or the 
Dominican Republic allows 
you to trade in the tedious 
expense report and constant 
up-charging for additional 

activities and world-class amenities, including golf, spa and 
excursions. � e all-inclusive cost structure provides a unique 
opportunity to create an entire experience that never compromises 
� rst-class service. With the world’s only all-inclusive Hard Rock 
Hotels, AIC Hotel Group has reshaped the hotelier’s landscape and 
created the ultimate Caribbean and Mexican playground. 
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HOTELS 2018 STELLA AWARDS

SILVER WINNER
          

Best Overall Boutique/Lifestyle Brand

SILVER WINNER
          

Best Hotel/Resort    NORTHEAST

BRONZE WINNER
 

Best Hotel/Resort    NORTHEAST

GOLD WINNER
 

Best Hotel/Resort    NORTHEAST

W HOTELS WORLDWIDE

Born from the bold 
attitude and 24/7 culture of 
New York City, W Hotels, 
part of Marriott Interna-
tional, Inc., has disrupted 
and rede� ned the hospital-
ity scene for nearly two 

decades. What started as the � rst boutique lifestyle hotel in the 
industry has grown to o� er global guests bold, local experiences. 
W delivers a carefully cra� ed mix of local experts (W Insiders) 
and partnerships with global trendsetters to provide unmatched 
access to what’s new and next in trends beyond hospitality. � is 
approach was the � rst of its kind in 1998 and continues to 
provide decidedly more personal experiences for today’s 
travelers, regardless of demographic.      

REVERE HOTEL BOSTON COMMON

Situated in the heart of 
downtown Boston, Revere 
Hotel Boston Common 
encourages guests to 
discover the unexpected 
with its private balconies, 
authentic New England 

cuisine and the most exclusive roo� op lounge in the city. � e hotel 
has recently experienced a multimillion-dollar transformation. 
Updated, modern venues include a new ballroom, stylish roo� op 
pool and lounge and fully transformed guest rooms complete with 
in-room technology upgrades. � e hotel boasts over 42,000 square 
feet of versatile and unique event spaces, including the spectacular 
Grand Master Ballroom.                                       
  
 

TRUMP INTERNATIONAL HOTEL 
WASHINGTON, D.C.

� e only Forbes Five-Star 
hotel in downtown 
Washington D.C., the 
Trump International Hotel 
Washington, D.C. has 
distinguished itself as the 
city’s premier luxury venue. 

� e hotel’s 38,000 square feet of meeting and event space includes 
original historic meeting rooms as well as the newly constructed 
Presidential Ballroom, the largest luxury ballroom in the city. � e 
catering, event management, banquet and culinary teams have been 
recognized for their expertise and remain at the forefront of 
industry innovation.                                        

BOSTON PARK PLAZA

For more than 90 years, 
Boston Park Plaza has been 
a city landmark. On the 
heels of a $100 million 
renovation, the hotel shines 
more brightly than ever 
before. From an unrivaled 

location to a variety of � exible meeting and event spaces to 
comfortable guest rooms, the facilities are among the best in Boston. 
� e hotel also o� ers a variety of amenities, including the new Lynx 
Fitness Center, which o� ers Boston’s only Topgolf Suite; STRIP by 
Strega steakhouse; Starbucks; O�  the Common, a vibrant lobby 
lounge; and the Leica Gallery Boston.    
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HOTELS 2018 STELLA AWARDS

GOLD WINNER
 

Best Hotel/Resort  SOUTHEAST

BRONZE WINNER
 

Best Hotel/Resort  SOUTHEAST

GOLD WINNER
 

Best Hotel/Resort  MIDWEST

SILVER WINNER
          

Best Hotel/Resort  SOUTHEAST

ROYAL SONESTA NEW ORLEANS

In the heart of the French 
Quarter, the award-winning 
Royal Sonesta New Orleans 
o� ers the best of the Big 
Easy all under one roof. 
Walking distance to 
world-famous attractions, 

the hotel has 483 newly renovated guest rooms and 36 suites and is a 
hub of authentic jazz and re� ned Southern design. With a dedicated 
convention services and catering team, along with lavish décor, 
luxurious amenities, authentic hospitality by tenured sta�  and a 
“Food is Art” philosophy, Royal Sonesta New Orleans o� ers myriad 
ways to inspire its valued guests.                                    

THE GUEST HOUSE AT GRACELAND

In Memphis, the Birthplace 
of Rock ‘n’ Roll and just 
steps from Graceland 
Mansion, � e Guest House 
at Graceland provides 
groups with music, history 
and value. � e 450 

luxurious guest rooms and suites were designed with cues from 
Elvis’ unique design style. Featuring nearly 11,000 square feet of 
� exible meeting space and a 464-seat theater for performances and 
presentations, the professionals at the AAA Four-Diamond hotel 
and Graceland can organize entertaining teambuilding and 
post-meeting options that are as memorable as Elvis, himself.                                    

JW MARRIOTT INDIANAPOLIS

JW Marriott Indianapolis 
welcomes groups to an 
urban renaissance. Cra� ed 
with sophisticated design 
elements, contemporary 
ambiance, ample event 
space and unparalleled 

service, the crown jewel of the Marriott IndyPlace hotel complex is a 
distinct destination for business and leisure travelers. Boasting 1,005 
guest rooms and over 103,000 square feet of event and meeting 
space with 33 expansive � oors, this modern oasis is equipped with 
remarkable venues for events of all types.              

ROSEN SHINGLE CREEK 
HOTEL ORLANDO

A Cvent Top 20 U.S. 
Meeting Hotel, Rosen 
Shingle Creek features 
everything all under one 
roof. Groups discover 
524,000 square feet of 
indoor and outdoor spaces 

and 1,501 chic guest rooms that o� er picturesque views of the 
resort’s 255 lush acres. Uniquely set on historic Shingle Creek, this 
modern Spanish Revival-style hotel artfully blends the beauty of 
Florida’s natural ambiance with the ultimate in luxury accommoda-
tions and extensive amenities, including a full-service spa, 18-hole 
golf course, four pools, a nature trail and sports courts.
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HOTELS 2018 STELLA AWARDS

SILVER WINNER
          

Best Hotel/Resort  MIDWEST

GOLD WINNER
 

Best Hotel/Resort  SOUTHWEST

SILVER WINNER
          

Best Hotel/Resort  SOUTHWEST

BRONZE WINNER
 

Best Hotel/Resort  MIDWEST

TRUMP HOTEL CHICAGO

Trump Hotel Chicago 
represents a new generation 
of luxury in hospitality. � e 
Forbes Five-Star, AAA 
Five-Diamond property 
includes 339 luxuriously 
appointed guest rooms 

including one-, two- and three-bedroom suites with � oor-to-ceiling 
windows, full kitchens and 65-inch � at-screen LCD televisions. 
Five-� xture bathrooms feature custom vanities, deep soaking tubs 
and in-mirror televisions. � e hotel features over 26,000 square feet 
of event space with three new luxurious spaces—the Bridgeview 
Room, Riverside Room and the Riverside Gallery.                                   

JW MARRIOTT CHICAGO

Located in Chicago’s 
downtown landmark 
building, the JW Marriott 
Chicago showcases quiet 
and large guest rooms, each 
adorned with � ve-� xture 
bathrooms and Amish 

furnishings. A 20,000-square-foot spa with a Hammam and � tness 
center—an amenity not found in most city hotels—is also on site. 
� e hotel features 44,000 square feet of premier event space that can 
be con� gured to accommodate meetings of any size. � e culinary 
team who leads with “yes” has been recognized by Marriott in 2016 
and 2017 for their unique and imaginative dining options that will 
please any special taste.                                   

ROYAL SONESTA HOUSTON

At the gateway to the 
Uptown business district—
home of the famed Galleria 
and a hub for premier 
shopping, dining and 
entertainment—the 
landmark, 485-room Royal 

Sonesta Houston is an ideal place to meet, play, work and unwind in 
the Bayou City. � e AAA Four-Diamond property features more 
than 50,000 square feet of renovated function space—a modern 
fusion of style and substance considered one of the city’s premier 
o� erings of its kind—coupled with a team of industry veterans that 
are keenly aware of this market’s special needs.                                   

THE BROADMOOR

� e Broadmoor welcomes 
guests to a legendary Forbes 
Five-Star and AAA 
Five-Diamond resort with 
impeccable service and 
distinctive amenities. Here, 
the spirit of the West 

inspires the adventurer within, providing endless opportunities to 
explore the picturesque mountains, streams and canyons that have 
inspired generations. Whether it is ziplining or horseback riding, 
Colorado � y � shing or an indulgent day at the spa, gol� ng on 
championship courses or � ne dining, you’ll � nd endless activities for 
every age in every season.                        
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GOLD WINNER

281.367.5757
benchmarkresortsandhotels.com

Discover Your World

Best Overall 
Boutique/Lifestyle 
Hotel Brand

Benchmark 
Resorts & Hotels

We know your conference attendees 
are looking for much more than just 
a meeting. � ey want to participate 

in productive sessions and build stronger 
relationships. � ey want to recharge their 
batteries in comfortable rooms and enjoy friendly, 
personalized service. � ey want to eat healthy, 
delicious meals and experience local culture. 

In short, they want to be inspired, surprised and 
delighted.

Benchmark Resorts & Hotels is happy to 
deliver. Our spacious accommodations, creative 
environments for learning, inventive teambuilding 
exercises, delectable cuisine and elevated service 
work together to create meeting experiences that 
leave attendees transformed and invigorated.

We start by putting your attendees at the center 
of the story. Our teams carefully curate experiences 
that capture your guests’ imaginations and o� er a 
strong sense of place.

For instance, our themed events include a 
traditional luau in Hawaii, a western-style dinner 
in Colorado and a private farmers market in 
Vermont. Experiences like this give your attendees 
a true sense of place, encouraging them to 
actively be in the location rather than just pass 
through it.

Our teambuilding adventures run from mild to 
wild, o� ering creative activities that fuel friendly 

competition, � re up the friendships and cultivate 
camaraderie. From Olympics-themed physical 
challenges to scavenger hunts with locals to learning 
to sail a 70-foot yacht, there’s an experience that’s 
sure to enthrall your attendees. 

Since our diverse properties are in dynamic 
locations, we’ve developed o� -site events that give 
your attendees a chance to explore their ideas in 
unique settings, like having a board meeting in the 
captain’s cabin of a WWII battleship, dinner under 
the Statue of Liberty or a brainstorming session in 
the middle of million-year-old red rocks.

We’re about more than just adventure. We know 
that when you have a roomful of enthusiastic and 
engaged attendees, there’s nothing worse than 
running into technical di�  culties that bring things 
to a halt. We provide on-site support from highly 
trained tech specialists who keep your sessions 
running smoothly and on time.

A� er nearly 40 years delivering unrivaled 
meetings and conferences, some might say we’ve 
become an institution. But we’re far from 
institutional. As our Stella Award for Best Overall 
Boutique/Lifestyle Hotel Brand would suggest, we’re 
keeping things fresh, forward-focused and always 
centered on creating extraordinary and transforma-
tional experiences. We look forward to helping you 
inspire, surprise and delight attendees at your 
next conference.
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HOTELS 2018 STELLA AWARDS

BRONZE WINNER
 

Best Hotel/Resort  SOUTHWEST

SILVER WINNER
          

Best Hotel/Resort  FAR WEST

BRONZE WINNER
 

Best Hotel/Resort  FAR WEST

GOLD WINNER
 

Best Hotel/Resort  FAR WEST

JW MARRIOTT AUSTIN

� e JW Marriott Austin is 
situated in the heart of 
downtown Austin. Here, 
guests enjoy an urban resort 
experience and the quiet 
luxury of a JW Marriott 
hotel with 1,012 elegant 

guest rooms, countless amenities and a superior location near some 
of the best attractions and entertainment options Austin has to o� er. 
Both business and leisure travelers alike appreciate the three on-site 
restaurants, OP Wine Bar, Lobby Bar, extensive state-of-the-art 
� tness center, EDGE Roo� op Pool Bar and Cabanas, and the 
brand-new Spa by JW.                                   

THE VENETIAN AND THE 
PALAZZO LAS VEGAS

� e Venetian and � e 
Palazzo Las Vegas can ful� ll 
every single attendee 
need—all in one place. � e 
resort is the equivalent of a 
small city, o� ering not just 
millions of square feet of 

meeting space, but thousands of guest suites, dozens of restaurants 
and lounges, over a million square feet of shops, multiple entertain-
ment options and a world-class spa. � e fully integrated experience 
makes it possible for event attendees to easily conduct business, 
entertain clients and indulge in downtime in a variety of settings.                                   

THE COSMOPOLITAN OF LAS VEGAS

� e Cosmopolitan of Las 
Vegas is a luxury resort and 
casino in the heart of the 
Las Vegas Strip. � e 
Cosmopolitan recently 
debuted newly remodeled 
accommodations and is the 

city’s only resort to o� er private terraces. World-class chefs, 
contemporary art and design and vibrant nightlife scenes capture 
the imagination. An eclectic mix of boutiques, a lively Pool 
District, 100,000 square-foot casino, 21 new luxury penthouses, 
private gaming salons and the serene Sahra Spa & Hammam 
complete the extraordinary experience.       

CARMEL VALLEY RANCH

Carmel Valley Ranch is 
tucked away in Califonia’s 
Santa Lucia Mountains. � e 
idea of summer camp has 
been reinvented for 
corporate conferences and 
retreats with endless 

opportunities to play. Venture into the apiary to learn about the 
honeybees, then taste the Golden harvest at breakfast, indulge in spa 
treatments and wild-cra� ed menu items, test your � tness skills or 
relax poolside at three outdoor saltwater pools. � e resort features 
more than 10,000 square feet of indoor meeting space and more 
than 35,000 square feet of unique outdoor function space.                        
           

P018_2018_Stell_SS_p12-19   18 10/25/18   5:30 PM



2018 Stella Awards      19

HOTELS 2018 STELLA AWARDS

GOLD WINNER
 

Best Hotel/Resort 

 INTERNATIONAL & U.S. TERRITORIES

BRONZE WINNER
 

Best Hotel/Resort 

 INTERNATIONAL & U.S. TERRITORIES

GOLD WINNER
 

Best Boutique Property  NORTHEAST

SILVER WINNER
          

Best Hotel/Resort 

 INTERNATIONAL & U.S. TERRITORIES

MONTE-CARLO BAY HOTEL & RESORT

With a relaxed yet sophisti-
cated ambiance, Monte-
Carlo Bay Hotel & Resort 
o� ers a spectacular 
experience for groups in the 
legendary Principality of 
Monaco. � e four-star hotel 

o� ers 334 guest rooms and suites—75 percent with a sea view—a 
spectacular sandy-bottomed lagoon, a Michelin-starred restaurant, a 
large heated pool, � tness center and spa, as well as 15 modular 
function venues. � e hotel is located steps from the world-
renowned Salle des Etoiles, a one-of-a-kind venue where your event 
can be framed under the starry sky of the French Riviera.                        
             

ATLANTIS, PARADISE ISLAND, 
THE BAHAMAS

� is newly updated 
resort—sitting atop � ve 
miles of pristine beach on 
Paradise Island—connects 
groups to the rich history, 
art, people, food and 
festivities of � e Bahamas. 

An inspiring $1 billion expansion has transformed Atlantis into a 
premier worldwide destination for meetings and events. Constantly 
evolving, Atlantis continues to surprise and delight guests in 
unexpected ways with not only new � avors, designs, and sounds, 
but with its continuous commitment to marine conservation.       

KIMPTON HOTEL MONACO BALTIMORE 
INNER HARBOR

Kimpton Hotel Monaco 
Baltimore Inner Harbor is a 
one-of-a-kind upscale 
boutique hotel in downtown 
Baltimore with 202 rooms, 
41 suites and 10,000 square 
feet of function space. 

Housed in the former B&O Railroad headquarters, it features 
historic architectural elements like marble staircases and crystal 
chandeliers with bold design, providing an experience that contrasts 
old and new, modern and romantic. B&O American Brasserie, the 
hotel’s restaurant that caters all events, has innovative and approach-
able brasserie menus and a bustling bar scene. 

     

HILTON LOS CABOS BEACH 
& GOLF RESORT

Ideally set along Baja 
Peninsula’s most tranquil 
stretch of golden beach, the 
Hilton Los Cabos Beach & 
Golf Resort boasts 375 
spacious and elegantly 
designed oceanview guest 

rooms with private balconies, including its hotel-within-a-hotel 
concept, La Vista Club rooms. � e resort o� ers 60,000 square feet of 
� exible meeting and event space for up to 1,200 guests. Recreation 
options include a new 7,000-square-foot spa and salon, and groups 
can participate in various teambuilding activities, such as cooking 
classes with Executive Chef Mauricio Lopez.       
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www.trumphotels.com/meetings-weddings

MIDWEST / NORTHEAST 

It’s Simple, Do It Better 
Than Anyone Else

Trump Hotels™

Trump Hotels™ is a brand of � ve-star luxury 
hotels and resorts with a mission of providing 
extraordinary customer experiences and 

luxury accommodations. Its exceptionally designed 
hotels in sought-a� er locations put guests at the heart 
of each destination. Each property provides a variety 
of o� erings, including signature programs designed 
with the guest in mind, and every hotel has a distinct 
design that provides a sense of place, with innovative 
architecture that is contextual to the destination.

As one of the leading meetings and events 
destinations in the world, Trump Hotel’s impressive 
property portfolio comprises 11 distinctive hotels 
and estates that includes Trump International Hotel 
& Tower® New York; Trump International Hotel & 
Tower® Chicago; Trump® National Doral Miami; 
Trump® International Hotel Las Vegas; Trump® 
International Hotel Waikiki; Trump® Internation-
al Hotel Washington, D.C.; Trump International 
Hotel & Tower® Vancouver; Trump International 
Golf Links® & Hotel Doonbeg; Trump Turnberry®, 
A Luxury Collection Resort Scotland, Scotland 
MacLeod House & Lodge®, Trump Aberdeen 
(Estate Collection); and Albemarle Estate at Trump 
Winery® (Estate Collection). 

� e brand’s “Never Settle” philosophy permeates 
its everyday culture, with dedicated and talented 
team members who pride themselves on impacting 
the guest experience with unwavering standards 
and a keen attention to detail. Trump Hotels raises 

the bar on luxury meeting venues with a � awless 
combination of breathtaking views, iconic locations 
and renowned architecture. No detail is overlooked 
and no expense spared in creating a personalized 
experience, as each space is paired with a knowl-
edgeable sta�  dedicated to anticipating every need.

Due to its exceptional property locations, Trump 
Hotels are also able to o� er exclusive experiential 
activities including golf, luxury wine and spirit 
tastings, country sports and more. Ranging from 
private boardrooms to magni� cent ballrooms, there 
is a venue for every occasion, including important 
meetings, executive retreats, a social gathering or a 
glamorous gala—and each is sure to leave a lasting 
impression.

With more than 3,700 rooms and suites, more 
than 500,000 square feet of � exible meeting space, a 
variety of unique amenities and exciting � ne-
dining and casual restaurant options, Trump Hotels 
provides an unsurpassed range of luxury accommo-
dation and facilities to accommodate meetings and 
events of any kind.

With an enhanced Planner Privileges program, 
planners can now bene� t when booking a group 
of 50 or more room nights at any of its properties 
with reward options such as a Trump Hotels E-Gi�  
Card, a Trump Wine Gi�  Card, a St. Jude Children’s 
Research Hospital® Donation or an American 
Express Gi�  Card. Visit www.trumphotels.com/
planner-privileges for full details.

Best Hotel/Resort 
Midwest

SILVER WINNER

FINALIST
Best Overall Hotel 
Chain 

BRONZE WINNER

Best Hotel/Resort 
Northeast
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FINALIST

Best Overall Hotel Chain

TRUMP® INTERNATIONAL HOTEL WASHINGTON, D.C. 

BRONZE

Best Hotel in the Northeast Category

TRUMP INTERNATIONAL HOTEL & TOWER® CHICAGO

SILVER

Best Hotel in the Midwest Category

TRUMPHOTELS.COM

We are honored to receive
THREE PRESTIGIOUS

STELLA AWARDS
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HOTELS 2018 STELLA AWARDS

SILVER WINNER
          

Best Boutique Property  SOUTHEAST

BRONZE WINNER
 

Best Boutique Property  SOUTHEAST

GOLD WINNER
 

Best Boutique Property  SOUTHEAST

SILVER WINNER
          

Best Boutique Property  NORTHEAST

THE REACH, A WALDORF 
ASTORIA RESORT

Catering to small groups 
and executive retreats, � e 
Reach is located along Key 
West’s only natural beach 
and o� ers intimate spaces 
including a terrace boasting 
one of the highest vantage 

points in Key West and a gazebo jutting o�  into the ocean. Each 
group receives a Personal Attendant to oversee their itinerary, 
organize activities like an o� shore � shing trip, and arrange meals 
including a private picnic on a nearby mangrove island. A short 
walk to Duval Street, the resort is dedicated to o� ering locally 
immersive experiences.                             

HOTEL COLONNADE

Adventure-seekers and 
business travelers alike will 
� nd an experience evocative 
of bold whimsy and exotic 
elegance at the newly 
re-imagined Hotel 
Colonnade. With dashes of 

European elegance, sophisticated social spaces and an unparalleled 
location on the Miracle Mile, Hotel Colonnade is unlike any other 
property in Miami. � e � ve-story hotel features 157 guest rooms 
and boasts 23,000 square feet of glamorous meeting space. Luxuri-
ous venues abound, from grand ballrooms to intimate salons and 
even a beautiful pool deck overlooking the city.              
                        
   

THE BRAZILIAN COURT HOTEL

A remodeled historic 
boutique hotel, � e Brazilian 
Court is situated in the heart 
of Palm Beach, Florida, 
tucked between multi-
million-dollar residences and 
only two blocks from the 

Atlantic Ocean. Specializing in board of director’s meetings, executive 
retreats and more, the property focuses on the unique needs of clients, 
with a goal to exceed all expectations. � e hotel’s exclusive on-proper-
ty amenities, such as the culinary specialties of Chef Daniel Boulud’s 
Café Boulud and a Frederic Fekkai Salon, make for a memorable Palm 
Beach meeting experience.                               

THE COLUMBIA INN AT PERALYNNA

� e Columbia Inn at Peralynna is a 
multi-award-winning boutique inn, 
located in Columbia, Maryland, 
situated just outside of Baltimore 
and just a short drive to historic 
Annapolis, Maryland. � e property 
features a unique blend of chic and 

elegant style, world-class amenities and gracious hospitality. From 
the soaring four-story Great Room to the warmth and serenity of 
the Spa Suites and Villas, the boutique-style inn o� ers gracious 
surroundings for corporate and leisure travelers alike.                             
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IRONWORKS HOTEL INDY

Ironworks Hotel Indy is 
Indianapolis’ � rst and only 
North Side boutique hotel. 
� e hotel o� ers a lodging 
experience unique to 
Indiana with rooms and 
suites inspired by 19th-

century architecture, showcasing industrial charm and modern 
amenities. Ironworks Hotel Indy features 120 guest rooms, a � tness 
center and three meeting and conference rooms that have compli-
mentary Wi-Fi, spacious breakout spaces, state-of-the-art audio and 
video systems and miscellaneous business services. Critically 
acclaimed Cunningham Restaurant Group’s (CRG) Provision o� ers 
guests an artistic and creative approach to the everyday dining 
experience and brings a packed house to the hotel every night.  
     
     

THE PFISTER HOTEL

Built in 1893, the AAA Four 
Diamond P� ster Hotel has 
been a downtown Milwau-
kee icon for 125 years. � e 
hotel has hosted countless 
dignitaries, celebrities and 
athletes, as well as the city’s 

premier fundraising and business events. Recognized for impeccable 
service and luxury, � e P� ster is internationally known for art—
housing the largest collection of Victorian art of any hotel in the 
world and fostering a highly successful Artist-in-Residence 
program. Guests worldwide travel to witness the elegance of � e 
P� ster and all it has to o� er.                         

SANCTUARY ON CAMELBACK 
MOUNTAIN RESORT & SPA

Terraced high on Arizona’s 
Camelback Mountain, 
Sanctuary Resort features 
views of Paradise Valley and 
o� ers 9,000 square feet of 
indoor and outdoor meeting 
and event space. Renowned 

as one of the Southwest’s most luxurious and wellness-minded 
resorts, Sanctuary provides a respite for business travelers to 
transition to a restorative Sonoran escape. Guests are welcomed to a 
desert oasis with famed sunsets each night, where they can enjoy a 
world-class spa, top-notch dining, newly renovated guest rooms and 
the largest in� nity pool in Scottsdale.    

DANA HOTEL AND SPA

Known for its innovative 
and personalized experienc-
es, dana hotel provides a 
dramatic backdrop for 
inspired events in the heart 
of Chicago. From initial 
planning to execution, the 

property’s empowered sta�  goes above and beyond to bring visions 
to life, with an element of personal touch for every event. Floor-to-
ceiling windows provide the ultimate view and open, airy rooms 
transform into business or reception epicenters. � e boutique hotel 
has 8,000 square feet of event space, including the roo� op lounge, 
Apogee, Portsmith and Leviathan.      
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FAR WEST

If you’re a meeting planner who’s looking for 
an all-in-one venue that checks everything o�  
your list, Atlantis Casino Resort Spa in Reno, 

Nevada is for you. Enjoy all the big city amenities 
without the big city price tag. As a AAA Four- 
Diamond property, Atlantis o� ers 50,000 square 
feet of meeting space, the 30,000-square-foot Spa 
Atlantis, and an expansive 60,000-square-foot 
casino, making it a � exible, all-in-one venue that 
ful� lls any meeting planner’s wish list. 

For meetings and events, two ballrooms—the 
Grand Ballroom with 14,000 square feet and the 
Paradise Ballroom with 12,000 square feet—along 
with 24,000 square feet of additional meeting 
space to accommodate groups of 15 to 1,500 is 
available, o� ering meeting planners a comprehen-
sive collection of versatile, � exible meeting space.

A� er a day of meetings, relax at one of eight 
on-site restaurants, designed to satisfy any palate, 
from casual lunch at Manhattan Deli to � ne 

dining in Wine Spectator’s Award of Excellence 
winner Atlantis Steakhouse. Or, relax in Spa At-
lantis, northern Nevada’s only Forbes Travel Guide
Four Star-rated spa, and rejuvenate in one of three 
co-ed lounges, all designed with health in mind 
or lounge by the indoor atrium pool or outdoor 
whirlpool. Within its 30,000 square feet, Spa 
Atlantis o� ers a state-of-the-art � tness center with 
all-new equipment, allowing guests to personalize 
their workout to their preference. 

 Nestled at the base of the Sierra Nevada moun-
tains, Reno enjoys over 300 days of sunshine each 
year. Winter has snowfall, but is light on the valley 
� oor, though heavy in the upper elevations. In the 
summer, highs are typically in the low to mid 90s. 
Reno is known for its active summer season, full 
of festivals and activities outdoors, and is a mere 
30 minutes away from Lake Tahoe, with world-
class skiing and stunning nature. 

800.994.5900 
atlantiscasino.com

Experience AAA Four-Diamond Luxury
Atlantis Casino Resort Spa

FINALIST
Best Gaming 
Property
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Atlantis Reno provides expertise and resources to present your most successful meeting. Choose from our 
endless selection of meeting spaces featuring two beautiful ballrooms. Stay in our AAA Four Diamond hotel 
and relax at Reno’s only Forbes Four-Star Spa. And as a plus, we are the only resort in Reno connected to 
the Reno-Sparks Convention Center.

HAVE STORIES TO TELL.

Exceeding expectations by creating experiences.

Please call 800.994.5900 or visit 
atlantiscasino.com/mc to submit an RFP
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THE SEBASTIAN – VAIL

Hip, warm, social and 
playfully sophisticated: � e 
Sebastian is Vail, Colorado’s 
vibrant work of art. � e 
hotel is renowned for its 
service, amenities and 
museum-quality art 

collection that surrounds and delights guests throughout their entire 
stay. Located in the heart of Vail Village, � e Sebastian o� ers more 
than 8,500 square feet of � exible event space, including two 
ballrooms and an executive boardroom. With custom options and 
accommodations, � e Sebastian is the perfect venue for both 
intimate and large-scale events.      

THE DRISKILL

For more than 130 years, 
� e Driskill has elegantly 
stood in the heart of 
downtown Austin, Texas. 
With more than 18,000 
square feet of meeting space, 
each function room lends 

privacy, elegance and a sense of place to each event. Attendees walk 
away knowing they are part of a larger story, ones that feature some 
of our most iconic � gures, like Louis Armstrong, Elvis Presley and 
President Lyndon B. Johnson. Steps from the State Capitol and the 
famous live music on 6th Street, � e Driskill is an ideal destination 
for intimate retreats and small groups.      

ARGONAUT HOTEL

Located in the heart of 
Fisherman’s Wharf, in the 
historic Haslett Warehouse 
in the San Francisco 
Maritime National 
Historical Park, the nautical-
ly inspired Argonaut Hotel 

is one of San Francisco’s most unique and iconic hotels. Upon 
entering the hotel, the lobby provides a high-ceilinged sitting room 
that gives the feeling of stepping onto a luxury ship, complete with 
wide wood-plank � oors and a central � replace. Blue Mermaid 
Restaurant & Bar o� ers quintessential San Francisco seafood dishes, 
including award-winning homemade chowders.         
     

   

THE RANCH 4.0 WESTLAKE VILLAGE

� e Ranch works with 
corporate groups to create 
custom programming that 
truly transforms guests, 
through a combination of 
the signature program’s core 
element—hiking, strength 

training, massages, yoga and clean eating. � e dedicated sta�  assess 
each group’s key goals to ensure they’re met on this journey. 
Utilizing their philosophy on balanced living, � e Ranch o� ers three 
carefully designed meetings packages aimed at the various needs of 
corporate guests to promote wellness and build strong relationships 
between employees and employers.      
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 INTERNATIONAL & U.S. TERRITORIES
THE INN AT LAGUNA BEACH

� e Inn at Laguna Beach is a 
boutique hotel perched 
above the blu� s overlooking 
the Paci� c Ocean, featuring 
70 guest rooms with scenic 
ocean views and upgraded 
� nishes. Additional 

amenities include a terrace, swimming pool and meeting space. � e 
hotel is steps away from the charming and iconic village of Laguna, 
which is known as one of American’s premier art colonies. O� ering 
the only meeting room in Laguna Beach with dramatic ocean views 
and connecting terrace, � e Inn at Laguna Beach provides a unique 
and memorable meeting experience.      

UNICO 20˚87˚ HOTEL RIVIERA MAYA

UNICO 20˚87˚ Hotel 
Riviera Maya is an 
adults-only all-inclusive 
hotel, o� ering a new kind of 
immersive experience, one 
that o� ers an un� ltered view 
of modern Mexico and a 

deep connection to the region. � rough a sta�  of local experts, 
guides, artisans and specialists, UNICO 20˚87˚ is able to showcase 
the heart of the Riviera Maya. Create a meeting experience that’s 
one-of-a-kind with a variety of spaces, ranging from indoor 
breakouts to outdoor lawns. All arrangements are completed with a 
dedicated team to cra�  specially designed food menus, custom 
entertainment and even a curated cocktail program.       

LIVE AQUA BOUTIQUE RESORT 
PLAYA DEL CARMEN

A chic oasis in the heart of 
Playa del Carmen, Mexico, 
Live Aqua Boutique Resort 
is a luxury all-inclusive 
resort that seeks to awaken 
the senses. Its minimalistic 
architectural design 

becomes the canvas for Mexico’s � nest: exquisite restaurants, stylish 
guest rooms, a roo� op in� nity pool, contemporary art and authentic 
elements that meet harmoniously to create an exclusive getaway for 
adults in the heart of Playa del Carmen’s most iconic landmark, La 
Quinta Avenida.  � is three-mile pedestrian strip � lled with local 
culture is only steps away from world-famous blue waters and the 
ambiance of renowned beach clubs.      

THE EUROPE HOTEL & 
RESORT – IRELAND

� e Europe Hotel & Resort 
is an award-winning, 
� ve-star luxury hotel 
situated in Killarney, 
Ireland. It is home to a 
50,000-square-foot-spa, 
numerous dining options 

and a modern conference and events center. Elegant bedrooms and 
suites enjoy either garden or lake views. � e renowned ESPA at � e 
Europe o� ers 16 treatment rooms overlooking the Lakes of 
Killarney. A wide range of leisure activities are available on the 
resort’s extensive grounds, including golf, horseback riding, boating, 
swimming and � shing.                              
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www.unicohotelrivieramaya.com

FINALIST
Best Décor/
Design

UNICO 20˚87˚ 
Hotel Riviera 
Maya
An Artisanal Approach to the 
Modern Meeting

Situated south of Playa del Carmen in Mexico, 
UNICO 20˚87˚ Hotel Riviera Maya is a one-of-
a-kind, all-inclusive hotel for the sophisticated 

traveler. � e hotel concept was born out of a desire to 
create an entirely new category of all-inclusive—one 
de� ned by relaxed luxury and cultural immersion. 
At UNICO 20˚87˚, guests will meet modern Mexico 
face-to-face and be immersed in the region’s beauty 
and culture

With over 14,867 square feet of meeting space, a 
beautiful beachside location, world-class dining and 
top-shelf cocktails, business at UNICO 20˚87˚ feels 
more like an indulgence than work. With exquisitely 
designed meeting spaces—from indoor ballrooms 
and breakouts to outdoor terraces—UNICO 20˚87˚ 
can accommodate events of any size. UNICO 
20˚87˚’s team of devoted consultants are on hand to 
customize the experience by picking the perfect ven-
ue, curating a sophisticated food and beverage menu 
prepared by award-wining Chef Xavier Perez Stone 
and Executive Mixologist Luis Vallejo, and providing 
custom entertainment for your event. 

UNICO 20˚87˚ o� ers 448 lavishly appointed guest 
rooms boasting predominately ocean views, with 
semi-private, swim-up pools on all ground � oor 
rooms and outdoor hydro spa tubs on all remaining 
rooms. Inspired by the provincial charm and open 

spaces of the classic Mexican hacienda, the spacious 
rooms and suites include 24-hour room service, 
high-speed free Wi-Fi, an in-room mini bar stocked 
to your preference, and more. All accommodations 
also include a Local Host, replacing the traditional 
butler service, to provide an added level of personal-
ized luxury. From ironing and steaming services for 
meetings attire to spa tub preparation to help unwind 
from a long day, your Local Hosts will take care of all 
the details of your stay. 

When your meetings have wrapped up and the 
work is done, UNICO 20˚87˚ encourages guests to 
immerses themselves in Modern Mexico through a 
selection of curated tours, signature spa treatments at 
Esencia Wellness, beauty salon and barbershop ser-
vices and unlimited golf which is all included in your 
stay, for a service fee of 25 percent. It’s a completely 
new standard for the all-inclusive vacation.

� ere is no lack for comfort, with � ve-star 
adults-only accommodations; custom-scented 
amenities; � ve unique restaurants that vary from 
elevated � ne dining to casual beachside bu� et; three 
bars with a devoted mixology program and a lounge 
featuring live music; three pools; two swim-up bars; 
a fully equipped � tness center; and daily and nightly 
pop-up events. 

GOLD WINNER

BRONZE WINNER

Best Boutique 
Property

Best Food 
and Beverage
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M A I N T A I N  A N
O P E N  D O O R  P O L I C Y

R E WA R D  A  J O B
W E L L  D O N E

L E A D  B Y
E X A M P L E

C R E A T E  A  S U P P O R T I V E
A T M O S P H E R E

Creating an office culture is vital to success. And we’ve got plenty of both to 
spare. Welcome to meetings at the all-inclusive Hard Rock Hotels—the key to 
good business in the heart of paradise.

ALL DAY. ALL NIGHT. ALL INCLUDED.
AICMEETINGS.COM    |    877.403.1547

MANAGE: 
LIKE A SUPERSTAR

cancun . punta cana
vallarta . riviera maya
coming soon: los cabos

an all-inclusive experience

P029_p029stella1118   29 10/25/18   11:10 AM



30      2018 Stella Awards

HOTELS 2018 STELLA AWARDS

GOLD WINNER
 

Best Décor/Design  NORTHEAST

GOLD WINNER
 

Best Décor/Design  SOUTHEAST

SILVER WINNER
          

Best Décor/Design  SOUTHEAST

SILVER WINNER
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KIMPTON HOTEL MONACO 
WASHINGTON, DC

A National Historic 
Landmark and once the 
General Post O�  ce, 
Kimpton Hotel Monaco 
Washington, DC sports a 
bold, elegant design in its 
184 rooms, suites, restaurant 

and 22,000 square feet of impressive event space. Vivid green walls 
and Murano glass chandeliers dot the hotel’s living room comple-
mented with eclectic art and burnt orange, silver and dark blue hues. 
Luxe rooms and suites don � ve-foot lion head medallions and 
warm, regal tones of plum, champagne and royal blue. � e hotel’s 
event space incorporates stunning architectural details, including 
decorative gold leaf and original cast iron ceilings.        

INTERCONTINENTAL 
WASHINGTON D.C. – THE WHARF

InterContinental Washing-
ton D.C. - � e Wharf 
features 278 luxury guest 
rooms with 33 suites, 
uniquely inspired by the 
surrounding neighborhood 
to showcase a distinctive 

blend of contemporary style, classic sophistication and sustainable 
design. With a state-of-the art � tness center, a roo� op pool to take 
in the D.C. skyline, as well as a 4,250-square-foot spa, guests have 
myriad of ways to revel in relaxation. Find inspiration with an 
abundance of natural light and waterfront views, in addition to all of 
the impeccable hospitality that people have come to expect.                    

THE GUEST HOUSE AT GRACELAND

From its Southern Colonial 
exterior to 20 specialty 
suites with designs 
supervised by Priscilla 
Presley, the design and 
décor at � e Guest House at 
Graceland is inspired by 

Elvis Presley’s™ personal style and his iconic Memphis mansion. � e 
450-room, world-class hotel o� ers luxury accommodations with 
truly Southern hospitality and service. � e AAA Four Diamond 
property is conveniently located three miles from Memphis 
International Airport, but is worlds away from ordinary.       
     

W FORT LAUDERDALE

With a bold new design by 
Meyer Davis Studio, W Fort 
Lauderdale o� ers travelers a 
chic escape. With the beach 
as its muse, this 517-room 
property captures the breeze 
and beauty of Fort Lauder-

dale Beach with its iconic sail design and subtle homages to the sand 
and sea throughout. Guests can steal the scene at one of the hotel’s 
roo� op WET Deck pools and live it up with vibrant nightly 
programming in the 4th � oor Living Room bar and lounge. Every 
room has views of either the Atlantic Ocean or Intracoastal 
Waterway, out� tted with � oor-to-ceiling windows and balconies to 
take in the view.                                                    
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ROSEN SHINGLE CREEK ORLANDO

Uniquely set on historic 
Shingle Creek, headwaters 
of the Florida Everglades, 
Rosen Shingle Creek’s 
modern Spanish Revival 
design re� ects the beauty of 
the area’s natural ambiance 

and the rich history of Florida’s early settlers. Contemporary 
accommodations and luxurious amenities are bathed in a natural 
sunshine palette tinged with rich blues and neutrals. Dramatic 
sweeping windows are featured in all 1,501 guest rooms and suites 
as well as the lobby—designed to bring the outside in for the 
ultimate Orlando experience.           

MARRIOTT MARQUIS CHICAGO

Marriott Marquis Chicago 
has 1,205 beautiful guest 
rooms and more than 
93,000 square feet of 
meeting space for business 
and social events, conven-
tions and galas. Walls are 

covered with art from 30-plus Chicago artists who participated in 
the hotel’s art program, enhancing the destination’s chic, modern 
aesthetic. Unrivaled views, high-tech accommodations and 
connectivity to McCormick Place make it perfect for business 
gatherings or trips.        

THE PFISTER HOTEL

As Milwaukee’s premier 
luxury hotel, � e P� ster 
Hotel has brought a 
celebration of arts and 
exceptional hospitality to 
locals and visitors alike for 
125 years. Its ornate lobby, 

with astonishing painted ceilings, are unlike any other in the region. 
It boasts a world-renowned Victorian art collection and 
Artist-in-Residence program, continuing a longstanding legacy of 
arts appreciation, which it exudes throughout the design of the 
hotel. � e P� ster Hotel is “the” place to stay for the most artistic and 
elegant experience in Milwaukee.                    

MOTORCITY CASINO HOTEL

Detroit’s MotorCity Casino 
Hotel o� ers everything 
planners need to make their 
event a truly memorable 
one. From cutting-edge 
presentations to banquets, 
the hotel has the facilities to 

make the extraordinary happen: sophisticated boardrooms, � exible 
banquet and meeting space and the state-of-the-art Sound Board 
theater. � ere’s also luxury accommodations with complimentary 
valet parking, 24-hour business and � tness centers, aspa, AAA 
Four-Diamond dining and live entertainment to ensure unforgetta-
ble surroundings.                                                
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SOUTHWEST

GOLD WINNER

BRONZE WINNER

800.633.7711
pdombroski@broadmoor.com • www.broadmoor.com

Best Hotel/Resort

Best Golf Resort

Best On-Site 
Support Sta� 

Best Food & 
Beverage

Best Décor/
Design

Welcome to The Broadmoor

The Broadmoor

Nestled in the foothills below Pikes Peak 
on 5,000 stunning acres, � e Broadmoor 
is widely recognized as “the most unique 

resort in the world.” 
� is legendary property is also the 

longest-running consecutive winner of both the 
Forbes Travel Guide Five Star and AAA Five 
Diamond Awards. In 2018, � e Broadmoor 
celebrated its Centennial birthday, an impressive 
milestone for this iconic destination. Here, 
authentic Western hospitality combines with 
European elegance and a setting that inspires at 
every turn.

With 185,000 square feet of sophisticated event 
space,  � e Broadmoor welcomes groups of all sizes 
and types to experience its unparalleled combina-
tion of accommodations, activities, meeting venues, 
dining options and more. Boasting magni� cent 
scenery, award-winning hospitality and a distinctive 
service culture, it is a true destination in and 
of itself. 

� e Broadmoor understands the unique needs 
and attention required to create memorable—
and successful—meeting experiences. From the 
60,000 square feet of pillar-less, carpeted space 
in Broadmoor Hall to unique, intimate spaces 
throughout the resort, it has played host to numer-

ous seminars, conferences and special events since 
� rst opening in 1918. As an incentive trip, it o� ers 
countless ways to motivate.

� e Broadmoor boasts convenient technology 
that makes critical networking solutions readily 
available, including wired and wireless internet 
connectivity for all meeting areas and guest rooms 
and even on-site audiovisual equipment rental and 
event production.

Innovative teambuilding programs can also be 
arranged through Broadmoor Out� tters, bringing 
your meeting to life, revitalizing existing teams and 
helping you inspire your people to new heights.

A spirit of adventure and the freedom to go 
out and play are at the heart of any Broadmoor 
experience. � e resort includes championship golf 
courses that will challenge every skill level. Perfect 
your stroke with an award-winning tennis program 
and pickle ball. Set o�  on a nature-infused guided 
horseback, hiking or biking adventure. Or simply 
luxuriate in the Forbes Five-Star spa.

Groups can also enjoy a variety of outdoor expe-
riences, from guided � y-� shing to falconry. Soak 
up the natural wonders of Seven Falls, a series of 
waterfalls surrounded by striking rock formations, 
or challenge yourself with � e Broadmoor Soaring 
Adventure zip line courses with breathtaking views.
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Only The Broadmoor offers so many distinct venues and experiences of all sizes and types. From impressive trade Only The Broadmoor offers so many distinct venues and experiences of all sizes and types. From impressive trade 
shows to executive dinners. From grand reception halls to eclectic lakeside cocktails at sunset. From state-of-the-art shows to executive dinners. From grand reception halls to eclectic lakeside cocktails at sunset. From state-of-the-art 
meeting rooms to secluded brainstorming sessions at Cloud Camp 3,000 feet above the main campus. meeting rooms to secluded brainstorming sessions at Cloud Camp 3,000 feet above the main campus. 
You’ll fi nd all of it and more within our 185,000 square feet of meeting space, 
connected by a thread of quality, service and meticulous attention to detail. 
This legendary property is also the longest-running consecutive winner of 
both the Forbes Travel Guide Five Star and AAA Five Diamond awards. 
And in 2018, The Broadmoor celebrates its Centennial birthday, an impressive 
milestone for this iconic destination. Visit broadmoor.com and contact us 
today to explore the wonderful possibilities.

SO MANY WAYS TO MEET, ALL IN
 ONE MAGNIFICENT PLACE.
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ANDAZ SCOTTSDALE RESORT & SPA

Andaz Scottsdale Resort & 
Spa boasts a desert modern 
design aesthetic, evoking the 
masters of the Midcentury 
era with � oor-to-ceiling 
windows that � ood the 
space with natural light. A 

spirit of connection is evident throughout the resort, where clusters 
of low-slung bungalows house just over 200 guest rooms and suites, 
each with its own front terrace, many with Mangaris wood-accented 
private patios, modern exterior furniture and outdoor showers. 
Colorfully cushioned banco seating and teak tables are just right for 
enjoying morning co� ee or an evening cocktail al fresco.                
          

THE ART, A HOTEL

� e ART, a hotel, is a place 
where art and culture 
intertwine. Nestled in the 
heart of Denver’s Golden 
Triangle District, the hotel is 
surrounded by public art 
pieces and houses its own 

collection of over 50 pieces of contemporary art, selected by Denver 
Art Museum curator, Dianne Vanderlip. � e ART is marked by 
sharp lines and sleek angles, making the building itself a unique 
architectural masterpiece. Inside, guests are welcomed by Leo 
Villareal’s undulating 22,000-light installation, and the ART’s 4,000 
square feet of meeting space is adorned with inspiring artwork.    
                     

  

THE VENETIAN AND 
THE PALAZZO LAS VEGAS

� e newest design state-
ments of � e Venetian and 
� e Palazzo—the sophisti-
cated Dorsey, the romantic 
Rosina and the inventive 
ElectraCocktail Club—were 
designed with the network-

ing of meeting attendees in mind. � ese three venues, known as � e 
Venetian Cocktail Collective, represent the evolution of nightlife in 
Las Vegas. � e resort itself is the equivalent of a small city, o� ering 
millions of square feet of meeting space, thousands of guest suites, 
dozens of restaurants and lounges, over a million square feet of 
shops, multiple entertainment options and a world-class spa.         
                           

THE BROADMOOR

� e Broadmoor—the 
“Grande Dame of the 
Rockies”—has rede� ned 
luxury with a series of 
improvements that 
showcase its rich legacy 
while adding a look that 

speaks directly to today’s guest. � e hotel’s 100-year-old main lobby 
has been expanded, providing a grand entry experience while 
maintaining and honoring all the historic elements guests expect. 
Remaining true to its timeless aesthetic, the resort’s Broadmoor 
Main rooms and suites have also been refreshed. At � e Broadmoor, 
the spirit of the West provides endless opportunities to explore the 
picturesque mountains, streams and canyons that have inspired 
generations.                                 
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THE RANCH 4.0 WESTLAKE VILLAGE

Regarded as one of the top 
wellness retreats in the 
world, � e Ranch has 
emerged as a leader in the 
growing trend of corporate 
wellness programming. 
Located at the Four Seasons 

Hotel Westlake Village near Los Angeles, � e Ranch 4.0 o� ers 
endless possibilities for groups of 10 to 250. Corporate groups have 
the capabilities of a full-service hotel and access to multiple 
meeting rooms, including a tranquil greenhouse where meals are 
served, while also receiving the health bene� ts of the unique 
wellness program.                    

TETON MOUNTAIN LODGE & SPA

Located slopeside to Jackson 
Hole, Wyoming, Teton 
Mountain Lodge & Spa 
o� ers access to the resort’s 
world-class terrain. A 
luxurious choice for those 
seeking rustic elegance of a 

grand mountain lodge combined with modern décor, the hotel 
o� ers authentic Western hospitality and full amenities with spa, 
on-site restaurant and over 2,600 square feet of meeting space. � e 
AAA Four Diamond hotel’s location in the heart of Teton Village 
o� ers easy access to area recreation on the Snake River and Wildlife 
Safaris in Grand Teton and Yellowstone National Parks.              

SHANGRI-LA BARR AL JISSAH RESORT 
& SPA, SULTANATE OF OMAN

� e stunning resort comprises two hotel 
wings: Al Bandar Hotel (� e Town) and 
the family-oriented Al Waha Hotel (� e 
Oasis). All 460 rooms and suites overlook 
the Sea of Oman. � roughout the resort, 
guests can � nd a mix of gorgeous cultural 
elements like paintings and art pieces 
curated by Omani artists, as well as 
elegantly styled linens and furniture. 
Highlights include the Barr Al Jissah 

Ballroom chandelier with 46,656 Swarovski crystals, the unique 
arabesque carpet designs and the thoughtfully maintained Turtle 
Beach, where endangered turtles lay their eggs.                         

KERRY HOTEL, HONG KONG

Built as the � rst “Urban 
Resort” in Hong Kong, the 
new Kerry Hotel Hong 
Kong makes the most of its 
idyllic waterfront location, 
showcasing unobstructed 
views and abundant meeting 

and event space. � e hotel’s distinct design experience is character-
ized by its strong interplay with the outdoor landscape and � uid 
architecture. � e hotel features Hong Kong’s largest pillarless 
ballroom, which can host over 1,000 guests for a banquet dinner. 
All 546 guest rooms were designed with today’s modern traveler 
in mind.                                      
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609.340.7850
bjackson@resortsac.com, meetatresortsAC.com

A Beautiful Conference Center Overlooking 
the Atlantic City Boardwalk

Resorts Casino Hotel

Best Gaming Property

NORTHEAST

Resorts Casino Hotel’s 64,000 square feet 
of function space includes the Resorts 
Conference Center, a 12,000-square-foot 

facility ideal for meetings, banquets and high-tech 
conferences. Its 12 conference rooms are equipped 
with superior bandwidth to handle more than 
1,000 meeting attendees using their devices simul-
taneously, as well as screen-sharing with colleagues 
in remote locations. Each room has built-in 90-inch 
LED 1080P monitors, and most have cinema-
quality DLP projection with oversized drop-
down screens. 

� e Resorts Conference Center is home to the 
beautiful and spacious Atlantic Ballroom, which 
includes a 6,500-square-foot pre-function area and 
four sets of operable and divisible walls, allowing 
for a truly customizable and premium experience. 
In total, Resorts has 24 meeting and function rooms 
(17 on one level alone), most of which have natural 
light and ocean views. Included in that number are 
four more ballrooms of varying sizes, as well as two 
theaters with seating for 300 and 1,350, respective-
ly. Both theaters o� er state-of-the-art sound and 
lighting technology.

Resorts Casino Hotel spans 11 acres on the 
Atlantic City Boardwalk, giving its guests prime 
oceanfront views and easy access to the beach. Its two 
hotel towers combine to o� er a total 942 guest rooms 
(the largest in Atlantic City, at more than 525 square 
feet each); along with two theaters; six restaurants; 
an indoor-outdoor pool; health club, spa and salon; 
retail shops; and an 83,000-square-foot casino. 

� e gaming area stretches 83,000 square feet, and 
is home to 1,738 slot machines and 74 table games, 
along with a casino bar and two lounges for VIP 
players. If some relaxation is needed a� er a group 
outing or playing some blackjack, guests can relax at 
the indoor-outdoor pool, keep � t at the health club 
or indulge at the spa and salon. 

Resorts Casino Hotel o� ers six award-winning 
restaurants, including group favorites like Galla-
gher’s Steakhouse and Capriccio Italian Restaurant 
named by USA Today readers “2018 Best Casino 
Hotel Restaurant in the Nation.” Resorts is also 
home to Jimmy Bu� ett’s Margaritaville featuring 
the Margaritaville Café and Landshark Bar & Grill, 
each can accommodate up to 500 people for 
private events.
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ACCOMPLISH ALL OF YOUR 
GOALS AT A DESTINATION 
THAT HAS IT ALL.
THE BEST OF MOHEGAN SUN, 
RIGHT ON THE BOARDWALK.

FEATURING 64,000+ SQUARE FEET OF FLEXIBLE MEETING &
FUNCTION SPACE, INCLUDING 17 BREAKOUT ROOMS,
4 BALLROOMS AND THE TECHNOLOGICALLY ADVANCED,
ALL-DIGITAL RESORTS CONFERENCE CENTER.

LOCATED ON THE WORLD FAMOUS ATLANTIC CITY BEACH & 
BOARDWALK, MINUTES FROM 2 INTERNATIONAL AIRPORTS.

CALL 609.340.7850, VISIT US AT MEETATRESORTSAC.COM OR EMAIL 
SALES@RESORTSAC.COM TO BOOK YOUR COMPLIMENTARY SITE VISIT.

1133 BOARDWALK, ATLANTIC CITY, NJ 08401

P037_p037stella1118   37 10/25/18   11:12 AM



38      2018 Stella Awards

HOTELS 2018 STELLA AWARDS

BRONZE WINNER
 

Best Décor/Design 

 INTERNATIONAL & U.S. TERRITORIES

SHANGRI-LA HOTEL, PARIS

Former residence of Prince 
Roland Bonaparte, 
Shangri-La Hotel, Paris is a 
19th-century architectural 
gem, now the epitome of 
French art de vivre and 
listed with French Historical 

Monuments. Designated Palace Status in 2014, the hotel pays 
homage to the Bonaparte family in all 100 guest rooms, event 
spaces, restaurants and leisure areas. Authenticity and residential 
comfort are the guiding forces behind Pierre-Yves Rochon’s design 
throughout the hotel. Apart from the Signature Suites, all guest 
rooms are decorated in blue, white and ecru with European Empire 
and Asian aesthetics.           

SILVER WINNER
    

Best Food and Beverage  NORTHEAST

BRONZE WINNER
 

Best Food and Beverage  NORTHEAST

GOLD WINNER
 

Best Food and Beverage  NORTHEAST

KIMPTON MASON & ROOK HOTEL

Washington, D.C.’s 
178-room Kimpton Mason 
& Rook Hotel features an 
innovative cuisine-driven 
cocktail bar, Radiator, that 
provides all dining on 
property—from catering for 

meetings to room service and dining at the hotel’s chic roo� op bar 
and pool. Led by Chef Johnathan Dearden, Radiator’s global dishes 
include snacks, sharable plates and large-format rustic items 
guaranteed to impress the most discerning foodies. � e hotel 
sources ingredients from local purveyors. � e chef partners with 
clients to deliver creative menus speci� cally for events using 
seasonal ingredients.                        

SKYTOP LODGE

Nestled in Pennsylvania’s 
Pocono Mountains, the 
historic Skytop Lodge o� ers 
a variety of dining options 
sure to please any palate. 
From a formal � ne-dining 
a� air to casual culinary 

delights, guests savor the authentic � avors that the artful chefs have 
created. Here, impeccable service and an idyllic setting heighten the 
dining experience. � ere are several on-site dining options available, 
including the Lakeview Dining Room, which draws inspiration 
from regional cuisine; and the Windsor Dining Room, which serves 
innovative seasonal cuisine in a classic setting.    
                         

BALTIMORE MARRIOTT 
WATERFRONT HOTEL

At the Baltimore Marriott 
Waterfront Hotel, chefs 
provide the ultimate service 
experience with a wide 
variety of cuisines. � e 
talented team comes from 
all over the world and each 

member contributes their own � air to every meal prepared. Groups 
enjoy the modern ambiance that the hotel has to o� er. Whether you 
indulge in a cra�  cocktail and small plate in the on-site restaurant 
Apropoe’s or attend a black-tie gala in one of the stunning ball-
rooms, you are sure to leave with a smile on your face and a 
memorable culinary experience.  
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SILVER WINNER
    

Best Food and Beverage  SOUTHEAST

HILTON ORLANDO

With creativity and 
interactive elements at the 
forefront, Hilton Orlando 
delights guests and meeting 
planners with innovative 
F&B. Always pushing the 
limits of simultaneously 

delicious and visually appealing creations, the culinary masterminds 
continue to bring ingenious events to life. From implementing a 
dedicated on-site “Fruitologist” and pop-up speakeasy on the hotel’s 
loading deck, to setting up a glamping safari-themed dessert 
reception—complete with s’mores over a cowboy cauldron—the 
hotel excels at providing novel food and beverage.    

NAPLES GRANDE BEACH RESORT

Naples Grande Beach 
Resort—the independent 
luxury beachside resort 
located in Naples, Florida—
o� ers 474 guest rooms and 
seven on-site dining options, 
including an extensive 

in-room dining menu. Culinary options range from signature 
seafood by the water to a newly opened Japanese pan-Asian open 
kitchen and bar to internationally inspired coastal cuisine in a 
cosmopolitan, cutting-edge atmosphere. In the past year alone, 
Executive Chef Bader Ali and Restaurant Chef Andy Philips have 
whipped up a variety of new regionally inspired o� erings at the 
property’s signature restaurant, � e Catch of the Pelican.    

THE LISMORE HOTEL EAU CLAIRE

� e Lismore Hotel, situated 
in Eau Claire, Wisconsin’s 
bustling downtown area, 
boasts a sta�  with an 
incredible drive to provide 
seamless experiences for its 
guests. � ere are a multitude 

of on-site dining options available, including a full-service farm-to-
table restaurant, � e Informalist, led by Executive Chef Joseph Sieg; 
a co� ee shop which serves organic signature-blend co� ee, ECDC; 
and a modern and eclectic cra�  cocktail bar, DIVE. DIVE boasts 
astounding roo� op views and is available for both intimate 
gatherings and large parties.                        

PALM BEACH MARRIOTT SINGER 
ISLAND BEACH RESORT & SPA

Excellent dining is a 
hallmark of Palm Beach 
Marriott Singer Island, from 
elegant cuisine to 
hand-cra� ed cocktails. At 
3800 Ocean, a “collective 
kitchen” menu is inspired by 

the backgrounds of its chefs, bringing personal in� uences to a rich 
bounty of local seafood and produce. Complementing the menu are 
desserts prepared by an on-site pastry chef and an extensive wine list 
curated by a knowledgeable sommelier. For adventurous palates, a 
private Kitchen Table experience o� ers � ve courses created 
on-the-spot by the chef and can be reserved for parties up to � ve.  
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313.237.1589
MotorCityCasino.com

Detroit’s Most Exciting 
Place to Work and Play

MotorCity 
Casino Hotel

MIDWEST

MotorCity Casino Hotel is in the business 
of making your next group outing or 
special occasion unforgettable. From cut-

ting-edge presentations to gala banquets, MotorCity 
Casino Hotel has the facilities to make the extraordi-
nary happen for you. It’s the only place in Detroit that 
can o� er sophisticated boardrooms; 67,000 square 
feet of � exible banquet and meeting spaces; and the 
state-of-the-art, 1,500-seat Sound Board theater.

Looking for the perfect place to lay your head? 
MotorCity Casino Hotel is a AAA Four Diamond 
Award-winning hotel with 400 luxurious rooms, in-
cluding 33 spacious suites. Guests will � nd unrivaled 
elegance coupled with the latest technology and com-
fort amenities. A pillow library and 300-thread-count 
linens ensure a perfect night’s sleep, so everyone 
in your group is well-rested and ready to take on 
whatever events the next day brings. You can also 
wind down and relax a� er a full day or night of fun at 
D.Tour, a luxurious 13,000-square-foot spa that o� ers 

all the rejuvenating treatments you know about, and 
some new ones.

A� er work, it’s time to have a good time, and 
no place can show you one like MotorCity Casino 
Hotel. It has the hottest gaming action in town and 
live nightly entertainment at Chromatics Lounge. If 
you’re in the mood to step out, MotorCity Casino 
Hotel is located in the middle of all the sports, 
music and cultural action in downtown Detroit.

Because you can’t work, play or party on an empty 
stomach, MotorCity Casino Hotel o� ers a wide 
variety of dining options. Assembly Line Bu� et takes 
the casino bu� et concept to a whole new culinary 
level, while quick, casual bites can be had at Grand 
River Deli & Burgers or Little Caesars. You can 
also choose to soak in some Detroit history while 
enjoying unique creations at � e Lodge Diner. Most 
importantly, you won’t want to miss Iridescence; the 
restaurant that has been winning national and local 
awards for its contemporary American fare.

GOLD WINNER

Best Gaming Property 

Best On-Site Tech/
Wi-Fi

Best Décor/Design
 
Best Food and 
Beverage 

Best On-Site 
Support Sta� 

SILVER WINNER

FINALIST
Best Hotel/Resort
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Make your big day even bigger and better in a space you’ll never forget. From 400 luxurious guest rooms to 

a 19,600 square foot ballroom, we have the venue, the menu, and the staff to make your special day last a lifetime. 

MotorCity Casino Hotel and MotorCity Casino Hotel design are trademarks of Detroit 
Entertainment, L.L.C. ©2018 Detroit Entertainment, L.L.C. All rights reserved.

A  M I L L I O N  M I L E S  A W A Y ,

 R I G H T  D O W N  T H E  S T R E E T .

A GREAT SETTING

FOR ANY STORY.
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SILVER WINNER
    

Best Food and Beverage  MIDWEST

MOTORCITY CASINO HOTEL

From cutting-edge meetings 
to gala banquets, Detroit’s 
MotorCity Casino Hotel has 
the facilities to make 
extraordinary events 
happen. Iridescence is the 
hotel’s AAA Four Diamond 

Award-winning restaurant, serving modern American cuisine 
complemented by city views and a Wine Spectator Award-winning 
wine list. Assembly Line is a decadent bu� et, where chefs prepare 
the best in American and international cuisine. Guests can also soak 
in some Detroit history at � e Lodge Diner or feast at Grand River 
Burger and Deli. Sweet Ride serves delicious baked goods, all made 
fresh daily in the hotel’s bakery.  

GOLD WINNER
 

Best Food and Beverage  SOUTHWEST

SILVER WINNER
    

Best Food and Beverage  SOUTHWEST

BRONZE WINNER
 

Best Food and Beverage  MIDWEST

JW MARRIOTT MINNEAPOLIS 
MALL OF AMERICA

JW Marriott Minneapolis 
Mall of America o� ers 342 
sophisticated guest rooms; 
nearly 20,000 square feet of 
vibrant event space, 
including one of the largest 
ballrooms in the Twin 

Cities; and a world-class restaurant—Cedar + Stone, Urban Table— 
which features farm-to-table dishes inspired by Minnesota’s natural 
roots and culture. � e restaurant is an ideal location to host private 
and group events. As part of Mall of America’s recent luxury 
expansion, the property is a hub for couture shopping enthusiasts 
and business travelers alike.  

ANDAZ SCOTTSDALE RESORT & SPA

Inspired by the local 
ingredients and cuisine of 
the Sonoran Desert, Andaz 
Scottsdale catering menus 
showcase fresh, thoughtfully 
sourced ingredients and 
seasonal menus. We�  & 

Warp Art Bar + Kitchen o� ers contemporary Sonoran fare with 
shareable plate options, compliments of Executive Chef Adam She� . 
A glass box display kitchen featuring innovative use of plancha 
cooking techniques puts She� ’s creations on full display as he 
prepares twists on seasonal ingredients that speak to the rich 
heritage of the resort’s surroundings. 

SANCTUARY ON CAMELBACK 
MOUNTAIN RESORT & SPA

Helmed by Food Network 
Star and Executive Chef 
Beau MacMillan, elements 
at Sanctuary Resort o� ers 
farm-fresh American 
cuisine with Asian accents. 
Food presentation is as com-

pelling as the views that surround diners through � oor-to-ceiling 
windows and skylights. A hot gathering spot, jade bar juts out over 
Paradise Valley for spectacular views. Its only-in-Arizona cra�  
cocktail concept is complemented by a small-plates menu developed 
by MacMillan.    
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Best Food and Beverage  FAR WEST
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Best Food and Beverage  FAR WEST

THE BROADMOOR

From the day � e Broad-
moor � rst opened in 1918, 
founder Spencer Penrose set 
out to create a dining 
experience that celebrates 
modern innovation while 
honoring the culinary 

traditions of the American West. A century later, that passion for 
inspired cuisine continues at � e Broadmoor’s award-winning 
restaurants and lounges. Eateries range from Colorado’s only Forbes 
Five Star, AAA Five Diamond restaurant, Penrose Room, to the 
newest casual dining option, Café Julie’s. � e award-winning 
culinary sta�  from around the world creates a moment with each 
meal that exceeds expectations.  

THE VENETIAN AND THE 
PALAZZO LAS VEGAS

� e Venetian’s Honest Food 
program re� ects and 
addresses key culinary and 
banquet trends, including 
sustainable sourcing and 
resource management, 
creative hybrid and ethnic 

menu options and elimination of processed and GMO ingredients. 
Executive Banquet Chef Stefan Peroutka has devised innovative 
ways to address the changing needs of meeting guests and attendees. 
For smaller groups, � e Venetian o� ers a series of interactive 
culinary experiences in partnership with its array of restaurants and 
lounges, such as sushi preparation, mixology sessions and dessert 
creation.     

THE RANCH 4.0 WESTLAKE VILLAGE

Located at Four Seasons 
Hotel Westlake Village, � e 
Ranch has emerged as a 
leader in the growing trend 
of corporate wellness 
programming. � e Ranch’s 
exercise and nutrition 

program helps attain measurable results in a short amount of time, 
gaining endurance, shedding fat and detoxifying in a healthy way. 
With Leading & Clean Eating, guests explore the signature 
plant-based cuisine with Ranch 4.0 Chef Meredith Haaz. Haaz leads 
guests on a culinary adventure with daily activities that include 
cooking demonstrations and a � eld trip to � e Ranch Malibu’s 
certi� ed organic garden.    

ANAHEIM MARRIOTT

Today’s attendees are 
foodies—and they expect a 
“wow” factor at mealtimes 
and breaks. Anaheim 
Marriott continually sets the 
bar higher. Co� ee service 
goes beyond basic with 

Co� ee Nitro on dra�  with two syrups and a Pour Over Drip. 
Interactive customer engagement stations include detailed food 
themes like a French Fry Station with various salts, sauces and 
ketchups; handmade mozzarella stations; and even veggie-driven 
cocktails. Guests get closer to the action as team-building programs 
venture into the hotel’s cold and training kitchens. Food is always at 
the forefront of group experiences here. 
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800.345.5094
Lina.tovar@posadas.com • www.� estamericanagrand.com/meetingsmexico

Meetings that Create Memories

Fiesta Americana Grand 
Meetings Mexico

Fiesta Americana Grand Meetings Mexico 
o� ers a diverse, award-winning portfolio 
of hotels and resorts that are sure to please 

even the most discerning meeting planners and 
attendees. 

Come experience all that’s new, fresh and exiting 
at our hotels and resorts—to include all-new prop-
erties coming soon, and urban resorts in many of 
Mexico’s most sought-a� er destinations and 
beyond. You’ll discover a freshness and contempo-
rary � are, along with new takes on the traditional 
that will have meeting planners and incentive 
groups take notice.

Only Fiesta Americana Grand Meetings 
Mexico combines the very best of Mexico with 
state-of-the-art facilities and incomparable service 
meeting planners count on—delivering a grand 
experience beyond expectations. With Fiesta 
Americana Grand Meetings Mexico, it’s easy to 
create a remarkable, unforgettable meeting for your 
company, for your attendees and for you.

Fiesta Americana Grand Meetings Mexico lever-
ages the experience of Hotelera Posadas, the leading 
hotel operator in Mexico. With over 170 hotels in 
60 beach and city destinations in Mexico, Hotelera 
Posadas is Mexico’s most internationally renowned 
hotel company. We feature four distinctly di� erent 
meeting hotel brands—Live Aqua, Grand Fiesta 

Americana, Fiesta Americana and � e Explorean—
in six spectacular settings: Cancún, Cozumel, Los 
Cabos, Puerto Vallarta, Playa Del Carmen and our 
City Collection. 

We’ll work with our destination management 
company partners to ensure a seamless experience: 
ground transportation, exclusive access and the 
local expertise you need.

At Fiesta Americana Grand Meetings Mexico, 
we know that no two meetings are the same. Each 
one requires a unique mix of environment, facilities 
and logistics. � at’s why we o� er premier hotels 
designed to meet a wide variety of needs, from 
complex large-scale sales meetings to association 
conferences and incentive events. Whichever hotel 
you choose, you can count on our exceptional 
facilities, spectacular scenery and warm, Mexican 
hospitality to ensure your meeting’s success, all in 
our incomparably grand style.

Our City Collection comprises 16 distinctive 
hotels that celebrate the rich history and tradition 
of Mexico, and provide top-of-the-line meeting 
amenities and modern luxuries. If you’re looking for 
a uniquely rich backdrop that includes museums, 
cathedrals and monuments and more intimate 
meeting accommodations, our cosmopolitan hotels, 
located in invigorating Mexican cities, will provide 
the answer.

GOLD WINNER

Best On-Site Tech/Wi-Fi

Best Green Initiative

SILVER WINNER

FINALIST
Best Food and Beverage

FINALIST
Best Hotel/Resort
Best Décor/Design
Best Food and Beverage

BRONZE WINNER

BRONZE WINNER

Best Golf Resort
Best On-Site 
Support Sta� 

Best Boutique Property
Best Green Initiative

GRAND FIESTA 
AMERICANA

LIVE AQUA
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SHANGRI-LA HOTEL, PARIS

Shangri-La Hotel, Paris’ 
Bonaparte Dinner revives 
the grand tradition of 
dinner à la française from 
the early 20th century. 
Paying homage to the 
building’s history, the setting 

of Prince Roland Bonaparte’s former mansion takes guests on a 
historic journey while savoring the cuisine of two-Michelin-starred 
Chef Christophe Moret. Created around a decorated table with 
stunning � oral centerpieces and tailor-made tableware by French 
manufacturer Haviland and Maison Lelièvre, guests dine in 
opulence. � e hotel also has three incredible dining venues, 
including Shang Palace—the only Michelin-starred Chinese 
restaurant in France.  

BRONZE WINNER
 

Best Food and Beverage 

 INTERNATIONAL & U.S. TERRITORIES

GOLD WINNER
 

Best Gaming Property  NORTHEAST

SILVER WINNER
    

Best Food and Beverage 

 INTERNATIONAL & U.S. TERRITORIES

HILTON LOS CABOS BEACH 
& GOLF RESORT

Hilton Los Cabos Beach & 
Golf Resort’s portfolio of 
culinary o� erings includes 
six restaurant venues under 
the direction of Executive 
Chef Mauricio Lopez, 
inclusive of TripAdvisor’s 

No. 1-rated restaurant in San Jose del Cabo, Vela. � is year, the 
resort launched its innovative spa and culinary dining concept, 
featuring dinner fare in the resort’s Zen Garden terrace. 
Garden-picked salads are served on hanging vines in terrarium 
glass, freshly caught sushi is served on chilled massage stones, 
various garnishes are freshly picked from the living wall and more, 
showcasing the resort’s dedication to wellness.   
     

RESORTS CASINO HOTEL

Resorts Casino Hotel hosts 
more than 250 major 
meetings and conventions 
and more than 35,000 
attendees annually. Ninety 
percent of these 
organizations utilize the new 

high-tech all-digital Resorts Conference Center. Twenty-� ve percent 
of those groups enjoyed Resorts exclusive All-Inclusive Meeting 
Package (AMP) including upgraded guest room, meeting space, all 
meals (gourmet restaurants included), breaks, A/V, Wi-Fi, parking, 
resort fees, taxes and gratuities at a price equal to a guest room 
elsewhere. Resorts’ outstanding customer satisfaction is supported 
by a 70 percent repeat factor annually. 

UNICO 20˚87˚ HOTEL RIVIERA MAYA

Dining at UNICO 20˚87˚ is 
not a singular experience, 
but rather, a multi-sensory 
adventure with constantly 
changing tastes, textures and 
sensations. While locally 
sourced ingredients are a 

staple at every restaurant and bar, the o� erings are a diverse mix of 
international � avors. Five unique restaurants vary from elevated � ne 
dining to casual beachside bu� et. Cueva Siete is an authentic 
chef-driven concept where a new chef rotates in every year. First to 
take the reins was former “Top Chef Mexico” contestant Christian 
Bravo with a menu celebrating Mexico’s culinary diversity.   
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SILVER WINNER
    

Best Gaming Property  FAR WEST

GOLD WINNER
 

Best Gaming Property  MIDWEST

HARRAH’S ATLANTIC CITY WATERFRONT 
CONFERENCE CENTER

Harrah’s Atlantic City 
Waterfront Conference 
Center is the largest hotel 
conference center complex 
from Baltimore to Boston. 
With 125,000 square feet of 
� exible meeting space and 

3,590 hotel rooms, customers can host up to 5,000 meeting 
attendees. Customers can expect to � nd all the facilities and services 
you’d expect from a top-rated property, and then some. � eir newly 
renovated Bayview Tower rooms are exquisitely appointed and 
designed with the business traveler in mind. Groups can eat, sleep 
and meet all in one convenient facility. 

MOTORCITY CASINO HOTEL

� ey’re in the business of 
unforgettable—MotorCity 
Casino Hotels o� er 
everything you need to 
make your event a truly 
memorable one. From 
cutting-edge presentations 

to banquets, MotorCity has the facilities to make the extraordinary 
happen: sophisticated boardrooms, � exible banquet and meeting 
space and the state-of-the-art Sound Board theater. Other features 
include luxury accommodations with complimentary valet parking, 
24-hour business and � tness centers, a spa, AAA Four Diamond 
dining and live entertainment.  

THE COSMOPOLITAN OF LAS VEGAS

� e Cosmopolitan is a luxury 
resort and casino o� ering a 
decidedly di� erent perspective, 
from its commitment to 
integrating art into every 
experience to a world-renowned 
restaurant collection and 
entertainment venues. Located in 

the heart of � e Strip, its unique vertical multi-tower design o� ers 
spectacular views of the vibrant city. � e 3,026-room resort features 
residential-style living spaces with expansive, private terraces and 
nearly 200,000 square feet of modern convention and meeting 
space, including the spectacular event venue, � e Chelsea.  

THE VENETIAN AND THE PALAZZO 
LAS VEGAS

� e Venetian and � e 
Palazzo Las Vegas is the 
equivalent of a small city, 
o� ering not just millions of 
square feet of meeting space 
but thousands of guest 
suites, dozens of restaurants 

and lounges, over a million square feet of shops, multiple entertain-
ment options and a world-class spa. Meeting attendees can easily 
conduct business and network in a variety of settings, without ever 
having to leave. � eir passion is to understand a group’s goals and 
help bring them to life in new and creative ways.   
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GOLD WINNER
 

Best Golf Resort  NORTHEAST

SILVER WINNER
    

Best Golf Resort  NORTHEAST

SKYTOP LODGE

Since 1928, Skytop Lodge 
has a been memory-maker 
for those who cherish the 
property’s unique traditions 
while creating their own in 
the process. � is includes 
golf events held on this 

prestigious course. Set atop the peak of a high plateau, Skytop’s golf 
course is rated 4 out of 5 by Golf Advisor and a proud partner of 
Preferred Golf Club, a division of Preferred Hotels & Resorts. � is 
mountain-style track plays over rolling terrain and boasts wide, 
tree-lined fairways and small greens that challenge players of all 
levels. � e pro shop o� ers attire, equipment, golf schools, tourna-
ment management and lessons.                        

KINGSMILL RESORT

From a list of over 27,000 
properties rated by AAA, 
Kingsmill is the only resort 
in the United States 
featuring 36 holes of golf 
and recreational activities to 
earn a Four Diamond 

Award and an IACC certi� cation. Kingsmill Resort has hosted 36 
PGA Tour or LPGA Tour events on Kingsmill’s River Course. 
Meeting attendees can match their skills against the pros on the 
famed course or play the acclaimed Plantation Course.  
          

BRONZE WINNER
 

Best Gaming Property  FAR WEST

PEPPERMILL RESORT SPA CASINO

� e eco-conscious 
Peppermill Resort Spa 
Casino features 1,621 luxury 
guest rooms and an all-suite 
Tuscany Tower. With 
106,000 square feet of 
meeting space, including 

62,000 square feet of clear-span meeting space and a two-story 
Executive Boardroom, you’ll � nd your ideal venue paired with 
impeccable service. � e AAA Four Diamond resort’s amenities 
include two geothermally-heated pools, 10 award-winning 
restaurants and the three-story Spa Toscana. Peppermill Resort Spa 
Casino’s in-house services and state-of-the-art technology will make 
your event an unforgettable experience.    
          

GOLD WINNER
 

Best Gaming Property 

 INTERNATIONAL & U.S. TERRITORIES

HARD ROCK HOTEL & CASINO 
PUNTA CANA

� e 1,775-room Hard Rock 
Hotel & Casino Punta Cana 
creates the ultimate getaway 
with an endless array of 
activities and entertainment 
options, including the “Rock 
Star Suite”; a signature Rock 

Spa; an 18-hole Nicklaus-designed Hard Rock Golf Club at Cana 
Bay; and the largest casino in the Dominican Republic, featuring 
Oro nightclub. Guests can enjoy 13 expansive pools, four swim-up 
bars and a lazy river. � e resort features 10 restaurants, along with 
more than 65,000 square feet of event space.
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WE ARE NOT THE 
HUMBLEBRAGGING TYPE.

That’s why we are going to let someone else do it for us.

“We have several facets to our programs that require much attention to detail 
and the NCL Team were Rock Stars! When we got back from the voyage, our 

Facebook and Instagram posts were absolutely phenomenal!” 
-Donna, Owner

Meeting & Incentive Planning Company

CHARTERS, MEETINGS & INCENTIVES
CONTACT US AT 1.866.NCL.MEET | 305.436.4465 | EVENTS@NCL.COM 

VISIT NCL.COM/EVENTS | CONNECT WITH US ON LINKEDIN

We are passionate about what we do, and we’re here to make you and your event a 
huge success. Thank you for allowing us to do what we love, and for recognizing us 
with the 2018 Silver Stella Award for Best Cruise Line.

©2018 NCL Corporation Ltd. Ships’ Registry: BAHAMAS and USA     38338  10/18
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GOLD WINNER
 

Best Golf Resort  SOUTHEAST

KIAWAH ISLAND GOLF RESORT

Kiawah Island Golf Resort 
rewards groups on an 
unspoiled barrier island in 
South Carolina’s Lowcoun-
try. All � ve championship 
golf courses have been fully 
renovated for pristine 

conditions. World-class amenities include a � ve-star spa, 12 eateries, 
a private beach and abundant nature and recreation programs. 
Accommodations include the � ve-star Sanctuary Hotel and versatile 
Resort Villas. � e resort o� ers 35,000 square feet of � exible meeting 
space both indoors and out. Always re� ning its game, this ocean-
front resort will introduce several new additions in time for the 2021 
PGA Championship.        

SILVER WINNER
    

Best Golf Resort  SOUTHEAST

THE NAPLES BEACH HOTEL & GOLF CLUB

Not resting on its laurels, the 
AAA Four Diamond, 
319-room � e Naples Beach 
Hotel & Golf Club has 
completed $50 million in 
impressive renovations over 
the last few years, which 

includes the dramatic renovation in 2016 of its championship golf 
course by Jack Nicklaus and John Sanford. In addition to being 
Southwest Florida’s only beachfront resort with an on-site champi-
onship golf course, spa and tennis center, it o� ers 34,000 square feet 
of meeting space, beautiful outdoor and beachfront venues and 
multiple dining options.       

BRONZE WINNER
 

Best Golf Resort  SOUTHEAST

GOLD WINNER
 

Best Golf Resort  MIDWEST

GRAND GENEVA RESORT & SPA 

Grand Geneva Resort & Spa 
o� ers two championship 
courses lauded by Golf 
Magazine, Condé Nast 
Traveler and more. � e 
Brute is one of the most 
challenging layouts in the 

Midwest and is considered one of Wisconsin’s best courses. 
Enhanced with 68 bunkers and rolling greens, the par-72 course is 
well manicured and maintained. � e Highlands, which was 
originally designed by Jack Nicklaus and Pete Dye, is a Scottish-style 
links course and was transformed in 1996 by Bob Cupp and in 2006 
by Bobb Lohmann with several major hole renovations.  
           

ROSEN SHINGLE CREEK 
HOTEL ORLANDO

With a legendary design by 
the renowned Arnold 
Palmer Design Company, 
Rosen Shingle Creek’s 
18-hole golf course balances 
player strategy and 
gameplay challenges amid 

the beauty of the grounds’ natural preserves. � e world-class golf 
club features 70,000 square feet of driving range, 15,000 square feet 
of practice areas and the state-of-the-art Brad Brewer Golf Academy. 
A new 1,850-square-foot covered pavilion o� ers serene views of the 
course for special events. Exemplary tournament service and an 
inviting sta�  round out the ultimate golf experience.   
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©2018 Celebrity Cruises. Ships' registry: Malta and Ecuador. 

Plan an event  
that proves business  
can mix seamlessly  
with pleasure.

On a Celebrity cruise, your team will enjoy premium event experiences, 

complimentary meeting spaces with state-of-the-art A/V equipment, 

world-class accommodations, distinctive restaurants with menus crafted 

by our Michelin-starred chef, and live entertainment throughout the ship. 

And, with more than 300 destinations on all seven continents, we open up  

a world of possibilities for your event—literally.

Learn about our latest offers  |  celebritycorporatekit.com  |  1-800-771-3873 
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Experience
ATLANTIC CITY HOSTS

MEETINGS AND EVENTS
OF ALL SIZES!

ExperienceExperienceTHE ATLANTIC CITY

To book your meeting or
convention call 1-844-855-6338

or visit meetac.com today!

While Atlantic City has the capability for staging 

large-scale events; we have the venues, experience and 

professional sta� needed to plan and produce world 

class meetings & conventions from 40 to 40,000.
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Experience
ATLANTIC CITY HOSTS

MEETINGS AND EVENTS
OF ALL SIZES!

ExperienceTHE ATLANTIC CITY

To book your meeting or
convention call 1-844-855-6338

or visit meetac.com today!

While Atlantic City has the capability for staging 

large-scale events; we have the venues, experience and 

professional sta� needed to plan and produce world 

class meetings & conventions from 40 to 40,000.

ExperienceExperience
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GOLD WINNER

609.449.7117
jwood@meetac.com • www.meetac.com

Experience Atlantic City

Meet AC

Best CVB/DMO

NORTHEAST

The Atlantic City Convention Center 
provides over 600,000 square feet of exhibit 
space, as well as 45 meeting rooms, ample 

pre-function space and all the amenities you would 
expect. � roughout the Atlantic City area, you’ll 
� nd a plethora of meeting space at the hotel and 
casino properties, along with unique event venues.  

Atlantic City is made up of more than 17,500 
� rst-class hotel rooms that will suit the perfect 
accommodations for your attendee’s complete 
comfort and relaxation. Atlantic City consists 
of casino resorts with full resort amenities, 
ranging from adults only to a family-friendly 
atmosphere. � e hotel and casino properties 
feature meeting facilities and a surplus of unique 
event venues. 

Meet AC will be happy to help you locate the 
right space, assist with attendance-building and 
housing, provide temporary sta�  and help with all 
the details, including spouse activities, transporta-
tion services and much more.

When it comes to teambuilding experiences, 
Atlantic City o� ers an abundance of options for 
groups. New Jersey’s tallest lighthouse, the Absecon 
Lighthouse, is ready for your group to climb its 228 
steps. Reach the top and you’ll see breathtaking 
views of the Atlantic City skyline. Groups can work 
together as a team and encourage one another to 
complete the journey to the top. 

Grab your apron and chef ’s hat because the 
Viking Cooking School at Harrah’s Atlantic City 
awaits your arrival. � e Viking Cooking School is a 

terri� c experience for groups and o� ers a variety of 
classes and menus to choose from. Cook, connect 
and collaborate with one another, while creating 
appetizing dishes. If you love to cook, entertain or 
just appreciate the pleasure of delicious cuisine, 
Viking Cooking School is the place to indulge 
your passions. 

Can you Escape AC in 60 minutes? Located 
in the Tropicana Atlantic City, this activity gives 
groups exciting and innovative experiences. Find 
and unlock clues that challenges groups of two to 
10 in four di� erent themed game rooms. Each game 
room provides a thrilling, yet challenging experi-
ence that requires attention to detail, critical think-
ing, communication and team work to break out.

When you come to Atlantic City, come hungry 
because our culinary menu is a delightfully tasty, 
enticing, eclectic mix of gourmet restaurants with 
internationally acclaimed chefs, small family-owned 
eateries, bu� ets and instantly recognizable chain 
establishments. Many of the city’s dining establish-
ments are well equipped to create a special menu 
for large or small groups, served in private rooms, 
communal tables, chef ’s tables and other unique 
arrangements. If you want to eat where the locals 
eat, you will � nd dining favorites in nearly every 
neighborhood in the city.

Atlantic City is 60 miles from Philadelphia, 
125 miles from New York and 175 miles from 
Washington, DC. Any way you look at it, Atlantic 
City guarantees fast-paced excitement and non-stop 
year-round activities.
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GOLD WINNER
 

Best Golf Resort  FAR WEST

THE BROADMOOR

� is year, � e Broadmoor 
Golf Club is celebrating 100 
years of golf legacy and a 
new golf-resort restaurant. 
Ranked among the best in 
the world, � e Broadmoor’s 
championship courses were 

designed by some of golf ’s most notable names—Donald Ross and 
Robert Trent Jones, Sr. Over the past 100 years, � e Broadmoor has 
played host to 28 national and international tournaments, including 
eight USGA tournaments: three U.S. Senior Open championships 
with the recently completed 39th Annual U.S. Senior Open, two U.S. 
Amateur events, and two U.S. Women’s Open championships. For 
meeting and incentive groups, the professional golf sta�  at � e 
Broadmoor has designed an All-Inclusive Tournament Services 
program with a proven track record of success.    

CARMEL VALLEY RANCH

At the heart of this 500-acre 
canvas is the Carmel Valley 
Ranch Golf Course. As the 
only Pete Dye design in 
Northern California, this 
18-hole, par-70 layout is 
prized for its stunning 

views, friendly wildlife, tactical challenges and playability for all skill 
levels. Experience championship-level sophisticated play that’s pure 
fun on a course ranked among the “Best US Golf Resorts” by Travel 
+ Leisure’s “World’s Best” readers’ survey. In a region known for 
spectacular golf experiences, Carmel Valley’s unique microclimate 
bathes the course in more than 300 days of sunshine each year.  

ADARE MANOR

Adare Manor is Ireland’s 
� ve-star neo-Gothic 
architectural masterpiece. 
Perfectly set within this 
glorious estate is � e Golf 
Course at Adare Manor.  
Each hole of � e Golf 

Course at Adare Manor could be crowned the feature hole: each one 
has been entirely redesigned and reconstructed, with the very latest 
technology and course innovations, creating a challenging, 
characterful and satisfying playing experience for golfers of every 
level. � e � nal result is a course that is at once strategic and soulful, 
playable in all conditions, and future-proofed in preparation for 
premiere amateur and professional golf events.       

PARK HYATT AVIARA

Named by Golf Digest and 
Golf Magazine as one of the 
best resort golf courses in 
America, Aviara Golf Club 
overlooks the Batiquitos 
Lagoon nature preserve in 
beautiful Carlsbad, 

California. � e only coastal California course designed by Arnold 
Palmer, Aviara Golf Club features a memorable layout: par 72 over 
18 holes and 7,007 yards uniquely sculpted around rolling hillsides, 
native wild� owers, and plenty of bunker and water challenges. 
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BARCELÓ BÁVARO GRAND RESORT

Barceló Bávaro Grand 
Resort is home to a 
world-renowned 18-hole 
golf course designed by the 
legendary P.B. Dye. 
Capitalizing on the natural 
beauty of the Bávaro area, 

the meticulously manicured course features rolling fairways that 
traverse through a lush mangrove forest. � e resort also boasts one 
of the region’s largest convention centers, with more than 50,000 
square feet of space spread across 13 multipurpose halls. � e resort’s 
Gran Salón Bávaro is among the � nest spaces in the convention 
center and can be used to host major international conferences.  

GRAND FIESTA AMERICANA LOS CABOS 
ALL INCLUSIVE GOLF & SPA 

Grand Fiesta Americana Los 
Cabos All-inclusive Golf & 
Spa is surrounded by two 
championship golf courses. 
Just a few steps from the 
hotel, guests enjoy the ocean 
golf course designed by Jack 

Nicklaus, rated one of the top 100 courses in the world, also as No. 1 
in Latin America. � e Tom Weiskopf-designed desert course o� ers 
magni� cent views from every hole. Guests have the bene� t of 
special golf rates and free roundtrip transportation to the club 
house. � e resort is located only 10 minutes from downtown Cabo 
San Lucas and 30 minutes from the international airport of San José 
del Cabo.      

GOLD WINNER
 

Best Green Initiative  NORTHEAST

SEAPORT HOTEL & WORLD 
TRADE CENTER

� e Seaport Hotel & World 
Trade Center operates in a 
sustainable manner while 
partnering with and 
enriching the local Boston 
community. Since its 
opening, the hotel has 

encouraged guests to participate in its environmentally friendly 
activities, and these initiatives have only expanded. � is year, 
Seaport recycled 3.83 tons of electronic waste and completed an 
LED lighting upgrade resulting in 250,000 KWH of electricity 
savings annually. Seaport recognizes that social responsibility means 
collaborating with other organizations to ensure their success.

GOLD WINNER
 

Best Green Initiative  SOUTHEAST

GAYLORD PALMS RESORT 
& CONVENTION CENTER

Located just 20 minutes 
from Orlando International 
Airport in Kissimmee, Flori-
da, the 1,416-room Gaylord 
Palms Resort & Convention 
Center features 4.5 acres of 
beautiful indoor gardens in 

a glass-enclosed atrium, a wide array of dining options, boutique 
shops and over 400,000 square feet of � exible meeting and conven-
tion space. � e resort is committed to protecting the environment 
via water conservation and e�  ciency; waste reduction and 
diversion; clean air practices; energy e�  ciency; and food-related 
initiatives. A long-standing partner in Clean the World’s Hospitality 
Program, Gaylord Palms Resort helps protect the environment. 
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Best Green Initiative  SOUTHWEST

HYATT REGENCY DENVER AT COLORADO 
CONVENTION CENTER

At Hyatt Regency Denver, with over 35 
conservation initiatives in place and 
diligently followed, the e� ort does not 
stop there. � ere is a real focus to 
continue to see growth in sustainability. 
In fact, the hotel’s composting increased 
by 30 percent in 2017, the diversion rate 
improved year-over-year and a new 
laundry program helped reduce 
electricity, gas and water by 11 percent 

from September to year-end. Donations are made to the local Food 
Bank weekly, menus are organic and regionally sourced and 
energy-savings Ashrae Level 2 Audit is fully implemented.  
          

AT&T HOTEL AND CONFERENCE CENTER

AT&T Hotel and Confer-
ence Center’s commitment 
to sustainability starts from 
its inception. It was built to 
the U.S. Green Building 
Council’s LEED Gold certi� -
cation standards. � e hotel 

and conference center boast multiple sustainable and eco-friendly 
features, including a green room program for towel and sheet 
exchange, smart thermostats, energy-e�  cient lighting and extensive 
focus on recycling and composting. A focus on sustainability has 
helped the hotel and conference center maintain a rate of 75 percent 
waste diversion from the land� ll.      

SILVER WINNER
    

Best Green Initiative  SOUTHEAST

GAYLORD OPRYLAND RESORT & 
CONVENTION CENTER

Nashville’s rich musical 
history, friendly reputation 
and diverse scenery make 
Gaylord Opryland Resort & 
Convention Center an 
exciting and unique venue 
for conventions and 

meetings. � e expansive property boasts nine acres of indoor 
gardens and sparkling waterways for guests to enjoy. A wide array of 
energy, water, housekeeping, and food and beverage conservation 
initiatives are instituted throughout, while o� ering groups local 
resources to increase diversion and reduce the environmental 
impact of their individual meetings.      

GOLD WINNER
 

Best Green Initiative  SOUTHWEST

GAYLORD TEXAN RESORT 
& CONVENTION CENTER

Overlooking beautiful Lake 
Grapevine, Gaylord Texan 
Resort & Convention Center 
o� ers a one-of-a-kind 
retreat with over 1,500 
luxurious guest rooms and 
suites, � rst-class restaurants, 

eclectic shops and 4.5 acres of lush indoor gardens. With more than 
400,000 square feet of � exible meeting space, Gaylord Texan Resort 
& Convention Center o� ers groups unforgettable meetings all 
organized with the help of their event planning team. Opening 
summer 2018, Vineyard Tower will feature 303 additional guest 
rooms and 86,000 square feet of meeting space.   
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SOUTHEAST

800.643.0482
convention.sales@visitorlando.com • www.OrlandoMeeting.com

A World of Possibilities Awaits

Visit Orlando

“Orlando has never been a city that rests on its 
laurels. Our business leaders are relentlessly 
innovating and raising the bar with new proj-

ects, renovations and expansions to help meeting 
professionals o� er the best possible experience 
to attendees. Just when you think you’ve got us 
all � gured out, we’ve got more surprises up our 
sleeve.” says George Aguel, president and CEO of 
Visit Orlando.

 Orlando continues to grow with new hotels, 
new meeting spaces, new dining and incredible new 
lands at its world-class theme parks o� ering new 
experiences for your group each time you visit. No 
one delivers one-of-a-kind experiences quite like 
Orlando. It’s no wonder it continues to rank the 
No. 1 meetings destination by Cvent for � ve years 
in a row. 

“When we announced that Microso�  Ignite was 
going to be coming to Orlando, the feedback we 
got right away was unbelievably positive. � ere is 
incredible airli�  for everyone to be able to get in 
and out… the second thing is the hotels…and the 
third thing I think, too, is the convention center and 
the size. And the last thing is just the destination 
overall. It o� ers all the dining, entertainment and 

activities so that attendees and partners can enjoy 
themselves a� er the show, and we also have oppor-
tunities for their families to come with them,” says 
Vivian Eickho� , event director for Microso�  Ignite.

“I don’t think it would have happened without 
Visit Orlando and the support of the Orange Coun-
ty Convention Center teams; they have got the im-
pact for a show like this. Not only has Visit Orlando 
been critical to us getting here, they’re critical to us 
staying here,” adds Tom Bohn, CEO of the North 
American Veterinary Community.

From private events at legendary theme parks 
to spectacular o� -site venues complemented 
by perfect year-round weather, Orlando o� ers 
amazing possibilities for one-of-a-kind meetings 
and events. Visit Orlando is committed to making 
event planning easier. � e experienced Destination 
Services team of CMPs assists with everything from 
complete site inspections to attendance building, 
and they love sharing insider tips to make every 
meeting unforgettable. Visit Orlando prides itself 
on their commitment to superior service and has a 
celebrated heritage of making visitors feel welcome 
from the moment they arrive.

To learn more visit www.OrlandoMeeting.com.

GOLD WINNER

Best CVB/DMO
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Time to raise a glass and toast an amazing year. Gotta admit, luxe 
surroundings and VIP service is even better when you know you 
earned it. Cheers! #BestMeetingEver #OrlandoMeeting

206 Likes

Like • Comment • Share

Joy P
May 15 at 9:07pm

150+ MEETING HOTELS 38 CONVENTION HOTELS 100+ UNIQUE VENUES & EXPERIENCES

For planning assistance, visit OrlandoMeeting.com

Locations, top: Disney Springs®; bottom left and right: Four Seasons Resort Orlando at Walt Disney World® Resort.
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Long Beach Convention & Visitors Bureau Wins “Best in the West”  
2017 Stella Award | Successful Meetings and Meetings and Conventions

L o n g  B e a c h
California Fresh, Urban Coast

SoCal’s SoCal’s SoCal’s SoCal’s Hot, New
Convention 
Event Space

Blue sunny skies. Bright city lights. Long Beach’s latest experiential turnkey innovation,  

the Terrace Fountains, are surrounded by an expansive outdoor plaza which can accommodate 

anything from an intimate gathering of 100 on up to 5,000 excited guests. A perfect after-meeting 

party space to lounge around or play around, this large reflecting pool with its ooh-and-ahh 

inspiring theatrical dancing water displays can be designed with your personalized colors 

chosen from hundreds of LEDs. Stylish furniture, professional light and sound design that can 

save you up to $100,000 in rental costs and set in a highly walkable downtown — it’s the 

hottest new convention event space in the coolest beach city. 

800.452.7829 | MeetInLongBeach.com @VisitLB | @MeetInLongBeach
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The Only Urban Downtown Waterfront Between 
San Francisco and San Diego

Long Beach Convention & 
Visitors Bureau

FAR WEST

Superior customer service is a primary goal for 
the Long Beach Convention & Visitors 
Bureau, and a major part of providing the 

highest level of service involves building strong 
CVB/Client relationships. A “high-touch” approach 
to customer relations ensures that every client need 
and request is ful� lled above and beyond what is 
expected. � e Long Beach Convention Services 
team is akin to the services of a concierge at a � ve-
star hotel.

  � e CVB Services Team acts as a one-stop 
shop for the client, including connections with ho-
tels, convention center and outside service compa-
nies. � e CVB sta�  can connect the group with the 
Mayor and City Council, transportation companies, 
plus the � re and police departments.

California’s Fresh, Urban Coast
Located in the heart of Southern California, Long 
Beach o� ers quick and easy access to all of the 
attractions of L.A. and Orange County—downtown 

L.A., Hollywood, Universal Studios and Disneyland 
are just minutes from Long Beach’s scenic down-
town waterfront. 

 Long Beach is the perfect blend of big-city 
excitement, entertainment and amenities, alongside 
the laid-back welcoming atmosphere of a beach 
resort. Within a compact eight-block area in the 
downtown waterfront, visitors discover � rst-class 
accommodations to � t any budget or style, shop-
ping, attractions, entertainment, nightlife and more 
than 125 quality restaurants serving everything 
from hot dogs to haute cuisines from around the 
world. All are within steps of the Long Beach 
Convention & Entertainment Center. 

  Ranked as one of the “Top 10 Most ‘Walkable’ 
Cities in America,” by WalkScore.com, Long Beach 
is pedestrian and bicycle friendly, with spacious 
palm-lined pedestrian pathways aglow with colorful 
LED light displays at night. Well-lit walkways and 
promenades provide stunning oceanfront vistas 
where visitors can enjoy the vibrant blending of 

Best CVB/DMO

SILVER WINNER
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562.495.8350
steveg@longbeachcvb.org • www.visitlongbeach.com

big-city urban amenities alongside the casual and 
welcoming atmosphere of a seaside resort. Long 
Beach Transit also o� ers free Passport shuttle buses 
throughout the downtown area.

Long Beach Convention & 
Entertainment Center
Located in the center of the city’s downtown water-
front and entertainment district, the Long Beach 
Convention & Entertainment Center features over 
400,000 square feet of modern, � exible exhibit and 
special event space. 

 A recent $60 million modernization has created 
a new model for the contemporary convention 
center of the future. � is dynamic repositioning is 
designed to give guests a stylish and welcoming so-
cial experience. With the needs of today’s attendees 
in mind, the center’s lobbies and hallways are en-
hanced to create mini meeting spots and network-
ing pods where attendees can sit, talk and socialize.  
Free Wi-Fi in these public areas allows attendees to 
go online for work and social media.

 Long Beach is a trailblazer in the creation of 
cost-saving, turn-key special event spaces. Each 
venue comes complete with pre-installed profes-
sional theatrical/event lighting and sound systems. 
� e Paci� c Ballroom at the Long BeachArena is 
one of Southern California’s hottest new meeting 
and special event venues. With 45,000 square feet 
of � oor space and built-in professional LEDs, stage 
lighting and sound system, the Paci� c Ballroom 
provides an intimate environment for dinners, 
concerts and special events for up to 5,500 people. 
� e open-air Terrace Plaza comes complete with 
programmable “dancing water” fountains, while 
� e Cove—with its “under-the-pier” motif—is the 
perfect place for a Southern California Food Truck 
Party.

World-Class Attractions 
Long Beach features its own world-class attractions: 
� e Queen Mary, Aquarium of the Paci� c, Rainbow 
Harbor, � e Pike Outlets & Entertainment Center, 
Shoreline Village, plus two distinctive museums and 
two historic ranchos. Shop and dine in Long Beach’s 
diverse neighborhoods, including Belmont Shore, 
“Retro Row” on Fourth Street and Bixby Knolls. 
With 365 days of sunshine annually, Long Beach is 

a watersports paradise. More than 11 miles of sandy 
beachfront, inland waterways and bays provide 
visitors with countless on-the-water and near-the-
water activities.

 For groups looking for o� -site events, Long 
Beach o� ers a bonanza of unique venues. � e Queen 
Mary, the most elegant trans-Atlantic liner ever, 
has grand ballrooms, meeting and banquet rooms, 
all decorated in 1930s Art Deco style. Or choose to 
have your reception, dinner or party on one of the 
ship’s open-air decks. � e Aquarium of the Paci� c 
o� ers one-of-a-kind spaces where a group can hold 
receptions, meal functions or parties. Dinner under 
a full-size Blue Whale replica or alongside a 30-foot 
tall “Predator Tank” is unforgettable. Reception 
and dinner cruises on luxury yachts or tall ships 
along the coast or a beach party on the sand is a real 
Southern California experience.

Long Beach Airport—
Southern California’s 
“Easy-in, Easy-out” 
Gateway
Flying to Long Beach has never been 
easier, with service from three major 
airports. LAX and Orange County 
Airports are less than 30 minutes away. 
� e Long Beach Airport is 10 minutes 
from the downtown waterfront. LGB 
consistently rates at the top of passenger 
polls for convenience, dining facilities 
and low airfares.
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GOLD WINNER
 

Best Green Initiative  FAR WEST

BRONZE WINNER
 

Best Green Initiative  FAR WEST

GOLD WINNER
 

Best Green Initiative 

 INTERNATIONAL & U.S. TERRITORIES

SILVER WINNER
    

Best Green Initiative  FAR WEST

THE VENETIAN AND THE 
PALAZZO LAS VEGAS

� e Venetian and � e 
Palazzo are on the forefront 
of the sustainability 
movement. In fact, Las 
Vegas Sands, their parent 
company, was named the 
most sustainable leading 

hospitality company in the world in the Newsweek “Green Ratings.” 
� e resort continually invests in technologies and programs that 
minimize the environmental impact of all events. Green Meetings 
concierges can design custom sustainability initiatives to address the 
unique needs and goals of every meeting.   

ANAHEIM MARRIOTT

A hotel with 1,030 guest 
rooms and 169,992 square 
feet of meeting space has 
signi� cant energy usage. � e 
property installed an 
industry-leading solar 
system on three portions of 

the roof in 2017, thereby slashing energy consumption by 8 percent. 
� e solar panels fuel the daily renewable power needs of nearly 
one-third of the guest rooms with renewable energy. Other green 
initiatives include a recycling program, EV charging stations, energy 
e�  cient chiller plants, hot water boilers, light bulbs, signage and 
exterior lighting, and a hydroponic vertical garden.        

SHANGRI-LA BARR AL JISSAH RESORT 
& SPA, SULTANATE OF OMAN

Shangri-La Barr AL Jissah 
Resort & Spa is one of only 
� ve turtle nesting sites in all 
of Oman. � e endangered 
Green Turtle and critically 
endangered Hawksbill 
Turtle lay their nests on the 

resort’s beach. Resort construction was strictly monitored by the 
Ministry of Environment with guidance from the Five Oceans 
Environmental Services to achieve minimum disturbance and gain 
maximum bene� ts once the hotel opened. Two full-time Turtle 
Rangers monitor and record all turtle activities and educate the 
community and guests about threats facing turtles.   

HYATT REGENCY MAUI RESORT AND SPA

Hyatt Regency Maui Resort 
and Spa has always 
celebrated ‘aina, the spirit of 
the land. Over its history, 
care has been taken to 
conserve the water, land and 
air around the resort. Today, 

the resort institutes many forward-thinking features to continue 
those e� orts, including shoreline conservation e� orts, energy and 
water e�  ciency initiatives and sustainability practices within its F&B 
o� erings. Boasting the largest guest rooms in Ka’anapali, the resort is 
also home to a full-service spa, expansive meeting facilities, 
complimentary � tness activities, access to beach and ocean 
recreation activities, an award-winning luau, exotic wildlife and a 
renowned roo� op stargazing program.    
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SILVER WINNER
    

Best Green Initiative

 INTERNATIONAL & U.S. TERRITORIES

GRAND FIESTA AMERICANA 
CORAL BEACH CANCUN

Nestled on Cancun’s � nest 
stretch of private beach, the 
resort o� ers guests the best 
of both worlds: award-win-
ning luxury that transports 
guests to pure relaxation, 
and a central location just 

steps away from Cancun’s vibrant culture and entertainment. � e 
resort is proud of its commitment to the environment as well as its 
promotion of sustainable tourism. Strong “green” policies and 
standards are in place throughout the property, overseen by an 
environmental manager who ensures that the resort maintains 
compliance in critical areas, including measurement of carbon 
footprint, energy and solid waste generation.       

BRONZE WINNER
 

Best Green Initiative

 INTERNATIONAL & U.S. TERRITORIES

LIVE AQUA BEACH RESORT CANCUN

Uniquely styled and 
designed, Live Aqua Beach 
Resort Cancun creates an 
atmosphere of relaxed 
luxury for meetings and 
incentives. � e adults-only 
resort has recently elevated 

its standard of hospitality to a new level, being only the second 
resort in all of Cancun to obtain the international “Green Key” 
award. � is program, already present in over 50 countries, calls for 
sustainable practices in hospitality establishments and seeks to 
contribute to environmental education and prevention of climate 
change.    

GOLD WINNER
 

Best On-Site Support Sta�   NORTHEAST

SILVER WINNER
    

Best On-Site Support Sta�   NORTHEAST

THE BALTIMORE MARRIOTT WATERFRONT

At the Baltimore Marriott 
Waterfront, “Making it 
Brilliant” is what they do. 
� eir dedication to associate 
training and recognition 
ensures that the sta�  
provides thoughtful, 

dynamic and polished service to all guests. Communication and 
empowerment drive associate engagement and make the Baltimore 
Marriott Waterfront a special place to work. � e sta�  is proud to 
boast that they lead the market from a guest satisfaction standpoint 
in comparison to their sister properties.      
     

SEAPORT HOTEL & 
WORLD TRADE CENTER

As an independent property, 
the Seaport Hotel & World 
Trade Center is unique in 
that its support sta�  is 
located on property.  
Whether a small meeting or 
a fundraising dinner for 

1,000, the team of sales and conference professionals, chefs and 
culinarians, and banquet and conventions services members is 
driven to create meetings and events that impress.  Seaport’s sales 
and conference team alone, comprised of many CEM professionals 
and CMPs, have over 275 years of industry service. Seaport’s team is 
a client’s solutions-oriented partner.       
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meethawaii.com

Six Unique Meeting Destinations 

Meet Hawai‘i

BRONZE WINNER

Best CVB/DMO

FAR WEST

Not one, but six extraordinary islands—each 
o� ering a unique experience for gatherings 
of all sizes—from intimate board meetings 

and corporate conventions to conferences and 
incentives. And the experts at Meet Hawai‘i are 
here to assist you in setting your meeting or event 
apart from the rest, with knowledge and guidance 
of doing business in the islands. But which of the six 
main islands is the perfect � t for your next meeting 
or event?

KAUA‘I
� e island of Kaua‘i is the greenest of the 
Hawaiian Islands featuring unforgettable cli� s, 
canyons and waterfalls. A great island destination 
o� ering intimate experiences to teambuilding 
activities or zip-lining adventures through the rain 
forests. With over 4,000 guest rooms located in 
vastly unique resort areas, your group will welcome 
the relaxed seaside meetings and outstanding food 
and beverage opportunities.

O‘AHU
� is is the home of Waikīkī Beach, Pearl Harbor 
and the majority of Hawai‘i’s population. O‘ahu is 
where the action is, with more than 30,000 rooms, 
a range of venues for conferences and conventions, 
and year-round activities.

MOLOKA‘I
Authentic and untouched, Moloka‘i is a small island 

that has stayed true to its Hawaiian cultural roots. 
With only 73 rooms, it’s a place to get away from the 
modern world and disconnect. 

L NA‘I
With 247 secluded hotel rooms, Lāna‘i can feel 
like your own private getaway for a luxurious 
and personal escape. 

MAUI
Choosing Maui for your next meeting or 
incentives trip is sure to boost attendance. 
Known for its romantic beaches and scenic 
beauty, Maui features more than 12,000 rooms 
and an eclectic mix of small towns and award
winning resorts.

ISLAND OF HAWAI ‘I
� ere’s a reason why the island of Hawai‘i is also 
known as the “Big Island.” Home to Hawai‘i’s only 
active volcano, this is a place for road trips and 
outdoor adventure. � e island of Hawai‘i features 
over 7,000 rooms with world-class resorts along 
the Kona Coast.

From its strategic location in the center of the 
Paci� c to its exceptional meeting venues, the 
Hawaiian Islands are the complete meetings 
package. No matter which island you choose, you’ll 
always � nd professional hospitality and the aloha
spirit at every stop. 
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BRONZE WINNER
 

Best On-Site Support Sta�   NORTHEAST

INNS OF AURORA

At the Inns of Aurora, guests 
receive personalized service 
delivered by a sta�  that 
embodies the standards of 
luxurious hospitality. 
Resident innkeepers provide 
a luxury experience from 

arrival to departure, serving house-made granola bars in the 
morning, local wine and cheese each a� ernoon, nightly turn-down 
service and customized itineraries highlighting this New York 
region’s must-sees. � e on-site Director of Serenity, certi� ed in the 
science of Ayurveda, is available for restorative yoga or meditation 
and essential oil or tea blending classes.       

GOLD WINNER
   

Best On-Site Support Sta�   SOUTHEAST

HILTON ORLANDO

An esteemed meetings hotel, 
Hilton Orlando provides 
guests and meeting planners 
with a personalized 
experience. Uniquely 
perpetuated through the 
hotel’s 1,100 team members, 

the palpable di� erence comes from the team’s ability to anticipate 
guests needs, empowered to do whatever it takes to create a seamless 
event. Staying true to the GIMI culture (Genuine, Innovative, 
Memorable, Inspirational), the on-site PSAV team is involved in 
every aspect of the meeting planner experience while the on-site 
Hello Florida team provides branding solutions.      

SILVER WINNER
    

Best On-Site Support Sta�   SOUTHEAST

BRONZE WINNER
 

Best On-Site Support Sta�   SOUTHEAST

ROSEN SHINGLE CREEK 
HOTEL ORLANDO

� e heart of the house at 
Rosen Shingle Creek is the 
sta� . Guests are welcomed 
with open arms to their 
home away from home, 
seeing the same familiar 
faces year a� er year with 

this unprecedented number of long-time sta�  members. From 
convention services to housekeeping, associates are dedicated to 
providing world-class service, anticipating planner and guest needs, 
and empowered to make on-the-spot decisions to deliver the highest 
level of service possible. From longevity comes the ultimate 
experience, the friendliest service, the Rosen Di� erence.     
     

CASA MARINA, A WALDORF 
ASTORIA RESORT

Hilton Luxury Brand 
conducts a Meeting Planner 
Survey each year to gauge 
overall planner satisfaction. 
For the entire year of 2017, 
Casa Marina ranked No. 1 
in the Americas among all 

luxury hotels. � e award-winning resort sta�  showed incredible 
support for their local community following Hurricane Irma and 
connected groups with nonpro� t volunteer organizations for 
clean-ups and rebuilding e� orts directly following the storm.    
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HOTELS 2018 STELLA AWARDS

GOLD WINNER
 

Best On-Site Support Sta�   MIDWEST

SILVER WINNER
    

Best On-Site Support Sta�   MIDWEST

GOLD WINNER
 

Best On-Site Support Sta�   SOUTHWEST

GOLD WINNER
 

Best On-Site Support Sta�   MIDWEST

HILTON MILWAUKEE CITY CENTER

Few hotels can boast that 
airline attendants ask to 
travel to a city in order to 
stay at their hotel – Hilton 
Milwaukee City Center can. 
It’s because of Millie, a mini 
Golden Doodle who serves 

as “canine concierge,” and the exceptional service her fellow 
colleagues provide. � e Washington Post even featured the hotel as 
the “Guidebook Must” place to stay in Milwaukee because of its 
service. � e Hilton Milwaukee, a classic art deco hotel, dates back to 
1927 and serves thousands of guests annually as Milwaukee’s largest 
convention hotel.         

GRAND GENEVA RESORT & SPA

Grand Geneva prides itself 
on being experts in the 
industry, delivering an 
unparalleled guest experi-
ence. With specialized 
on-site sta�  members for 
events and weddings, 

teambuilding, recreational activities, catering and more, the sta�  can 
handle all the details to ensure guests enjoy a grand experience. 
Additionally, Grand Geneva o� ers in-room child care and the Kids 
Are Grand children’s program, a daily recreational program just for 
kids while parents enjoy meetings, the salon or other activities.    

THE BROADMOOR

� e Broadmoor welcomes 
guests to a legendary Forbes 
Five Star and AAA Five 
Diamond resort with 
impeccable service and 
distinctive amenities. Here, 
the spirit of the West 

inspires the adventurer within, providing endless opportunities to 
explore the picturesque mountains, streams, and canyons that have 
inspired generations. Whether it is ziplining or horseback riding, 
Colorado � y � shing or an indulgent day at the spa, gol� ng on 
championship courses or � ne dining, planners will � nd endless 
activities for every age in every season.       

MOTORCITY CASINO HOTEL

MotorCity Casino Hotel 
o� ers everything planners 
need to make every event a 
truly memorable one. From 
cutting-edge presentations 
to banquets, they have the 
facilities to make the 

extraordinary happen: sophisticated boardrooms, � exible banquet 
and meeting space and the state-of-the-art Sound Board® theater. 
Luxury accommodations with complimentary valet parking, and 
24-hour business and � tness centers. Add a spa, AAA Four 
Diamond dining, and live entertainment, and planners and clients 
have a place that can’t be compared with anywhere else.     
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SILVER WINNER

Best On-Site Support Sta�  SOUTHWEST

AT&T HOTEL AND CONFERENCE CENTER

It says a lot about a team 
when customer feedback 
surveys consistently return 
with a score of 95 percent or 
higher. � e AT&T Hotel 
and Conference Center in 
Austin has superior on-site 

support sta�  that knows giving a helping hand to a team member 
helps the whole team succeed for a client. While a customer has 
direct contact with his conference service or catering manager, the 
team of banquet managers, housemen, chefs, housekeepers, front 
desk agents, and more work tirelessly behind the scenes to ensure 
the entire hotel and event experience is � awless.      

BRONZE WINNER
 

Best On-Site Support Sta�   SOUTHWEST

THE SCOTT RESORT & SPA

� e Scott Resort & Spa 
provides guests with a warm 
welcome upon arrival in 
Scottsdale and ensures that 
all meeting events are 
catered to � t business needs. 
� e all-star culinary team 

prepares anything from healthy snacks brimming with selections 
such as freshly-squeezed juices to multi-course meals showcasing 
locally sourced cuisine to keep your attendees happy. � e Scott’s 
professional sta�  includes onsite A/V professionals ready to make 
sure everyone gets the big picture.       

GOLD WINNER
 

Best On-Site Support Sta�   FAR WEST

SILVER WINNER
    

Best On-Site Support Sta�   FAR WEST

ANAHEIM MARRIOTT

Anaheim Marriott continues 
to earn high marks for 
on-site support sta�  service. 
Each bell sta�  member must 
read “� e Fred Factor: How 
Passion in Your Work and 
Life Can Turn the Ordinary 

into the Extraordinary,” and commits to doing one extra, over-the-
top service deed daily (20,000 deeds goal). For meeting participants, 
the sta�  literally has gone out of their way to drive to remote 
locations or talk shipping companies into unloading a truck over a 
weekend to � nd missing exhibit materials or pageant gowns so 
events can go on as planned.        

THE VENETIAN AND THE PALAZZO 
LAS VEGAS

Service at � e Venetian 
starts with a dedicated team 
ready to ful� ll every meeting 
need. Team roles are 
structured to align with the 
roles of client meeting 
professionals for optimum 

e�  ciency. Once on site, groups have the additional support of the 
Group Hotel Services team. � is highly-trained team of business 
concierges is dedicated solely to addressing the real-time needs of 
meeting hosts and attendees. A new coworking lounge was 
introduced as a service to meeting attendees. Dedicated chefs 
provide menus featuring Honest Food.       
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BRONZE WINNER
 

Best On-Site Support Sta�   FAR WEST

THE RANCH 4.0 WESTLAKE VILLAGE

� e Ranch 4.0 Westlake 
Village works with corporate 
groups to create custom 
programming that truly 
transforms guests, through a 
combination of the 
signature program’s core 

elements—hiking, strength training, massages, yoga and clean 
eating. � e dedicated sta�  assess each group’s key goals to ensure 
they’re met on this journey. Utilizing their philosophy on balanced 
living, � e Ranch o� ers three carefully designed meetings packages 
aimed at the various needs of corporate guests to promote wellness 
and build strong relationships between employees and employers.    

GOLD WINNER
 

Best On-Site Support Sta�  

 INTERNATIONAL & U.S. TERRITORIES

HILTON LOS CABOS BEACH 
& GOLF RESORT

With over 500 employees, 
the team at Hilton Los Cabos 
goes above and beyond with 
impactful service standards 
and excellence in training 
programs. Constantly 
striving to implement 

innovative programming for guests, the hotel recently launched 
wellness activations including an art class, Shaman Ritual and more, 
to focus on the wellbeing and individuality of each guest. � e team 
also co-founded Los Cabos Turtle Protection Network, which allows 
the property to protect and monitor a 10-mile stretch of beach to 
facilitate adult turtles laying eggs.    

SILVER WINNER
    

Best On-Site Support Sta�  

 INTERNATIONAL & U.S. TERRITORIES

BRONZE WINNER
 

Best On-Site Support Sta�  

 INTERNATIONAL & U.S. TERRITORIES

GRAND FIESTA AMERICANA PUERTO 
VALLARTA ALL INCLUSIVE ADULTS ONLY 

� e Grand Fiesta Ameri-
cana Puerto Vallarta All 
Inclusive Adults Only is part 
of the Hotelera Posadas, 
Mexico’s largest and most 
internationally renowned 
hotel company. Grand Fiesta 

Americana Puerto Vallarta is dedicated to creating unforgettable 
experiences and successful programs through its commitment to 
unparalleled service standards. At this AAA Four Diamond 
Award-winning property, it’s easy to � nd comfort in the dedicated, 
e�  cient, and credentialed conference sta�  who strive to provide 
practical and creative solutions customized to every event’s needs 
and also exceed every expectation.       
     

SHANGRI-LA’S SANYA RESORT & SPA, 
HAINAN ISLAND

Shangri-La’s Sanya Resort & 
Spa, Hainan is the o�  cial 
partner of the Jack Ma Rural 
Teacher Award Ceremony. 
In January 2018, the resort 
hosted the award ceremony 
for the third consecutive 

year and welcomed over 100 teachers from di� erent rural areas of 
the country and provided full reception service and entertainment 
like � re dancers. � e resort speci� cally recruited volunteers from 
the same regions as the teachers to e� ectively communicate in their 
dialects and introduce the hotel’s facilities, helping the teachers feel 
right at home.      
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GOLD WINNER
 

Best On-Site Tech/Wi-Fi  NORTHEAST

THE BALTIMORE MARRIOTT WATERFRONT

In 2017 alone, PSAV at � e 
Baltimore Marriott 
Waterfront made 300-plus 
events of all sizes a reality. 
From small breakout 
meetings to large galas, 
PSAV sets the standard for 

all others to follow. PSAV keeps pace with signi� cant advances in 
technology to allow for clients to keep pace with the blinding speed 
of change in the meeting environment. Whether it’s digital elements 
or useful scenic integration, their clients are only limited by their 
imagination.      

SILVER WINNER
    

Best On-Site Tech/Wi-Fi  NORTHEAST

GAYLORD NATIONAL RESORT & 
CONVENTION CENTER

Gaylord National’s in-house 
team of technical profes-
sionals brings meetings and 
event expertise to each 
event. STARS Connect 
allows meeting planners to 
manage their event without 

ever leaving their seat. Gaylord’s app relieves the stress of time, space 
and language barriers by connecting planners and hotel teams on 
any web-enabled device in real time, 24/7. A Technology Solutions 
Manager specializes in technology for meetings and takes a creative 
approach to planners’ needs by leveraging their expertise and 
in-depth knowledge of the hotel and the meetings industry to come 
up with innovative programs.       

GOLD WINNER
 

Best On-Site Tech/Wi-Fi  SOUTHEAST

SILVER WINNER
    

Best On-Site Tech/Wi-Fi  SOUTHEAST

GAYLORD PALMS RESORT & 
CONVENTION CENTER

Each hotel space within Gaylord 
Palms o� ers both wired and 
wireless connectivity with the 
latest technology. Gaylord 
Palm’s network allows for 
complex tech solutions within 

the hotel meeting space that are safe and reliable with dedicated 
bandwidth customized to the planners requirements to ensure a 
successful program. STARS Connect allows meeting planners to 
manage their event without ever leaving their seat. � e app relieves 
the stress of time, space and language barriers by connecting planners 
and hotel teams on any web-enabled device in real time, 24/7. � e 
Technology Solutions Manager takes a creative approach to planners’ 
needs and makes sure every meeting, from set-up to break-down, is as 
technologically � awless as possible.    
 

MARRIOTT HARBOR BEACH 
RESORT AND SPA

� e Marriott Harbor Beach 
Resort & Spa has been Fort 
Lauderdale’s preeminent 
meeting resort for the past 
34 years. � e property hosts 
hundreds of meetings and 
special events on an annual 

basis. � eir on-site tech services through PSAV have been setting 
the standard for event technology services within the hotel, resort 
and conference center industry. Today, audiovisual support includes 
computer interfaces, high-de� nition imaging, rigging, power 
distribution, component video, concert sound and lighting, Internet 
and network services, special e� ects, virtual meetings, exhibitor 
services, plus all the traditional basic equipment. From boardroom 
to ballroom, courtyard to convention center, PSAV has a customized 
solution for every challenge.      
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BRONZE WINNER
 

Best On-Site Tech/Wi-Fi  SOUTHEAST

GOLD WINNER
 

Best On-Site Tech/Wi-Fi  SOUTHWEST

SILVER WINNER
    

Best On-Site Tech/Wi-Fi  SOUTHWEST

GOLD WINNER
 

Best On-Site Tech/Wi-Fi  MIDWEST

GAYLORD OPRYLAND RESORT & 
CONVENTION CENTER

Gaylord Opryland’s 700,000 
square feet � exible meeting 
space is wired with 
state-of-the-art high-speed 
Internet connections at 
lightning speeds. Gaylord 
Opryland can also provide 

wireless Internet access – anytime, anywhere throughout the 
Convention Center. � e Gaylord Opryland Technology Solutions 
Manager takes a creative approach to planners’ needs by leveraging 
their expertise and in-depth knowledge of the hotel and the 
meetings industry to come up with innovative programs. STARS 
Connect allows meeting planners to manage their event without 
ever leaving their seat. � e app relieves the stress of time, space and 
language barriers by connecting planners and hotel teams on any 
web-enabled device in real time, 24/7.       

MOTORCITY CASINO HOTEL

At the AAA Four Diamond 
Award-winning MotorCity 
Casino Hotel, planners will 
� nd everything they need to 
make their next event a truly 
memorable one. From 
cutting-edge presentations 

to gala banquets, MotorCity Casino Hotel has the facilities to make 
the extraordinary happen: sophisticated boardrooms, 67,000 square 
feet of � exible banquet and meeting space, and the state-of-the-art 
Sound Board® theater. MotorCity Casino Hotel has the most 
sophisticated technology to ensure the presentation clients desire. 
And of course, there’s high-speed Internet access and Wi-Fi 
throughout the property.         

GAYLORD TEXAN RESORT 
& CONVENTION CENTER

At Gaylord Texan, planners 
receive hassle-free technolo-
gy solutions so their 
attendees stay plugged-in, 
connected and productive 
during every meeting. � e 
on-site Technology Solutions 

Manager and the in-house team of technical professionals specialize 
in technology for meetings and take a creative approach while 
ensuring every meeting is as systematically � awless as possible. � e 
entire 490,000 square feet of � exible meeting space is wired with 
state-of-the-art high-speed Internet connections at lightning speeds. 
Gaylord Texan can also provide wireless Internet access anytime, 
anywhere throughout the convention center. Wireless Internet is also 
available in the hotel and guest rooms.        

AT&T HOTEL AND CONFERENCE CENTER

AT&T Hotel and Confer-
ence Center believes compli-
mentary Wi-Fi is a right, 
especially when it comes to 
meetings. Complimentary 
wireless, high-speed 
connectivity is available in 

the conference center and guest rooms. Laser projection’s vivid 
color, built-in audio ampli� cation, and smart lecterns make 
presentations easier to manage and more engaging for the audience. 
When tech-focused meetings come to the AT&T Hotel and 
Conference Center, planners know they’ll have the tech tools to 
provide the best experience for their attendees.      
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scib.usa@switzerland.com 
www.myswitzerland.com/meetings 

The Peak of Possibilities

Switzerland Convention 
& Incentive Bureau

SPECIAL ADVERTISING SECTIONINTERNATIONAL & U.S. TERRITORIES

Best CVB/DMO

SILVER WINNER

The Swiss CVB provides you with a broad 
spectrum of complimentary planning 
services for your future events in 

Switzerland. Our purpose is to serve as the 
dedicated liaison between you and our desti-
nation—ensuring the e�  cient navigation and 
organization of the planning process. Put simply, 
we always give 110% so that you can produce a 
successful program of the highest quality and, 
most importantly, a memorable experience for 
your clients.

Whether that’s a chocolate-making course or 
wine tasting, your group can have a teambuild-
ing activity they won’t forget. Take them to the 
highest train station in Europe or show them 
three countries within one day thanks to our 

short distances and immaculate train system. 
No matter which itinerary you choose, 

breathtaking scenery is guaranteed in our small 
but diverse country (palm trees, mountains, 
cities—you name it). And last, but certainly not 
least, we don’t have any resort fees or added 
gratuity, but instead, you actually have breakfast 
included in most hotels as well as free transpor-
tation in multiple destinations, which gives 
you the added value you have always been look-
ing for. We hope this inspires you to consider 
Switzerland for your next program, so please 
don’t hesitate to contact us for any assistance.

Small country, big ideas.

The meeting of minds. Switzerland has set its sights on education, innovation and the exchange of ideas for impactful meetings. Let us 
help you make your event a resounding success! MySwitzerland.com/meetings, scib.usa@switzerland.com
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BRONZE WINNER
 

Best On-Site Tech/Wi-Fi  SOUTHWEST

THE SCOTT RESORT & SPA

� e Scott is a vibrant, 
Mission-inspired boutique 
hotel in the heart of Old 
Town Scottsdale. � e Scott 
o� ers more than 14,500 
square feet of state-of-the-
art meeting space that 

includes 13 � exible event venues for everything from business 
meetings to social events such as weddings, birthday parties and 
private dinners. � e Scott’s professional sta�  includes onsite A/V 
professionals ready to make sure everyone gets the big picture. � ey 
can accommodate planners’ most creative A/V needs—whether they 
need audiovisual, creative, digital, exhibitor, staging, network, 
projection, rigging, mobile app or visual services.      

GOLD WINNER
 

Best On-Site Tech/Wi-Fi  FAR WEST

ANAHEIM MARRIOTT

Technology is at the 
forefront of the meetings 
experience at the Anaheim 
Marriott as the hotel o� ers 
new charging chairs—
attendees can plug in their 
phone or laptops into the 

chair power source to recharge their devices during a meeting. 
Additionally, the hotel o� ers power tables—attendees place their 
phones on the table to initiate the charge. � is eliminates the need 
for rushing to � nd a wall outlet during a break. It’s all in a day’s work 
for the hotel’s onsite tech sta� , PSAV. � e sta�  also partners with the 
F&B team to produce amazing lighting displays for the food and 
beverage breaks as well as lighting that really transforms a dull 
general session set-up into an attention grabber.    

SILVER WINNER
    

Best On-Site Tech/Wi-Fi  FAR WEST

BRONZE WINNER
 

Best On-Site Tech/Wi-Fi  FAR WEST

THE COSMOPOLITAN OF LAS VEGAS

High-tech wizardry from PSAV, 
� e Cosmopolitan’s in-house 
audiovisual partner, allows the on-site 
team to fully customize any Las Vegas 
meeting experience. A full-range 
external sound system plays 
individualized chosen music, and 
� exible stage and accent lighting can 
be adjusted continually to create and 

recreate a desired special event atmosphere. PSAV o� ers a wide 
array of sophisticated presenter tools such as laser pointers, video 
playback, multiple computer switching, laptop audio, wireless mice 
and more. And dedicated technicians are always on hand to ensure 
every event is executed � awlessly.       
     
 

PEPPERMILL RESORT SPA CASINO

� e eco-conscious AAA 
Four Diamond Peppermill 
Resort Spa Casino features 
1,621 luxury guest rooms 
and the all-suite Tuscany 
Tower. With 106,000 square 
feet of meeting space, 

including 62,000 square feet of clear-span meeting space and 
two-story Executive Boardroom, planners will � nd their ideal venue 
paired with impeccable service. Peppermill’s in-house services and 
state-of-the-art technology will make every event an unforgettable 
experience. In fact, technology is an integral part of the Peppermill’s 
ambience as hundreds of � at-screen monitors in varying sizes 
throughout the resort depict the world’s most awe-inspiring 
wonders—all video captured by the Peppermill team. In total, the 
resort features 599 video artistry displays and 4,180 screens.     
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GOLD WINNER
 

Best On-Site Tech/Wi-Fi 

 INTERNATIONAL & U.S. TERRITORIES

GRAND FIESTA AMERICANA 
CORAL BEACH CANCUN 

Knowing the importance of 
the high-tech themed 
events, Grand Fiesta 
Americana Coral Beach 
Cancun has dedicated 
creativity and time in 
designing memorable 

experiences. � e on-site team partners with clients to stage events 
and design facilities that make the right impact, build the brand and 
make the di� erence. Unique wishes are welcomed, such as a recent 
new interactive, digital gourmet dining experience available at the 
resort’s award-winning La Joya restaurant. � e dinner was served on 
a custom-built, 16-person communal table that displays vivid video 
depicting the journey of the country’s mesmerizing past, while 
narration and music add to the multi-sensory culinary adventure. 

GOLD WINNER
 

Best Renovation  NORTHEAST

KIMPTON LORIEN HOTEL & SPA

Kimpton Lorien Hotel & 
Spa in Old Town Alexan-
dria, Virginia � nished a $2.5 
million redesign in April 
2018, blending classic 
architectural details with 
modern twists, subdued 

colors and a touch of whimsy with dream-inspired decor. � e 
redesign included 107 rooms including 16 suites, private outdoor 
terraces and the rest of the hotel’s 5,600 square feet of gathering 
space, hallways, public areas and French brasserie BRABO, which 
caters all events. � e luxurious urban retreat is a destination unto 
itself and o� ers easy access to Washington, D.C.   

SILVER WINNER
   

Best Renovation  NORTHEAST

GOLD WINNER
 

Best Renovation  SOUTHEAST

WALT DISNEY WORLD SWAN 
AND DOLPHIN

� e Walt Disney World 
Swan and Dolphin 
underwent a complete 
renovation of the Walt 
Disney World Dolphin 
lobby. � is $12 million 
re-design was the � nal stage 

of the largest makeover in the hotel’s history. � e new lobby has 
been completely transformed into a sleek contemporary space and 
features new dining and beverage options and more space for 
attendees. � e lobby re-design is the � nal stage of a total $150 
million project which also includes the transformation of all 2,270 
guest rooms, along with upgrades to the hotel’s meeting space. 

THE CAVALIER HOTEL

� e recently renovated 
historic Cavalier Hotel in 
Virginia Beach is an 
85-room, 21-acre oceanfront 
property and the latest 
luxury-class member of 
Marriott’s Autograph 

Collection with unrivaled meeting and event spaces. Its state-of-the-
art spaces o� er guests customizable experiences. � e Crystal 
Ballroom, once host to big band performers and galas, has been 
returned to original size and can accommodate up to 200 guests for 
any type event. � e property also includes four distinct dining venues 
and the � rst and only distillery fully integrated into a U.S. hotel.  
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GOLD WINNER

www.amstardmc.com

A Passion That Makes a Di� erence

Amstar DMC

Best DMC

INTERNATIONAL & U.S. TERRITORIES

Amstar DMC works with a purpose and 
dedication that is setting a standard in the 
meetings and events industry. � e 

team boasts a knack for matching the right venue, 
location or event to the unique needs of any group. 
� eir operational capabilities, attention to detail and 
destination expertise help them turn great events 
into memorable experiences.

Amstar has been providing award-winning 
service to groups and corporate events for the past 
15 years. In 2017, the company served more than 
1,100 group programs and 150,000 attendees.

� e dedicated sales and planning teams have 
developed close-knight relationships with meeting 
and event professionals all over the world. A testa-
ment to the quality of our service and operations 
are the large number of repeat programs and client 
referrals that Amstar has the honor of working with.

� e company been recognized for its service on 
several occasions. In 2016, Amstar DMC won the 
SITE Crystal Award Program Partner Winner with 
BCD for its CSR event. Convenciones magazine, 
Mexico’s premier trade publication, recognized 
Amstar as the Best DMC in Mexico.

Amstar DMC also supports many international 

trade shows, including IMEX America and Europe, 
AIBTM Americas and Arabia, MICE Arabia, 
EIBTM, Site Classic, SITE Global Conference, 
PCMA annual conference, MPI show, Northstar 
events and e-group communications, just to name a 
few. Amstar DMC also proudly sponsored the SITE 
Classic, which proved to be a great success.

Amstar’s team is composed of more than 20 
di� erent nationalities, many active members of 
SITE, MPI, FICP and PCMA who proudly serve a 
global client base.

� e company believes in the continuous training 
of its teams. � e management team is certi� ed in 
the Dale Carnegie Institute World Class Customer 
Service program, and Amstar boasts its own 
Learning and Development Center that creates and 
tailors speci� c training programs for employees.

In May 2018, Amstar DMC was ranked as one 
of the top 50 places to work in Mexico by 
Expansion magazine, Mexico’s leading business 
publication. � e ranking evaluates an array of 
criteria, including collaborative environment, 
employee engagement, support from managers, 
quality of the leadership, recognition and compen-
sation, among others.

P078_2018_StellaAwards_Advertorial_Template   78 10/26/18   1:20 PM



P079_p079stella1118   79 10/25/18   11:31 AM



80      2018 Stella Awards

HOTELS 2018 STELLA AWARDS

NAPLES GRANDE BEACH RESORT

Naples Grande Beach 
Resort—the independent 
luxury beachside resort 
located in Naples, Florida—
o� ers 474 guest rooms 
including 29 gulf-view 
suites, and 50 renovated 

Garden Villa Suites. Each villa has 700 square feet of spacious living 
area, complete with two patios overlooking a range of panoramic 
views. � ese spacious rooms contain all new furnishings, lighting, 
and custom art pieces from local Florida artists, as well as bedding 
designed speci� cally to emphasize the cool, relaxing oceanside feel 
of the property. � is inspiring and constantly evolving resort 
recently underwent several renovations to refresh its public spaces, 
lobby, signature restaurant and more than 83,000 square feet of 
meeting space.      

BRONZE WINNER

Best Renovation  SOUTHEAST

THE JUNG HOTEL & RESIDENCES

A centerpiece of 
New Orleans’ burgeoning 
Biomedical Innovation 
District, � e Jung Hotel & 
Residences debuted in 
January 2018 a� er undergo-
ing a decade-long renova-

tion to breathe new life into its storied past. � e 207-room luxury 
hotel and modern residences features its landmark exterior, which 
opens to a marble-clad lobby featuring Art Deco chandeliers. � e 
sleek, artful aesthetic extends throughout the hotel’s 21,000-square-
feet of meeting and event space—including an exhibit hall and 
roo� op pool deck—� tness center, dining and co� ee house.  

GOLD WINNER
 

Best Renovation  MIDWEST

SILVER WINNER
   

Best Renovation  MIDWEST

GRAND GENEVA RESORT & SPA

Grand Geneva Resort & Spa 
has debuted 29 luxury 
all-season villas. � e 
multimillion-dollar 
investment enhances the 
resort experience with 
expanded, upscale accom-

modations for leisure and business guests. Nestled in a beautifully 
manicured setting, the villas feature studio, one-, two- and 
three-bedroom accommodations. Each unit includes a full kitchen, 
� at screen TVs, deluxe furnishings and a furnished outdoor area. 
� e interior design incorporates visual elements of the outdoors 
while providing a comfortable experience.   
           

INDIANAPOLIS MARRIOTT DOWNTOWN

2018 is on track to be a 
memorable year for 
Indianapolis Marriott 
Downtown. � e hotel 
celebrates its 17th anniver-
sary with newly renovated, 
modern and sleek accom-

modations which increased from 622 to 650 guest rooms. � is year 
the four-star hotel debuted its new dining options, Conner’s Kitchen 
+ Bar and Rye Bar, a redesigned lobby, Loaf + Vine Market and M 
Club Lounge. Ideal for business and leisure travelers alike, the hotel 
is centrally located and connected via climate-controlled skywalk to 
the Indiana Convention Center and Lucas Oil Stadium.  

SILVER WINNER
   

Best Renovation  SOUTHEAST
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GOLD WINNER
 

Best Renovation  SOUTHWEST

THE SCOTT RESORT & SPA

� e Scott, located in 
Old Town Scottsdale, is 
undergoing a $15 million 
renovation, the � rst phase of 
which is complete and 
includes all public spaces, 
including meeting rooms 

and � e Canal Club, the hotel’s new restaurant, bar and lounge. � e 
second phase, which commenced this summer, will revamp all 204 
spacious guest rooms, unveil an all-new Presidential Suite and the 
addition of four one-bedroom suites. � e property o� ers a lively, 
social vibe with a nod to local Sonoran style and design and will 
include enhanced amenities and new programming.  

SILVER WINNER
   

Best Renovation  SOUTHWEST

GAYLORD TEXAN RESORT & 
CONVENTION CENTER

Rustic yet re� ned, the $115 
million Vineyard Tower 
expansion at Gaylord Texan 
boasts 303 luxury guest 
rooms, an outdoor terrace 
o� ering spectacular views of 
Lake Grapevine and 86,000 

square feet of carpeted meeting space including a 30,000-square-
foot ballroom, 30,000 square feet of breakout space and 26,000 
square feet of pre-function space. � is increases Gaylord Texan’s 
total o� erings to 1,814 guest rooms and almost half a million square 
feet of meeting space, making it one of the top three largest 
non-gaming convention resorts in the United States.  

GOLD WINNER
 

Best Renovation  FAR WEST

SILVER WINNER
   

Best Renovation  FAR WEST

HOTEL SPERO

Inspired by the vibrancy of 
San Francisco and the 
property’s long history in 
the city, the renovations of 
the Hotel Spero beautifully 
blend its past with moderni-
ty. � e $16 million 

renovation of this spectacular 236-room hotel touts an open and 
elegant art-� lled lobby, 3,000 square feet of updated and � exible 
meeting space, guest rooms with carved credenzas and custom 
Tangram-inspired headboards, and a � tness center complete with 
top-of-the-line equipment including two Peloton bikes.  
                                

THE VENETIAN AND THE 
PALAZZO LAS VEGAS 

� e Palazzo is celebrating 10 
years with a stunning 
makeover. � e experience 
has been elevated from 
end-to-end, including 
refreshed oversized suites, a 
reimagined casino, elegant 

new retail, and three new bar experiences, each designed to 
encourage networking among meeting attendees. As part of the 
Sands ECO360 Program, the property incorporated sustainable 
design and construction during the remodel and renovation project, 
using industry-leading practices to not only save substantial 
amounts of energy and water but also improve guest satisfaction.  
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BRONZE WINNER

Best Renovation  FAR WEST

SILVER WINNER
   

Best Renovation 

 INTERNATIONAL AND U.S. TERRITORIES

BRONZE WINNER

Best Renovation 

 INTERNATIONAL AND U.S. TERRITORIES

GOLD WINNER
 

Best Renovation 

 INTERNATIONAL AND U.S. TERRITORIES
THE COSMOPOLITAN OF LAS VEGAS

� e Cosmopolitan is a 
luxury resort and casino in 
the heart of the Las Vegas 
Strip with a decidedly 
di� erent perspective. � e 
Cosmopolitan recently 
debuted newly remodeled 

accommodations and is the city’s only resort to o� er private terraces. 
World-class chefs, contemporary art and design and vibrant 
nightlife scenes capture the imagination. An eclectic mix of 
boutiques, a lively Pool District, a 100,000-square-foot casino, 21 
new luxury penthouses, private gaming salons and the serene Sahra 
Spa & Hammam complete the unrivaled experience.  

SHANGRI-LA HOTEL, SINGAPORE

A� er an eight-month 
rejuvenation, Shangri-La 
Hotel, Singapore’s Tower Wing 
emerged with a new urban 
resort look inspired by 
Shangri-La, the mythical 
utopia. � e property unveiled 

a refreshed lobby, brand new rooms and suites, three novel restaurant 
concepts, and a revitalized club lounge. � e renovation celebrates 
nature with inspired sculptures, paintings, chandeliers, furniture, walls 
made of stone (Southeast Asia’s largest indoor natural feature wall) 
and more. � e Wing embraces regional heritage with contemporary 
furniture made from sustainable materials sourced from Southeast 
Asia, like parchment and shagreen from � ailand, or rattan and wood 
from the Philippines.      

THE WESTIN GRAND CAYMAN SEVEN 
MILE BEACH RESORT & SPA

A� er a two-phase, 
$50 million renovation, 
Westin Grand Cayman 
Seven Mile Beach Resort & 
Spa is now the newest prop-
erty in � e Cayman Islands. 
Situated on the widest, most 

expansive portion of the Seven Mile Beach, the resort unveiled 
entirely redesigned guest rooms and suites; a fresh, contemporary 
aesthetic in all indoor and outdoor public spaces and enriched vis-
itor experiences. Frequent guests of the resort and newcomers will 
enjoy the resort’s new, re� ned design and unparalleled location on 
one of the world’s most famous beaches. 

ATLANTIS, PARADISE ISLAND, 
THE BAHAMAS

� is newly updated, 
Bahamian culture-infused 
resort, sitting atop � ve miles 
of pristine beach on Paradise 
Island, connects groups to 
the rich history, art, people, 
food and festivities of 

� e Bahamas. Guests staying at � e Coral at Atlantis enjoy completely 
renovated rooms and the sparkling poolscape with cabanas. � is 
centerpiece of Atlantis sits beside the white-sand beaches of Paradise 
Island. � e Coral has the closest proximity to the Atlantis Conference 
Center and � e Marina Village—� lled with new Bahamian dining 
and cultural features, with options for everyone.   
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GOLD WINNER

SOUTHWEST

928.523.9521
HighCountry@nau.edu
HighCountryConferenceCenter.com

Best Conference 
Center

Located in the Heart of Downtown Flagsta� 

High Country Conference 
Center at NAU

High Country Conference Center is an 
environmentally friendly conference center 
that has � exible meeting space to suit any 

meeting or event. With an award-winning sta�  and 
state-of-the-art equipment, the High Country Con-
ference Center will meet all of your event aspirations. 

High Country Conference Center Flagsta� ’s 
Peaks ballroom can accommodate up to 450 guests 
for a conference or meeting or 800 for a social or 
banquet. � ere is also an executive boardroom, 
three rooms suitable for breakout sessions and an 
exquisite selection of food and beverages.

Guests may utilize the � ree Diamond-rated 
Drury Hotel with sleeping accommodations, acces-

sible to the High Country Conference Center via 
Sky Bridge.

Meeting facilitators are provided with a phone 
number of direct communication to manager sta�  
for all meeting assistance; they are skilled techni-
cians who are thoroughly pro� cient in equipment 
set-up and operation. 

1899 Bar and Grill located across the street from 
the property. Flagsta� ’s plentiful downtown shops 
and restaurants are within walking distance.
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GOLD WINNER
 

Best Airline 

BRONZE WINNER
 

Best Airline 

GOLD WINNER
 

Best Cruise Line

SILVER WINNER
   

Best Airline 

DELTA AIR LINES

Delta introduced Delta Edge Meetings 
(DEM) in 2016 to bridge corporate 
transient and meeting travel. Delta acted on 
their customers’ requests by o� ering a 
simple booking process, � exible pricing 
and transparent reporting on the program’s 
value. Corporate accounts can integrate 
DEM discounts with their Corporate Sales 
Agreement (CSA) discounts, automatically 
receiving the best pricing. And not only 

does DEM travel count towards contract ful� llment, the program also 
o� er a 1 percent backend payment incentive for qualifying meetings. 
Delta has added additional service to Mexico and the Caribbean from 
U.S. and Canada and pledges to continue enhancing their product in 
key meeting and incentive destinations.    

UNITED AIRLINES

United Meetings makes 
travel planning fast and 
simple for meetings, 
incentives and conferences. 
� e program is designed for 
10 or more people traveling 
to an event from various 

originating cities. Global discounts are available on United and 
select partner � ights. Agreements can be requested at united.com/
meetings and most codes are provided within 24 hours. Organizers 
can easily add events to their agreement throughout the year and 
earn rewards such as travel certi� cates and United Club passes when 
attendees use the discount code.      

ROYAL CARIBBEAN INTERNATIONAL

Royal Caribbean Interna-
tional, with a � eet of 25 ships 
sailing the globe, leads the 
way with large and unique 
event venues and conference 
centers at sea; the fastest 4G 
Internet service at sea; an 

array of award-winning entertainment; culinary choices for all tastes, 
with the option for group dining and specialty restaurant experiences; 
and unique teambuilding activities. Royal Caribbean can take a 
meeting, incentive or event to the world’s most popular destinations, 
including Bermuda, the Bahamas, Caribbean, Europe, Canada and 
New England, Alaska, South America, Asia, Australia and 
New Zealand. From quick three- to � ve-night getaways, to adventures 
six nights and longer, the perfect voyage is waiting.    

AMERICAN AIRLINES

� e Group and Meeting 
traveler can expect the most 
compelling end-to-end 
experience on American 
Airlines. With $24.1 billion 
in capital investments, 
American ensures all aspects 

of the journey are exceptional. And, when calling the Groups Top 
Accounts Desk, the traveler can expect the best reservation and 
servicing assistance in the industry. � e new, dedicated Group and 
Meeting Travel team’s focus is on the needs of clients, such as 
improved seat assignment � exibility for contracted groups, updated 
inventory for group pricing, updated zone fares and issuing more 
competitive fare levels. � e new Meeting Conference Discount 
product (MCD) o� ers improved, competitive discounts for meetings 
and events.   
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SILVER WINNER
   

Best Cruise Line

BRONZE WINNER
 

Best Cruise Line

NORWEGIAN CRUISE LINE

Norwegian Cruise Line is an 
innovator in the industry 
known for fun and 
“Freestyle Cruising”–
de� ned as no � xed dining 
times, relaxed attire and 
giving passengers a wide 

array of choices for accommodations, gourmet dining and 
award-winning entertainment. � is translates to your attendees 
having no shortage of awe-inspiring moments going from team 
meeting to teambuilding in the energetic venues on their ships. A 
Norwegian Cruise is an ideal solution for your next event o� ering 
both an exceptional value and experience.

CELEBRITY CRUISES CORPORATE 
INCENTIVES, MEETINGS & CHARTERS

From intimate meetings to 
full-ship charters, Celebrity 
Cruises surround your team 
in modern, luxurious style. 
Celebrity Cruises indulges 
guests with world-class 
accommodations, intuitive 

service, globally inspired cuisine, exciting entertainment, engaging 
activities and stunning destinations. � eir dedicated team will help 
you accomplish your business objectives while you network, build 
loyalty and reward your top performers.     

GOLD WINNER
 

Best CVB/DMO  NORTHEAST

MEET AC — ATLANTIC CITY

Atlantic City is going 
through an exciting 
revitalization period and 
Meet AC, the Atlantic City 
Convention and Visitors 
Bureau, is dedicated to 
giving its clients the best 

service and experience while meeting in AC. Meet AC has reported 
another record year booking a total of 255 meetings and conven-
tions representing 313,451 future hotel rooms nights. Reaching over 
883,993 future convention delegates having a projected economic 
impact of more than $348 million. Meet AC also partnered with 
YouVisit to create a virtual reality experience showcasing what the 
Atlantic City’s convention scene has to o� er from the comfort of 
your chair.   

SILVER WINNER
   

Best CVB/DMO  NORTHEAST

VISIT BALTIMORE

Baltimore o� ers an 
immersive meeting 
experience that extends far 
beyond the convention 
center walls. � e waterfront 
city has experienced one of 
the largest millennial booms 

in the nation and the resurgence is vibrantly visible throughout the 
city’s eclectic neighborhoods, marked by new hotels, food halls, 
breweries and boutiques popping up around every corner. Baltimore 
knows today’s traveler wants authentic experiences that balance 
education and business with a taste of the city which is why they 
work to curate custom and unique o� erings.   
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NORTHEAST

860.249.6000
www.ctconventions.com

Connecticut Convention Center
Hartford Has It All

Hartford’s convenient location will attract 
a record number of attendees, and the 
revitalized downtown will create an 

experience they’ll never forget.  
Spend some time in Hartford and you’ll � nd 

a surprise around every corner: the expansive 
Connecticut Convention Center and connected 
Hartford Marriott, a vibrant redeveloped down-
town and an innovative food scene. With easy 
access from the airport and a free downtown 
circulator shuttle, Hartford is easy to get to and 
around, leaving you with more time to meet, 
explore and connect.

At the center of it all is the Connecticut 
Convention Center. Combining ample meeting 
space with visually stunning touches and unpar-
alleled service, the center is the premier meeting 
destination in the Northeast. 

Getting from work to play has never been easier 
when � rst-class entertainment and restaurants are 
just steps from your meeting. Enjoy tantalizing 
bites at over 40 independent restaurants, see a show 
at one of the nation’s leading resident theaters, the 
Hartford Stage, or catch the pulse-pounding action 

of the Hartford Wolf Pack hockey team at the XL 
Center. Or better yet, do it all.

In Hartford we don’t just meet expectations, 
we defy them.

Quick Facts:
• Downtown Hotel Rooms: 1,600
• Attached Hotel: Hartford Marriott (AAA Four-
Diamond with 409 rooms)
• Convention Center: 540,000-square-foot facility
• Nearest Airport: Bradley International 
(15 miles from downtown)
• Airport Transportation: Bradley Flyer $1.75 each way
• Downtown Transportation: Free Hartford Dash
• Convention District: Front Street (directly across 
the street from the center)

“� e Connecticut Convention Center and Front 
Street have been proven over the years to be the 
crown jewels of Hartford by boasting excellent 
meeting facilities, a diverse cross-section of restau-
rants, entertainment venues and relaxing nightlife.” 
-Africka Hinds, Conference Chairman, Alpha 
Kappa Alpha Sorority   

Best Convention 
Center

SILVER WINNER
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If you’re looking to host a corporate event, tradeshow, or even a volleyball tournament, the Connecticut 
Convention Center has more than 540,000 square feet of endlessly functional and customizable space for 
you. Overlooking the Connecticut River at the midway point between New York City and Boston, the Con-
necticut Convention Center is a prime location for whatever you’re planning. We don’t just meet expectations, 
we defy them.

860.249.6000 • www.ctconventions.com • 100 Columbus Blvd., Hartford, Conn. 06103

540,000 sq. ft. convention facility, 
including 140,000 sq. ft. of exhibit 
space, divisible into two halls

Spectacular downtown 
riverfront location

20 minutes from the 
airport to downtown

23 million people within 
2 1/2 hours
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BRONZE WINNER
 

Best CVB/DMO  NORTHEAST

GOLD WINNER
 

Best CVB/DMO  SOUTHEAST

VISIT ORLANDO

Ranked Cvent’s No. 1 
Meetings Destination for 
three years in a row, 
Orlando sets the standard 
for one-of-a-kind meetings 
and events with unmatched 
service and hospitality. As 

the largest DMO in the region, Visit Orlando o� ers the highest level 
of sales, service and planner support with a range of innovative tools 
including custom microsites, marketing/attendance-building 
programs, exhibitor assistance, and in-market support. Visit 
Orlando provides partnership and community to help you achieve 
your goals by creating a truly memorable meeting experience.  
     
 

PROVIDENCE WARWICK CONVENTION 
& VISITORS BUREAU

New England charm, easy 
accessibility and incredible 
restaurants set Providence, 
Rhode Island apart. � e 
jewel of Southern New 
England, Providence is � ush 
with world-class innovative 

restaurants, ample hotel space and eclectic shopping. Known as “� e 
Creative Capital,” Providence is perfect for meetings and conven-
tions and was named “One of the 10 Nicest Places in America” by 
Reader’s Digest. Nearby Warwick o� ers additional hotels, 39 miles of 
coastline, golf courses and shopping.    

SILVER WINNER
   

Best CVB/DMO  SOUTHEAST

BRONZE WINNER
 

Best CVB/DMO  SOUTHEAST

VISIT RALEIGH

Raleigh, North Carolina is 
widely regarded as one of the 
brainiest cities in the U.S., 
thanks to a thriving 
tech-based economy and 
strong educational assets. For 
meeting organizers here, the 

idea is to simplify planning and expand outreach opportunities, 
harnessing local experts to create a meaningful, multi-dimensional 
event scape. Visit Raleigh extends its own expertise to help planners 
enrich their events when hosting them in Raleigh, o� en bringing area 
passionate minds and their products into the mix to energize 
attendees in new and original ways.    
     

.

ST. PETERSBURG/CLEARWATER 
CONVENTION & VISITORS BUREAU

A meeting or incentive 
program just feels di� erent 
in St. Pete/Clearwater. Here 
on Florida’s sun-soaked west 
coast, award-winning 
beaches brush up against a 
sea of recreational and 

cultural treasures that will tempt any attendee to extend their stay. 
Ready to visit? Let the area’s destination specialists arrange your site 
inspection so that you don’t miss a thing. You are personally 
welcomed to a place where the business forecast is always sunny and 
the CVB is on hand to help you plan the perfect meeting from start 
to � nish.    
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GOLD WINNER
 

Best CVB/DMO  MIDWEST

GOLD WINNER
 

Best CVB/DMO  SOUTHWEST

SILVER WINNER
   

Best CVB/DMO  SOUTHWEST

SILVER WINNER
   

Best CVB/DMO  MIDWEST

VISIT INDY

As USA Today’s “No. 1 
Convention City in the U.S.,” 
Indianapolis o� ers a 
strategically designed 
convention district set in the 
heart of a vibrant downtown 
with dining, shopping and 

entertainment within walking distance. Eclectic neighborhoods and 
picturesque gathering places provide the ideal setting for successful 
events. Visit Indy sta�  are dedicated to assisting planners from the 
RFP process through the event and beyond, showcasing Hoosier 
hospitality and signature service.    

CATCH DES MOINES

Millions of people travel to 
Greater Des Moines to 
experience meetings, 
conventions and events—
there were 13.7 million 
visitors in 2016 alone. Catch 
Des Moines prioritizes 

excellent service; there are no room night goals, allowing the focus 
to be engagement and identifying customer’s success strategies. Sta�  
has been realigned, doubling the size of the service team. � is 
change allows for customized, authentic service to event organizers 
gathering in Des Moines.       

IRVING CONVENTION AND 
VISITORS BUREAU

With an at-your-service 
attitude for providing VIP 
treatment to groups large 
and small, Irving, Texas 
presents planners with more 
than 75 hotels, 12,000 
rooms, 200,000 square feet 

of meeting space and a mega visitor’s district. Located in the heart of 
Irving’s business district is the $133 million architecturally stunning 
Irving Convention Center. When business is done, fun takes center 
stage at the $165 million Toyota Music Factory, an entertain-
ment-anchored development, which includes an 8,000-seat concert 
hall, more than 20 restaurants and live music year-round.   

VISIT PHOENIX

Visit Phoenix goes above 
and beyond to ensure every 
meeting planner feels like a 
member of the team. 
Downtown has a vibe all its 
own, with a trendy yet 
unpretentious ambiance 

that’s accessible to all. � e result is an eclectic mix of independent 
co� ee shops, restaurants, bars, music venues and art galleries, 
creating an inspiring atmosphere that fuels team collaboration and 
fresh ideas. From the convention center, a short walk, pedi-cab ride 
or light rail jaunt will bring you to some of Phoenix’s favorite 
hotspots. Downtown’s 30-acre Phoenix Biomedical Campus has 
made the city an up-and-coming center for medical research and 
innovation.       
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GOLD WINNER

808.943.3500
lconching@hccaeg.com • hawaiiconvention.com

Best Convention 
Center

FAR WEST

An Inspiring Setting Spawns Successful Events

Hawai‘i Convention Center

The Hawai‘i Convention Center (HCC) is a 
spectacular, open-air structure that 
combines the latest in cutting-edge 

technology with an authentic Hawaiian ambience. 
Satisfaction ratings from meeting planners are 
consistently between 95 to 100 percent.

� e HCC is located in the heart of cosmopolitan 
Honolulu, surrounded by museums, cultural centers 
and more than 100 diverse dine-around options. 
� ere are more than 28,000 hotel rooms with a wide 
range of amenities and price points on the Island of 
O‘ahu, with 6,000 committable rooms within a one-
mile radius of the convention center.

Hawai‘i’s unique location inspires attendance, not 
only from Asia-Paci� c nations but also from the 
world at large. To that end, the Hawai‘i Convention 
Center has representatives in Japan, China, Korea, 
Taiwan and Oceania ready to help build attendance 
for meetings.

Getting people and materials to Hawai‘i is easier 
than you might think. All major airlines have daily 
direct � ights to O‘ahu and there are over 10 million 
air seats with direct, nonstop service from major 
cities around the world.

� e inspiring atmosphere of Hawai‘i, and the 
Hawai‘i Convention Center itself, provides a 
nurturing setting and environment that encourages 
networking, and allows delegates to be open and 
receptive to the sharing of new ideas and concepts, 
while also attaining increased levels of productivity 
and synergy that ensures a successful event.

� e highly experienced and knowledgeable 
Hawai‘i Convention Center Team is ready to 
help develop a detailed proposal for your event, 
coordinate site visit itineraries, provide promotion-
al materials and arrange on-site support services 
for both planners and attendees to help ensure an 
unforgettable and successful event.
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BRONZE WINNER
 

Best CVB/DMO  SOUTHWEST

VISIT PARK CITY, UT

Park City, Utah, one of the 
most accessible mountain 
meeting destinations, is 
located a short 35-minute 
drive from Salt Lake City 
International Airport. 
Park City includes 25-plus 

meetings properties, world-class resorts, award-winning restaurants 
and historic charm. Alongside the spectacular views, attendees enjoy 
unrivaled recreational experiences and unique o� -site venues. Visit 
Park City’s group team o� ers personalized help in all facets of the 
meeting planning process—from lodging recommendations, site 
visits and special activity ideas.       

GOLD WINNER
 

Best CVB/DMO  FAR WEST

SAN DIEGO TOURISM AUTHORITY

San Diego’s unique blend of 
outdoor lifestyle, sun-
soaked beaches and 
dynamic city experiences 
creates an unparalleled 
balance of relaxation and 
excitement. San Diego leads 

the industry with innovative programs and a clear vision designed 
to create the highest level of service for meeting planners and inspire 
them to bring events to San Diego. � rough its laid-back, friendly 
and refreshingly down-to-earth attitude, this is a destination that 
more than shines, it inspires optimism and positivity.   

SILVER WINNER
   

Best CVB/DMO  FAR WEST

LONG BEACH CONVENTION 
AND VISITORS BUREAU

Long Beach, California may 
initially catch the eyes of 
meeting planners because of 
its Southern California 
location, but the team at the 
Long Beach Convention and 
Visitors Bureau is what 

captures their admiration. � e LBCVB goes above and beyond what 
is expected and consistantly wins top honors for its white glove 
approach to facilitating the needs of clients. From collaborating with 
hotels, venues and city sta�  to create a seamless experience, to using 
the power of social media to assist in event promotion, the LBCVB 
is known for its extraordinary customer service.    

BRONZE WINNER
 

Best CVB/DMO  FAR WEST

HAWAII VISITORS AND CONVENTION 
BUREAU / MEET HAWAII

Meeting planners count on 
the Hawai‘i Visitors and 
Convention Bureau to bring 
their events to life in a 
destination that feeds 
creativity and productivity 
and sends attendees home 

better than ever. � e award-winning Meet Hawai‘i team within 
HVCB shortcuts the process for planners on any of the unique and 
dramatic Hawaiian Islands. Development of site inspection trips, 
microsites, support collateral and education on the cultural nuances 
of doing business in Hawai‘i is the organization’s kuleana (responsi-
bility). Aloha is the way of life.     
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GOLD WINNER
 

Best DMC  NORTHEAST

PRA NEW ENGLAND 

For more than four 
decades, PRA New England 
has been creating 
unmatched local 
destination experiences for 
corporate meetings, 
incentive trips and business 

events in over 150 markets in North America. PRA New England 
cra� s destination experiences to deliver unforgettable moments 
with the best people in the business—industry accredited, highly 
creative and truly dedicated, with unsurpassed knowledge and 
valuable connections to their local markets.   
       
         

 

GOLD WINNER
 

Best CVB/DMO

  INTERNATIONAL & U.S. TERRITORIES

BRONZE WINNER
 

Best CVB/DMO 

 INTERNATIONAL & U.S. TERRITORIES

SILVER WINNER
   

Best CVB/DMO 

 INTERNATIONAL & U.S. TERRITORIES

ARUBA CONVENTION BUREAU

� ere is a reason why 
meeting planners bring their 
clients back to Aruba again 
and again: � e Aruba 
Convention Bureau is the 
top resource for meeting 
planners looking to create 

an unforgettable experience, helping planners every step of the way 
with guidance and insider perspective. � e team’s synergy with its 
partners helps bridge the gap between planners and suppliers so that 
meaningful, human connections are made—resulting in the best 
experience for everyone. Truly “One Happy Island,” Aruba is an 
unforgettable destination for meetings and incentives.  

SWITZERLAND CONVENTION & 
INCENTIVE BUREAU

Switzerland Convention & 
Incentive Bureau provides a 
broad spectrum of 
complimentary planning 
and logistical services for 
clients. � e organization 
serves as the dedicated 

liaison between clients and the destination—ensuring the e�  cient 
navigation and organization of the planning process of their next 
event. Put simply, SCIB always gives 110 percent so that planners 
can produce a successful event of the highest quality and, most 
importantly, a memorable experience for their clients.  

MONACO GOVERNMENT TOURIST OFFICE

� e Monaco Government 
Tourist O�  ce has long been 
dedicated to the meeting and 
incentive sector, assisting 
planners and marketers with 
tools to well understand the 
iconic destination, and how 

to select the right property for the program based on size, budget and 
program goals. Destination expertise and individualized attention are 
tailored to the needs of each client. � e goal is for every meeting and 
incentive to be the most memorable one.    
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PARTNER IN EXCELLENCE

512.404.4200
www.austinconventioncenter.com

The LEED® Gold-Certi� ed Convention Center Spans 
Six City Blocks

Austin Convention Center

The Austin Convention  Center—a LEED® 
Gold-certi� ed building—has emerged as 
a leader in the convention and meeting 

industry. A premier facility located in the heart of 
the capital city’s downtown business district, the 
center spans six city blocks with 374,278 square 
feet of exhibit and meeting space. � e � ve col-
umn-free exhibit halls totaling 247,052 square feet, 
accommodate 1,289 10’ X 10’ exhibit booths. Seven 
ballrooms—ranging from 3,896 to 43,400 square 
feet—and 54 meeting rooms and show o�  ces total-
ing over 63,000 square feet, complete the four-story 
convention center. Ample parking is provided in 
two parking garages with a total capacity of 1,700 
spaces.

Rated one of the most technologically advanced 
convention centers in the country, this gigabit-rated 
facility moves voice, video and data at over 1 billion 
bits per second. � e center’s high-tech capabilities 
help to create the perfect Technology Partner for 
the annual SXSW international multimedia festival. 
It o� ers a variety of in-house services, including 
complimentary wireless Internet access, redundant 
high-speed Internet II access, plug and play capa-
bilities and an on-site technical sta�  to help with 
networking needs.

Austin o� ers more than 36,000 hotel rooms, with 
10,000 located downtown, including the 800-room 

Hilton Austin adjacent to the Austin Convention 
Center and connected by the new Hilton Overhead 
Walkway. Additional nearby hotels include: Four 
Seasons Hotel Austin; JW Marriott; Courtyard by 
Marriott; Residence Inn by Marriott; Hilton Garden 
Inn Austin Downtown; Radisson Hotel & Suites; 
Hampton Inn & Suites Downtown; Driskill Hotel; 
Omni Austin Hotel Downtown; Intercontinental 
Stephen F. Austin Hotel; W Austin; Hyatt Place 
Downtown Austin; Westin Austin Downtown; 
and the Fairmont Austin—North America’s largest 
Fairmont property and also connected directly to 
the Austin Convention Center via the Fairmont 
Canopy Walk.

A� er conventions and meetings wrap up each 
night, attendees may choose to enjoy Austin’s enter-
tainment districts—Second Street, the Warehouse 
District, Rainey Street and world-famous Sixth 
Street. � e Austin Convention Center is just down 
the street from the city’s vibrant nightlife, where vis-
itors can also enjoy everything from � ne dining in 
four-star restaurants, to down-home barbecue and 
authentic Tex-Mex. As the Live Music Capital of the 
World, Austin echoes with the sound of country, 
rock ‘n’ roll, blues, jazz and Tejano. On any given 
evening, one can � nd live music playing in nearly 
250 di� erent venues. 
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SERVICES OFFERED
The Austin Convention Center has a full suite of services that are provided to you to ensure peak 
performance throughout your event. These services are in place to design an environment
specifically scaled to your event needs.  This customization includes:

Network support
Our team is ready to provide expert assistance to any networking needs you may have during 
your event. With constant network monitoring, we can quickly solve issues that come up, and 
proactively address areas of concern.  

20,000
Wireless devices 

can connect
simultaneously

2,500+
CAT 6 Copper

UTP Ports

802.11
a/g/n/ac

Wireless Network

      Wireless Internet Access      Wired Internet Access     Network Service & Support      Voice Service & Support

w w w. a u s t i n c o n v e n t i o n c e n t e r . c o mC H E C K  U S  A T : r e q u e s t  a  p r o p o s A L :  P h o n e  5 1 2 . 4 0 4 . 4 2 0 0

our tech stats

2,500+2,500+2,500+2,500+802.11802.11802.11802.11802.11802.11802.11802.11802.11802.11
Multi-mode and

single-mode
Fiber Optic ports

1,000+

“ TAKE OUR TECH                   
       FOR A SPIN”
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GOLD WINNER
 

Best DMC  NORTHEAST

BRIGGS, (NOW OPERATING AS 
PRA NEW YORK)

Briggs delivers New York 
savvy events and destination 
management. For over 35 
years, the dedicated team 
continues to lead the 
industry by providing 
peerless service, strong 

leadership and unexpected creativity. From gala nights on Liberty 
Island enhanced with � reworks, to tickets to a hit Broadway show 
with a talkback with the cast member—Briggs shows a world of 
experience showing NYC to the world. � e company is a passionate, 
proud and welcoming ambassador delivering dreams and experi-
ences of this great city.     

SILVER WINNER
   

Best DMC  NORTHEAST

ACCESS

ACCESS’s o�  ces in the 
Northeast bring a combined 
total of over 85 years of 
excellence in destination 
management experience to 
the region. Personnel 
continue to be actively 

engaged as senior board members in multiple DMC-focused 
organizations, such as the International Live Events Association 
(founding members), NYC & Company and the Association of 
Destination Management Executives International (ADMEI). 
Team members have been recognized with numerous awards for 
outstanding achievement in the industry.    

BRONZE WINNER
 

Best DMC  NORTHEAST

GOLD WINNER
 

Best DMC  SOUTHEAST

KONCEPT EVENTS

A proud winner of the 2017 
Stella Award for Best DMC, 
Southeast, Koncept Events is 
back to take home the Gold 
this year! KE is the 
second-largest DMC in 
Florida with 40 employees 

planning throughout the U.S., Mexico and the Caribbean. Operating 
outside the franchise model means KE can guarantee the same expe-
rience wherever you go. KE operates an 11,000-square-foot 
warehouse with its own inventory, in-house � oral and full-time 
event designers. � e company is a most creative and innovative 
name in the industry and remains a trusted partner to its clients.  
          
 

HOSTS DC

Hosts DC is a local expert 
for planning and executing 
events in the Nation’s 
Capital. It o� ers full-service 
destination management 
solutions and creates 
memorable guest experienc-

es, showcasing the best that Washington, D.C. and Baltimore have 
to o� er. � e destination-savvy and established sales and operations 
teams mitigate risks and maximize buying power, which guarantees 
success and savings for clients. Most importantly, Hosts DC is 
passionate about its work, providing fun and stellar service in 
the Northeast.       
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SILVER WINNER
   

Best DMC  SOUTHEAST

GOLD WINNER
 

Best DMC  MIDWEST

SILVER WINNER
   

Best DMC  MIDWEST

BRONZE WINNER
 

Best DMC  SOUTHEAST

360 DESTINATION GROUP

Understanding the need for 
new experiences and 
options in the market, 360 
Destination Group became 
the � rst, and still only, DMC 
on Amelia Island, Florida. 
Here, they service the only 

double Five-Diamond property in Florida and work closely with the 
local industry and CVB to create new options for planners. Also, the 
only DMC with a full-time presence on Miami Beach, hotel 
partnerships have been an important component to their success. 
With over half the team ADME certi� ed as well as a number of 
CMPs on sta� , the blend of young creative talent and seasoned event 
expertise has resulted in a track record of idea innovation.    

GLOBALWORKS EVENTS & 
DESTINATION MANAGEMENT

GlobalWorks Events & 
Destination Management is 
guided by one principal—
exceeding the client’s 
expectations. Resident sta�  
experts are ready to 
represent your program’s 

needs to the local market. Employees start by carefully listening to 
you and your program’s goals, and then develop a solution using 
unique local services, vibrant venues and memorable points of 
interests. GWE is one of a few national DMCs who boast shared 
ownership with a transportation provider, providing clients with 
innovative transportation technology solutions and � awless 
execution of all transportation, leading to 100% satisfaction.  

360 DESTINATION GROUP

Since launching the Chicago 
o�  ce in 2013, 360 Destina-
tion Group has taken the 
Windy City by storm. � e 
team works tirelessly to 
foster a collaborative 
environment that excites 

clients, develops passionate hospitality professionals and consistently 
delivers both innovative and quality service. Its management 
philosophy is deeply rooted in empowerment: � e team has the 
freedom to make the decision that’s best for the client, a critical 
factor for success in the fast-paced world of Event Operations.  

PRA CHICAGO

PRA’s 27 destination 
locations operate 
approximately 3,100 
programs annually, almost 
850 of which were 
successfully operated in the 
Midwest region of its 

Chicago and Nashville o�  ces. Business continues to grow at a 
record-breaking pace as the company expanded in several di� erent 
pillars, be it acquisitions in its core sector, expanded service 
o� erings, its client-focused global sales team, remote solutions and 
more. PRA Chicago creates value-enhanced experiences built on 
moments for its valued clients and participants.   
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www.ChoiceHotels.com/Cambria

Plan Your Next Meeting Like a Boss

Cambria Hotels 
by Choice® Hotels

Tired of the impersonal, cookie-cutter 
solutions you get from the bigger hotel 
chains? Looking for a more welcoming 

meeting planning experience? You’ll be right at 
home with Cambria® Hotels. We don’t just tell you 
that we value your business. We show you by mak-
ing meeting planning easier and more rewarding—
with the refreshingly welcoming and personalized 
spirit you’ll appreciate. 

No more working around a revolving cast from 
the main o�  ce. You’ll be working with a single 
point of contact—a responsive, reliable meeting 
planning professional dedicated to assisting you 
through every part of the planning process, right 
from day one. � ey’ll also be available on-site 
for the big day; call or text them at any time to 
help handle last-minute requests and keep things 
running smoothly from welcome to goodbye. You’ll 
even have a chance to earn bonus points from 
our top-rated Choice Privileges® Planner Rewards 
program, one of the best meeting planner points 
programs in the business.

Planning great meetings is all about combin-
ing comfort and collaboration, and that’s where 
Cambria Hotels really shines. Our upbeat, smartly 

designed spaces are built to re� ect the local char-
acter of their surroundings while still giving you 
everything you need to exceed expectations and 
leave lasting impressions.

Con� gure your room to your exact speci� cations 
and requirements right down to room size, signage 
and AV equipment … then give your groups a 
little something extra with access to on-site � tness 
centers, unique catering menus featuring local cra�  
beer and more. And with nearly 200 locations open 
today in dozens of top business destinations, one 
thing’s for certain: a Cambria hotel—and a modern, 
upscale experience in the heart of all that’s happen-
ing—is never far away. 

� at’s the bottom line: at a Cambria hotel, there’s 
no such thing as a small meeting. We know a great 
meeting has the potential to help your team build 
stronger connections that make a real di� erence 
for your business. And that’s exactly why so many 
businesses trust their most important meetings to us. 
Because whether they’re planning a meeting for 15 
people or 50, Cambria Hotels has them covered. 

Ready to start planning like a boss? 
Find an exciting spot for your next meeting at 

www.ChoiceHotels.com/Cambria.
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No two events are ever the same. From the first welcome to the last goodbyes, 
Cambria® hotels are ready for practically all kinds of meetings with:

• Locations in top business destinations.
•  Flexible, upbeat spaces designed to provide comfort,  

collaboration and unique, local character.
• A single point of contact to keep things running smoothly.
• Special extras for planners…because you’ve earned it!

Whether you’re planning for fifteen or fifty, Cambria® Hotels has you 
covered. Learn more at www.MeetAtCambria.com

Cambria® Hotel, Downtown Asheville, NC

Make 
meeting 
planning 
easier  
and more  
rewarding.
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BRONZE WINNER
 

Best DMC  MIDWEST

ACCESS

ACCESS’s o�  ces in the 
Midwest have decades of 
experience in the DMC and 
hospitality industry, 
including management 
experience at one of the 
world’s leading hotel chains. 

ACCESS is heavily involved with di� erent organizations throughout 
the region including PCMA, MPI, ILEA, Chicago Catering 
Executives Association and Choose Chicago. ACCESS produces 
over 800 events per year across the Midwest, including a 1,500-per-
son event at the new Wintrust Arena and a Great Taste of Chicago 
event for 3,000 hungry attendees.     

GOLD WINNER
 

Best DMC  SOUTHWEST

THE DESTINATION MANAGER, 
A GLOBAL DMC PARTNER

� e Destination Manager is a 
full-service, boutique DMC 
specializing in Arizona 
destination planning needs. 
Locally based and seasoned 
with Southwest knowledge, 
� e Destination Manager 

has spent its 19 years unveiling authentic Arizona experiences that 
delight the senses and invigorate the mind. With an all-female team of 
18 event planners, the company emphasizes its exceptional service 
standards and event design capabilities. With four classically trained 
interior designers on sta� , the company’s design dexterity has 
rede� ned corporate events in Arizona. 

SILVER WINNER
   

Best DMC  SOUTHWEST

BRONZE WINNER
 

Best DMC  SOUTHWEST

ACCESS

ACCESS combines the 
knowledge and intimacy of 
a local, owner-operated 
DMC with the diversity and 
e�  ciency of a 49-year-
strong global brand. 
ACCESS’s o�  ces in the 

Southwest bring a combined total of over 200 years of excellence in 
destination management experience to the region. Across the 
Southwest, ACCESS produces myriad high-pro� le events, such as a 
Gatsby-themed experience for 1,500 guests at the Dallas Market 
Center; multiple events for up to 2,100 guests at AT&T Stadium 
(Home of � e Dallas Cowboys); and an event at Mile High Stadium, 
featuring the Denver Broncos Cheerleaders.   
          
 

IMPRINT EVENTS COLORADO

Imprint Events Colorado, 
winner of the 2017 “Best 
DMC in the Southwest” 
Stella Award, is an indus-
try-leading DMC creating 
one-of-a-kind events for its 
clients. Imprint’s diverse 

team of experts (containing 507 years combined experience, four 
CMPs and � ve DMCPs) are known for their stellar customer service 
and logistical execution, receiving more than 90 industry honors, 
including being named “Best DMC” in Colorado eight out of the 
past 10 years. Imprint is proud to boast a 70-percent closure rate, 
triple the industry average, and a repeat customer rate of more than 
76 percent.   
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GOLD WINNER
 

Best DMC  FAR WEST

SILVER WINNER
   

Best DMC  FAR WEST

PRA FAR WEST REGION

PRA cra� s destination 
experiences for meetings, 
incentives and events that 
deliver unforgettable 
moments. And, for more 
than four decades, PRA has 
delivered amazing experi-

ences that meet program needs, impeccably and seamlessly around 
the world. PRA’s 27 destination locations operate approximately 
3,100 programs annually, almost 1,250 of which were successfully 
operated in the Western region with its California, Hawaii, Nevada, 
Arizona, Colorado, Utah and Wyoming o�  ces.    

HOSTS LAS VEGAS, A HOSTS 
GLOBAL MEMBER

Hosts Las Vegas (HLV) is one of the 
largest and longest operating DMC’s 
in Las Vegas, with 20 full-time 
employees. � e award-winning DMC 
has been recognized with internation-
al industry awards representing 
creativity, commitment to excellent 
service and logistical expertise and 

execution. � e HLV sales and operations teams are the most 
experienced in Las Vegas. With a combined 100-plus years of 
experience on the Sales Team and a combined 50-plus years of 
experience on the Operations Team, clients have the collective 
knowledge of an amazing team at their disposal.     

BRONZE WINNER
 

Best DMC  FAR WEST

GOLD WINNER
 

Best DMC  INTERNATIONAL & U.S. TERRITORIES

AMSTAR DMC, MEXICO, CANCUN

Amstar DMC, Meetings & 
Events department is a 
proud member of the Apple 
Leisure Group. � e 
international team of 
destination specialists 
knows what it takes to create 

highly memorable events in the world’s top incentive and meetings 
destinations. Amstar has been providing award-winning service to 
groups and corporate events for the past 15 years. � e highly skilled 
team is composed of over 20 di� erent nationalities, many active 
members of SITE, MPI, FICP and PCMA, who proudly serve a 
global client base and develop close-knit relationships with meetings 
and events professionals all over the world.    

DESTINATION CONCEPTS INC, 
A GLOBAL DMC PARTNER

DCi is a certi� ed women- 
owned business started by 
and still helmed by the 
original founders, Brynne 
Frost and Ana Reilly. � e 
largest DMC in California, 
DCi features an in-house 

design team and expansive décor inventory for creating unique, 
one-of-a-kind events that are always on trend. For 20 years, DCi’s 
large-scale team has provided the foundation for delivering 
beyond-standard DMC services. With in-house teams in special-
ized areas such as event design, graphic design, entertainment and 
more, DCi has the support system needed to give clients unforget-
table events.       
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GOLD WINNER
 

Best Conference Center  NORTHEAST

GOLD WINNER
 

Best Conference Center  SOUTHEAST

AIRLIE

In 1960, Life Magazine
declared it an “Island of 
� ought.” Today, Airlie is 
dedicated to advancing its 
forward-thinking legacy by 
delivering an environment 
that sparks ideas, inspires 

action and champions progress. Nestled in the Virginia countryside 
just 40 miles outside D.C., Airlie’s ponds, gardens, pastures and 
wooded landscapes are always within view—and never more than 
25 steps away—to keep groups energized. And Airlie’s next-genera-
tion working farm goes beyond pasture-to-plate to nourish and 
delight attendees with fresh, hyperlocal foods.   

THE CLASSIC CENTER

� e Classic Center brings 
together state-of-the-art 
technology and unparal-
leled customer service in a 
venue that features new and 
modern spaces perfectly 
paired with restored 

historical structures. Connected by � ve major highways and 
convenient to two interstates that link Athens to the Atlanta and 
Greenville-Spartanburg International airports, � e Classic Center 
in Athens is the perfect � t for a successful event in a location like 
no other.         

SILVER WINNER
   

Best DMC  INTERNATIONAL & U.S. TERRITORIES

TROPICAL INCENTIVES, A GLOBAL 
DMC PARTNER

With more than 30 years in 
the MICE industry, Tropical 
Incentives DMC boasts a 
solid operational infrastruc-
ture, tremendous creativity, 
high-quality standards and  
trained personnel so that 

groups can enjoy the very best experiences. Programs showcase 
Mexico’s cultural heritage in a charming, unforgettable way through 
a great variety of tours and cultural activities. � e team works with 
clients to focus on the requirements of the program, handling the 
design of events with special care and detail to create unique 
experiences.         

BRONZE WINNER
 

Best DMC  INTERNATIONAL & U.S. TERRITORIES

CACIQUE INTERNATIONAL LTD.

For over 20 years, Cacique 
International—the � rst and 
leading DMC in 
� e Bahamas—has been 
dedicated to providing 
extraordinary, bespoke 
destination experiences. 

Extraordinary, not only in venue, design, décor and entertainment, 
but in the seamless of � ow of the narrative, the invisible strings that 
make the “Cacique magic” happen. “Just Imagine” is more than just 
the company tagline; it’s the raison d’être, a daily reminder that a 
Cacique experience should always stretch the imagination and 
trump even the highest expectations.    
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BRONZE WINNER
 

Best Conference Center  SOUTHWEST

AT&T HOTEL AND CONFERENCE CENTER

In the heart of Austin, Texas, 
the AT&T Hotel and 
Conference Center is the 
place to host a meeting. 
Now with a new, additional 
15,000-square-foot 
ballroom, the conference 

center o� ers over 80,000 square feet of space, including tiered 
classrooms and a 300-seat amphitheater. In addition to customizable 
cuisine, a dedicated on-site team and renovated guest rooms, their 
advanced technology—including complimentary Wi-Fi and laser 
projectors—ensures attendees and meeting planners will have a 
memorable event.        

GOLD WINNER
 

Best Conference Center  SOUTHWEST

SILVER WINNER
  

Best Conference Center  SOUTHWEST

HIGH COUNTRY CONFERENCE CENTER

High Country strives to 
exceed clients’ expectations, 
including their o� ering of 
green meetings. � is year 
High Country achieved the 
Green Star Platinum Status 
designation for their 

commitment to sustainability. Featuring more than 25,000 square 
feet of � exible function space for groups from 10 to 1,000 and a 
state-of-the-art audiovisual system, High Country Conference 
Center is the perfect location for your next meeting or event. With 
their strong commitment to service and quality, every conference  
experience is sure to be one to remember.   

BEAVER RUN RESORT 
& CONFERENCE CENTER

Located at the base 
of Peak 9 of 
Breckenridge Ski 
Resort, Beaver Run 
Resort & Confer-
ence Center is the 

largest conference center under one roof in Breckenridge. Business 
and fun combine due to prime, slope-side meeting space, close 
proximity to the historic town of Breckenridge, and culinary and 
recreational options served with Colorado � air. Beaver Run o� ers 
more than 40,000 square feet of versatile, high-tech meeting space, 
including 22 meeting rooms, complete with full audiovisual services, 
Wi-Fi and a highly trained sta� .      

GOLD WINNER
 

Best Conference Center  FAR WEST

CONVENE AT 333 SOUTH GRAND AVENUE

Convene at 333 South 
Grand Ave is a premium 
meeting and event space in 
the heart of Downtown Los 
Angeles. With � exible 
meeting and event space, 
state-of-the-art technology, 

and an on-site gourmet chef, Convene is changing the way 
Downtown LA meets with heightened levels of service, luxury and 
comfort in a contemporary, “industrial chic” environment. 333 
South Grand provides over 20,000 square feet of dedicated meeting 
and event space, o� ering everything from private boardrooms to 
large conference spaces with a full buy-out capacity of 500 guests.  
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Hilton Head 
Island Visitors & 
Convention Bureau

HiltonHeadMeetings.org

SOUTHEAST

FINALIST
Best CVB/DMO

The Perfect Environment for New 
and Creative Business Ideas

Hilton Head 
Island Visitors & 
Convention Bureau

Hilton Head Island in South Carolina is well 
known for its pristine beaches, breathtak-
ing coastal scenery and Southern hospi-

tality. In 2018, for the third year in a row from both 
publications, Hilton Head Island was named the No. 
1 Island in the Continental U.S. by Travel + Leisure
and No. 1 Island in the U.S. by Condé Nast Traveler.

Investments into sustainable resorts, shopping 
centers and recreation developments over the past 
50 years have continued to maintain Hilton Head 
Island as one of the most naturally beautiful loca-
tions in the United States. � e Island boasts 150,000 
square feet of meeting space and 3,000 hotel room 
and resort convention facilities, including: � e 
Beach House Resort Hilton Head Island, Hilton 
Head Marriott Resort & Spa, the Omni Hilton Head 
Oceanfront Resort, � e Sea Pines Resort, Sonesta 
Resort Hilton Head Island, and � e Westin Hilton 
Head Island Resort & Spa.

� ere’s no shortage of things to do on Hilton 
Head Island. Whether you are fostering a new 
business partnership, sealing the deal, building rela-
tionships or networking and sharing ideas, playing 
a round of golf is a classic way to move forward over 
long drives, or even at the 19th hole. Hilton Head 
Island boasts 24 world-class golf courses, including 

Harbour Town Golf Links, which hosts the RBC 
Heritage PGA Golf Tournament every April.

But the activities don’t stop at golf. Experience 
the Island through kayaking, biking, zip lining, 
tennis, dolphin watching and more. DMC 
Destinations o� ers packages for daylong excursions 
designed speci� cally for teambuilding, and there 
are also a host of historical and cultural tours in and 
around Hilton Head Island.

� e nearby river village of Blu�  on is also a 
favorite destination for historical, artistic and 
cultural excursions. � e renowned Montage 
Palmetto Blu� , located on the May River, now o� ers 
200 guest rooms with expansive views of the river.

Hilton Head Island’s local and sustainable culinary 
scene is one of the best-kept secrets in the South. A 
wide variety of cuisines are available, from elegant 
four-star restaurants to hotel hotspots to seafood 
shacks and bar-b-cue joints and everything in 
between. A trip to Hilton Head Island isn’t complete 
without sampling its famed seafood and Lowcountry 
cuisine. Shrimp, blue crab, � sh and oysters fresh from 
the waterways capture the � avor of the region and 
will complement any meeting or event.

Hilton Head Island remains the No. 1 choice for 
meetings and conventions. 
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HiltonHeadMeetings.org

CHANGE YOUR CHAT

conversationwith fireside
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SILVER WINNER
  

Best Conference Center  FAR WEST

KEEP MEMORY ALIVE EVENT CENTER

Designed by world-
renowned architect Frank 
Gehry, the show-stopping 
Keep Memory Alive Event 
Center Las Vegas is a 
9,200-square-foot blank 
canvas that can be trans-

formed into an in� nite variety of ways for any type of clientele. 
Featuring 199 windows, no two the same shape or size, the center is 
a pinnacle of true imagination and � ne design made for guests 
seeking the extraordinary. With accommodations for 450 seated, 
700 standing and 1,500-plus including the breezeway, every event is 
truly unique.        

BRONZE WINNER
 

Best Conference Center  FAR WEST

ENCLAVE LAS VEGAS

Enclave Las Vegas is a 
75,000-square-foot 
standalone meeting and 
events center capable of 
100-percent customization. 
Powered by 3G Productions 
Inc., Enclave’s unmatched 

versatility and blank canvas approach features state-of-the-art 
lighting, A/V technology, electrical distribution, acoustically 
designed spaces and a 34-foot signature room with the ability to 
hoist up to 40 tons. With more than 20 rooms, accommodations for 
2,000-plus, and outdoor assets including a panoramic roo� op deck, 
Enclave rede� nes the guest experience.        

GOLD WINNER
 

Best Conference Center 

 INTERNATIONAL & U.S. TERRITORIES

ETC. VENUES COUNTY HALL

Nestled in one of London’s 
most iconic buildings next 
to � e London Eye, with 
breathtaking views over � e 
Houses of Parliament and 
Big Ben, etc. venues County 
Hall incorporates 43,000 

square feet of space and a capacity for 900. With parts of County 
Hall having lain dormant since the 1980s, etc. venues has created a 
space that is both visionary and modern, yet pays homage to the 
unique history of the building. It is an ideal conference venue in the 
heart of London        

.

GOLD WINNER
 

Best Convention Center  NORTHEAST

GAYLORD NATIONAL RESORT & 
CONVENTION CENTER

� e only waterfront resort 
in the Washington, D.C. 
region, Gaylord National 
Resort and Convention 
Center is located eight miles 
from downtown D.C. in 
National Harbor, Maryland. 

� e resort features 1,996 guest rooms, a variety of dining experienc-
es, an award-winning resort spa and more under a signature, 
19-story glass atrium. With over 500,000 square feet of � exible 
meeting space, Gaylord National provides customized experiences 
and � awless service unlike any other.     
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GOLD WINNER
 

Best Convention Center  SOUTHEAST

GAYLORD OPRYLAND RESORT & 
CONVENTION CENTER

Nashville’s rich musical 
history, friendly reputation 
and diverse scenery make 
Gaylord Opryland Resort & 
Convention Center an 
exciting and unique venue 
for events. Located just 10 

minutes from Nashville International Airport and Music City’s most 
popular attractions, the resort features expansive meeting and exhib-
it space plus an extraordinary selection of dining, shopping and 
recreation options accented by more than nine acres of indoor 
gardens and sparkling waterways. Don’t forget to enjoy the live 
music—this is Nashville, a� er all!    

SILVER WINNER
  

Best Convention Center  SOUTHEAST

BRONZE WINNER
 

Best Convention Center  SOUTHEAST

THE CLASSIC CENTER

� e Classic Center is 
northeast Georgia’s premier 
award-winning convention 
center and performing arts 
theater. Located in the heart 
of downtown Athens, 
Georgia, � e Classic Center 

provides unique meeting space, outstanding special events services 
and a wide range of entertainment options, making this unconven-
tional convention center the choice for conferences, meetings and 
special events.        
 

GAYLORD PALMS RESORT & 
CONVENTION CENTER

Located just 20 minutes 
from Orlando International 
Airport in Kissimmee, 
Florida, the 1,416 room 
Gaylord Palms Resort & 
Convention Center features 
4.5 acres of beautiful indoor 

gardens in a glass-enclosed atrium, a wide array of dining options, 
boutique shops and over 400,000 square feet of � exible meeting and 
convention space. With extraordinary environments, a focus on 
� awless service and unrivaled meetings expertise, the resort gives 
you everything you want in one amazing place.   
            
 

SILVER WINNER
  

Best Convention Center  NORTHEAST

CONNECTICUT CONVENTION CENTER

Located halfway between 
NYC and Boston, Hartford 
is easily accessible from 
wherever attendees are  
coming from. � e CTCC 
o� ers total coverage from 
start to � nish with every 

event. � eir entire team, from sales to event management, exhibitor 
services to catering, will work with planners to maximize the success 
of every event. � eir award-winning, in-house executive chef and 
culinary team are known for their fresh, innovative approach to 
food. From conventions to galas to corporate events, they’ll defy 
guests’ expectations every step of the way.     
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GOLD WINNER
 

Best Convention Center  MIDWEST

GREATER COLUMBUS 
CONVENTION CENTER

An inaugural Stella Award 
winner, the GCCC’s $140 
million expansion and 
renovation produced 373,000 
square feet of contiguous 
exhibit space, 10,000 square 
feet of new meeting space, 

the South Café & Marketplace, Discovery Café, indoor Smartfarm 
producing 2.5 tons of produce annually and the largest contemporary 
collection of central Ohio art with the popular “As We Are” interactive 
sculpture. � e GCCC o� ers the city’s largest contingent of Certi� ed 
Tourism Ambassadors, real-time parking availability online and 
instant guest surveys ensuring exemplary service.   

SILVER WINNER
  

Best Convention Center  MIDWEST

OVERLAND PARK CONVENTION CENTER

� e Overland Park 
Convention Center hosts 
approximately 350 events 
each year. It’s an all-encom-
passing event resource for 
clients and partners—its 
team creates experiences 

through personalized customer service and innovative ideas in all 
areas of its facility. Every year, they set the bar high for a superior 
level of service and it re� ects in their client survey scores. In 2017, 
they received an overall 4.79 on a 5-point scale.   

GOLD WINNER
 

Best Convention Center  SOUTHWEST

SILVER WINNER
  

Best Convention Center  SOUTHWEST

IRVING CONVENTION CENTER AT 
LAS COLINAS

As one of the most 
innovative facilities of its 
kind, the 275,000-square-
foot, ultra-modern $133 
million Irving Convention 
Center takes a bold 
direction in a landscape of 

traditional big box centers. � oughtful design and careful planning 
has guided the building’s unique layout as much as a respect for the 
environment, which has earned the Silver LEED-certi� ed facility 15 
architectural and service awards. Immediately adjacent is the Toyota 
Music Factory entertainment district, featuring an 8,000-seat 
concert venue and more than 20 restaurant options.  
          
 

GAYLORD TEXAN RESORT & 
CONVENTION CENTER

Overlooking beautiful Lake 
Grapevine, Gaylord Texan 
Resort & Convention Center 
o� ers a one-of-a-kind 
retreat with over 1,500 
luxurious guest rooms and 
suites, � rst-class restaurants, 

eclectic shops and 4.5 acres of lush indoor gardens. With more than 
400,000 square feet of � exible meeting space, Gaylord Texan Resort 
& Convention Center o� ers your groups unforgettable meetings all 
organized with the help of their event planning team. Opening 
summer 2018, Vineyard Tower will feature 303 additional guest 
rooms and 86,000 square feet of meeting space.   
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303.571.9417
rbenedick@visitdenver.com • VISITDENVER.com

Endless Possibilities in 
the Mile High City

VISIT DENVER

An outdoor city � lled with urban adven-
ture, Denver pulses with an entrepre-
neurial vibe that makes it an emerging 

business hub. � en there’s the majesty of those 
ever-present mountain views! Add 300 days of 
sunshine, more than 11,000 downtown hotel 
rooms, a thriving chef-driven dining scene, the 
best cra�  beer scene in the country and a conven-
tion center poised for expansion and you’ve 
got the combination for the perfect meeting 
destination. 

An expansion is currently in the works at the 
Colorado Convention Center (CCC) with plans 
calling for up to 80,000 square feet of � exible 
new meeting and ballroom space, 50,000 square 
feet of additional pre-function space and a new 
50,000-square-foot roo� op terrace. � e project 
will also out� t the facility with best-in-class tech-
nology improvements. Existing facilities include 
584,000 square feet of contiguous exhibit space; 
100,000 square feet of meeting space; the Mile 
High Ballroom, sized at 50,000 square feet; the 
Four Seasons Ballroom, sized at 35,000 square feet; 
and the 5,000-seat Bellco � eatre.

More than 11,000 rooms are within walking 
distance of the CCC, with nearly 50,000 hotel 
rooms available in the Denver metro area.

Denver International Airport (DEN) has the 
third-largest domestic network in the U.S. and air-
fares nearly 20 percent below the national average. 
In the last few years, DEN has added nonstops to 
Tokyo, Paris, London, Reykjavík, Zürich, Pana-
ma City and Calgary, joining routes to Munich, 
Frankfurt and beyond. � e international roster 
now includes 25 nonstops.

Denver is a city of neighborhoods. From the 
hip restaurants and night clubs of LoDo (Lower 
Downtown) to cutting-edge street art in RiNo 
(River North) Art District and high-end shop-
ping boutiques in Cherry Creek, Denver’s vibrant 
personality is always on display. Don’t miss a visit 
to  Red Rocks Park & Amphitheatre: Rolling Stone
named the famed natural rock arena the best 
amphitheater in the country.

� e Denver metro area has more than 100 
breweries and taprooms, many of which are within 
walking distance of each other in downtown. 
Denver’s culinary scene has reached its break-
through moment. Zagat ranked Denver in their 
top � ve “Most Exciting Food Cities in America 
2017,” and 2018 brought a record number of James 
Beard Award nominations for local chefs. Check 
out the brand-new Denver Milk Market, which 
features 16 unique food and beverage concepts.
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GOLD WINNER
 

Best Convention Center  FAR WEST

HAWAI‘I CONVENTION CENTER

� e Hawai‘i Convention 
Center combines the 
modern requirements of a 
state-of-the-art meeting 
facility with the beauty, 
comfort and culture that 
are uniquely Hawai‘i. It is 

the perfect location for world-class global gatherings. � e facility’s 
bold open-air architecture captures Hawai‘i’s sense of place and the 
perfect blend of East and West, traditional culture and high 
technology. Winner of the 2017 Stella Award for Best Convention 
Center in the Far West region, it is truly where business and Aloha
meet.          

SILVER WINNER
  

Best Convention Center  FAR WEST

LONG BEACH CONVENTION & 
ENTERTAINMENT CENTER

Long Beach Convention & 
Entertainment Center’s 
$60 million renovation and 
ongoing improvements are 
aimed at creating turnkey 
event spaces that dramati-
cally reduce costs for 

meeting planners. � eir BizBash-nominated and industry-recog-
nized venues can be customized with a variety of in-house furniture, 
decorative elements, specialized lighting and structures. Comple-
menting their unique venues, the campus layout is easily accessible, 
thanks to a new artistic pedestrian bridge, and boasts inviting 
networking pods for e� ortless connection throughout.  
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BRONZE WINNER
 

Best Convention Center  FAR WEST

ANAHEIM CONVENTION CENTER

� e Anaheim Convention 
Center (ACC) reigns as the 
largest exhibit facility on the 
West Coast with over 
1 million square feet of 
exhibit space and 99 
meeting rooms. � e recently 

opened state-of-the-art expansion added 200,000 square feet of 
� exible space. Guests can enjoy the Southern California weather on 
palm tree-lined plazas that connect the walkable ACC campus to 
world-class hotels. O� ering exceptional dining and nightlife, and 
serviced by four airports, the ACC is the perfect location for events 
of any size.        
 

GOLD WINNER
 

Best Convention Center 

 INTERNATIONAL & U.S. TERRITORIES

CENTRO INTERNACIONAL DE 
CONVENCIONES Y EXPOSICIONES 
LAS AMÉRICAS

Hotel Las Américas is the 
only hotel in Cartagena, 
Columbia that combines 
� ve-star guest rooms in a 
modern, 10-story tower 
with a convention center, 
o� ering more than 20,000 

square feet of � exible space. � e Cartagena Convention Center of 
Las Américas has a variety of rooms with di� erent settings and 
capacities ranging from 900 to 5,000 guests: Salón Nueva Granada, 
Pabellón La Santa María, Plaza Mayor and Plaza de la Independen-
cia, besides Portals and gardens.     
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855.995.9499 
www.hutchinsonshores.com

Relaxed Oceanfront Luxury on Florida’s Treasure Coast

Hutchinson Shores Resort & Spa

Make your next event a “shore” favorite at 
the new Hutchinson Shores Resort & Spa, 
located on Hutchinson Island—Florida’s 

unspoiled beachfront—just 45 minutes north of 
Palm Beach. 

Each of the luxuriously appointed guest rooms 
feature modern amenities and coastal-inspired décor. 
Additional amenities include an oceanfront pool, spa, 
� tness center and the oceanfront Dri�  Kitchen + Bar.

Plus, you’ll � nd 8,000 square feet of luxurious, 
oceanfront event space, equipped with the latest 
technology and sta� ed by a dedicated team of pro-
fessionals. � e ballroom can host up to 550 guests 

and events can also be held outside on the beach 
or pool deck. Our professional meeting and event 
specialists will deliver a polished gathering from start 
to � nish, complete with personalized services and the 
distinctive details that leave a lasting impression on 
every attendee. 

� e resort is also located minutes from some of the 
areas best golf courses and our sta�  is happy to plan a 
successful day out on the course for your group.

Here you’ll find 8,000 sq. ft. of luxurious, oceanfront event 
space, equipped with the latest technology and staffed 

by a dedicated team of professionals. 

Host up to 550 guests in our ballroom, which can be  
divided into three separate salons. Events can also be held 

outside on the beach or pool deck.

ALL-NEW BEACH RESORT

3 7 9 3  N E  O C E A N  B O U L E V A R D ,  J E N S E N  B E A C H ,  F L

A  S H O R E  F A V O R I T E
M a k e  Yo u r  N e x t  E v e n t

For more information or to submit an RFP, please call 855.995.9499 or visit hutchinsonshores.com.
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www.meetings.marriotthawaii.com

Welcoming Groups Throughout Hawaii

Marriott International 
Hawaii

From the lush landscapes of Kauai—� e 
Garden Island—to the pristine Kohala coast-
line of Hawaii Island, Marriott International 

–  Hawaii o� ers meeting planners an expansive 
selection of hotels and resorts across Kauai, Oahu, 
Maui and the Big Island. With more than 30 
properties and 10 internationally renowned brands, 
the Marriott International portfolio provides 
unparalleled options for intimate gatherings and 
large-scale conventions in the Aloha State.

 Enjoy seamless event planning, exceptional 
services and the most enviable oceanfront venues. 
Recent and ongoing renovations and renewals elevate 
events with world-class dining, amazing outdoor 
spaces and state-of-the-art meeting and banquet 
facilities. Whichever island or property is chosen, the 
team will help plan an unforgettable experience.

 With four resorts on Hawaii Island your options 
abound when it comes to planning truly unique 
meetings, incentives or events. From Sheraton 
Kona’s Convention Center to the unmatched beauty 
of Anaeho’omalu Bay fronting Marriott Waikoloa 
Resort & Spa, to the newly renovated Westin 
Hapuna Beach Resort, you will � nd exactly what 
you need to wow your attendees.

 Known for its emerald valleys and stunning 
coastlines, Maui beckons visitors from near and far. 
� e newly renovated Wailea Beach Resort - 
Marriott, Maui sets the scene for unforgettable 
events, from intimate gatherings to large-scale 
oceanfront lu’au shows. Situated along Ka’anapali 
Beach, Sheraton Maui Resort & Spa and Westin 

Maui Resort & Spa o� er expansive indoor and 
outdoor venue space complimented by industry-
leading event management teams prepared to an-
ticipate your every need. For the luxury experience, 
look no further than � e Ritz-Carlton Kapalua 
where exquisite accommodations and unparalleled 
service will impress the most discerning guests.

 � e island of Oahu o� ers a true blend of 
metropolitan city and tropical island life, with 
Waikiki being the epicenter of it all. � e robust 
portfolio of Marriott International hotels in Waikiki 
leaves no shortage of options when it comes to de-
livering an event of epic proportions. � e Sheraton 
Waikiki’s newly refreshed Hawaii Ballroom o� ers 
26,000 square feet of meeting space, not to mention 
the dozens of additional indoor and outdoor venues 
collectively at � e Royal Hawaiian, Moana 
Surfrider, Sheraton Princess Kailuani, Waikiki 
Beach Marriott Resort & Spa and � e Ritz-Carlton 
Residences, Waikiki.

  Home to the Waimea Canyon, nicknamed the 
“Grand Canyon of the Paci� c,” and the breathtaking 
Na Pali Coast, Kauai has no shortage of raw beauty. 
Couple that with fantastic, resorts in the most ideal 
island locales and you’ve discovered the recipe for 
success. Whether seeking the luxuries o� ered by 
the Koloa Landing Resort at Poipu, Autograph 
Collection or the convenience and leading service 
provided by the Kauai Marriott Resort and Sheraton 
Kauai Resort, the Marriott International - Hawaii 
resorts on Kauai will rise to the occasion to ensure 
your event is seamless and memorable.
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WAILEA BEACH MARRIOTT RESORT & SPATHE WESTIN MAUI RESORT & SPA, KA’ANAPALI SHERATON MAUI RESORT & SPA 

© 2018 MARRIOTT INTERNATIONAL, INC. ALL RIGHTS RESERVED.

WHEN HAWAII 
SETS THE SCENE

EXCEPTIONAL EXPERIENCES. MADE HERE.
At Marriott International, bringing people together is at the heart of what we do. From 

small gatherings to major events, we help create engaging experiences your guests will 

never forget. With recent renovations to our distinctive resorts on Kaua’i, O’ahu, Maui 

and Hawai’i Island, we’ve created a collection of unique venues offering seamless event 

planning, unparalleled service, world-class dining and state-of-the-art facilities in an 

environment designed to inspire. Whichever resort you choose, Marriott has the spaces 

and settings to help you and your event shine.

LE ARN MORE AT MEETINGS-IN-HAWAI I .COM
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The future is what the brightest minds can 

build when working together in a place 

that celebrates and encourages innovation.

The future is where the latest technologies 

are harnessed to uplift more than just a 

single building, but an entire neighborhood.

The future is the Moscone Center.

Newly expanded to offer more than 

500,000 gross square feet of contiguous 

exhibit space, outdoor terraces, and a 

50,000-square-foot column-free ballroom, 

San Francisco’s largest convention venue 

fully reopens in January 2019.

Build the future. Book your meeting today 

at sftravel.com/meeting-planners.

THE
ALL NEW
MOSCONE
CENTER

ALWAYS
INSPIRING
THE FUTURE
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The completed expansion of the Moscone 
Center in San Francisco will be celebrated 
with a ribbon-cutting event on January 

3, 2019. It’s a $551 million project that creates an 
exciting urban landscape in what is already a vibrant 
neighborhood. 

� e location of the Moscone Center continues 
to be an asset in itself, with 19,545 hotel rooms less 
than eight blocks from the center (that’s 57 percent 
of the city’s 34,000 rooms) plus world-class dining, 
shopping and cultural venues including museums, 
galleries and theatres. 

“� e Moscone Center expansion brings tremen-
dous � exibility plus amenities that truly re� ect its 
San Francisco personality,” said Joe D’Alessandro, 
president and CEO of the San Francisco Travel 
Association.

Expansion of the Moscone Center brings the 
convention center’s total exhibit space to more than 
504,000 square feet of continuous space. It adds 
more than 157,000 gross square feet of � exible 
meeting space to Moscone North and South on 

Howard Street, between � ird and Fourth Streets, 
creating more than 504,000 gross square feet to be 
used as contiguous exhibition space or � exible 
meeting space.   

Meeting professionals will appreciate the remark-
able � exibility and increased capacity of the center. 
� e expanded Moscone Center has the ability to 
have up to 82 meeting rooms. Expanded lobbies 
in Moscone’s North and South buildings will total 
approximately 60,000 square feet. Two new � oors of 
column-free meeting space include a 50,000-square-
foot ballroom in Moscone South. And there are 
more than 25,000 square feet of outdoor terraces 
with views of the city and skyline.  

� e project also includes two new pedestrian 
bridges across Howard Street. � e West Bridge 
provides public access to the Yerba Buena Gardens 
on either side of Howard Street with landscaping 
and public art along the span. 

� e Moscone Center will also be the new home 
of the San Francisco Visitor Information Center, 
sta� ed by San Francisco Travel and open to attend-

San Francisco Travel
The Expanded Moscone Center Makes 
Meeting in San Francisco Better Than Ever

Painted Ladies

Moscone Center

Photo Credit: Cesar Rubio
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415.227.2616
lysa@sftravel.com • www.sftravel.com

ees and all visitors on the street level of Moscone 
South. Expanded hours will be in e� ect to serve 
large groups using the center.  

Thoughtful Design
� e expansion of the Moscone Center is designed to 
be LEED Platinum Certi� ed. Sustainability features 
include the largest roo� op solar array on a building 
in San Francisco, generating up to 19.4 percent of the 
building’s energy needs. � e Moscone Center will be 
net-positive on water, with an on-site water treatment 
plant and will be a zero-emission building.

Art is part of life at the Moscone Center, as it is 
throughout San Francisco. � e new East Bridge 
connecting the upper levels of Moscone North and 
Moscone South will feature “Point Cloud,” designed 
by Leo Villareal, who also created the iconic Bay 
Lights on the San Francisco-Oakland Bay Bridge. 
Other public art installations include “Geneses” by 
Christine Corday, “Double Horizon” by Sarah Sze 
and “Roll” by Brendan Monroe. � ey join “� ree 
Dancing Figures” by Keith Haring, long a favorite 
landmark at the convention center. 

� e Moscone Center is in a uniquely culture-
rich location, within a one- or two-block walk 
from the San Francisco Museum of Modern Art 
(SFMOMA), the Yerba Buena Center for the Arts, 
the Museum of the African Diaspora (MoAD), the 
Contemporary Jewish Museum and the California 
Historical Society. 

Hotel Happenings
As the Moscone Center has been expanding, 
San Francisco’s hotel community has been grow-
ing, too. Recent hotel openings have included the 
historic 42-room Lodge at the Presidio, which 
opened in June 2018 inside America’s most popular 
national park, the Golden Gate National Recreation 
Area. � e stylish Proper Hotel, with 131 rooms and 
a roo� op hot spot called Charmaine’s, opened in 
September 2017 in the Mid-Market area.

 Virgin Hotels San Francisco will open in 
fall 2018 with 194 rooms and suites located across 
Fourth St. from the Moscone Center. Hyatt Place 
San Francisco, a 230-room, 103,000-square-foot 
full-service hotel located near AT&T Park, will open 
in December 2018. Yotel will open its � rst West 

Coast hotel in the � rst quarter on 2019 with 203 
“cabins” in the Mid-Market area. All three hotels 
will have roo� op venues.

A 351-room, $237 million Grand Hyatt will 
open on the grounds of San Francisco International 
Airport in July 2019. 

Recreation Abounds
Meeting attendees can enjoy the culinary excellence 
that is a part of San Francisco’s DNA. � e culinary 
scene in San Francisco is dynamic and abundant, 
re� ecting the diversity of the city and the region. 
� ere are more Michelin three-star restaurants in 
the San Francisco Bay Area than in New York City, 
and a total of 55 stars awarded throughout the re-
gion. In fact, San Francisco has more restaurants per 
capita than any major city in the United States.   

In addition to being a top meeting destination, 
San Francisco has also become a favorite with sports 
fans. AT&T Park—just seven blocks 
from the Moscone Center—is home to 
the San Francisco Giants baseball team 
and also hosts outdoor concerts and 
events like the recent Rugby World Cup 
Sevens. Not far away, the Chase Center 
sports and entertainment center will 
become the new home to the champi-
onship Golden State Warriors basket-
ball team in 2019.  Look for concerts, 
conventions and other major events 
when the team is on the road.  

Moscone Center

Downtown San Francisco

Photo Credit: Cesar Rubio
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Brainstorming in the Venice of America

Now brighter meetings and blue-sky views include even bigger rewards. Receive up to $10k cash back, plus 
groups of 300+ receive FREE meeting space at the Greater Fort Lauderdale/Broward County Convention 
Center. See your rewards at sunny.org/meetingdeals or call 800-356-1662

visionaries wanted
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888.388.8484
jweir@moodygardens.org • www.moodygardenshotel.com

Success Starts Here

Moody Gardens Hotel, 
Spa and Convention Center

Moody Gardens Hotel, Spa and 
Convention Center, situated in 
Galveston, Texas, o� ers 103,000 

square feet of state-of-the-art, � exible meeting 
and expo space. � e convention center’s 60,000 
square feet of ballroom-quality exposition space 
includes telescopic seating for 5,000, � oor boxes 
every 30 feet, as well as state-of-the-art sound and 
lighting equipment and soundproof walls.

Each spacious, 500-square-foot guest room 
comes with either one king or two queen-size beds. 
Amenities include mini refrigerators, an in-room 
safe, two dual-line phones, a co� eemaker, bath-
robes and more.

Our professional sta�  provides catering, event 
services and expert knowledge from planning to 

execution to ensure your Galveston event 
is successful.

Enjoy the Moody Gardens attractions: Explore 
the Rainforest, Aquarium and Discovery Pyra-
mids. Experience the MG 3D and 4D Special FX 
� eaters. Sail on our Colonel Paddlewheel Boat, test 
your stamina on our Ropes Course and Zip Line, 
play pool in our Garden Cay Activity Room or 
relax poolside at our outdoor tropical pool.

 Cafe in the Park o� ers a casual, airy atmo-
sphere for breakfast, lunch and dinner. Shearn’s 
Seafood & Prime Steaks is perfect for a luxurious 
meal. � e Lobby Bar and Shearn’s Lounge serve 
excellent cocktails to pair with excellent views of 
Galveston Bay. Need a co� ee? Visit Moody Brews, 
which proudly serves Starbucks beverages.
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Experience modern opulence at the stunning 
Opal Sands Resort, located directly on the 
powder white-sand beaches of Clearwater 

Beach, ranked the No. 1 beach in the U.S. by 
TripAdvisor 2018 Travelers’ Choice® awards. At 
Opal Sands, guests can enjoy a refreshing blend of 
casual beachfront luxury and the lively ambiance of 
the Clearwater Beach. 

All 230 guest rooms and suites feature magni� -
cent, � oor-to-ceiling views of the Gulf of Mexico. 
Opal Sands is an elegant yet relaxed destination 
for business events, with 17,000 square feet of 
indoor and outdoor meeting space, including nine 
breakout rooms, all with striking Gulf-front views. 
� e sta�  at Opal Sands will help you think outside 

the boardroom and plan a unique and memorable 
function, try an innovative tasting menu, arrange a 
spectacular sunset cruise, an engaging teambuilding 
activity or a day on the greens.  

Guests can enjoy many amenities, such as 
soaking up the sun at the zero-entry outdoor pool, 
spending a refreshing day at the full-service spa or 
exercising in the � tness center. From upscale water-
front dining at Sea-Guini to tropical cocktails by the 
pool—the choices are endless.

However your event comes together, rest assured, 
it will stand out at Opal Sands Resort.

727.450.0380
OpalSands.com

Let Every Facet of Your Event Sparkle at 
Opal Sands Resort

Opal Sands Resort

 L E T  E V E R Y  F A C E T  O F  Y O U R  E V E N T 

SPARKLE
When you hold your meeting at Opal Sands, our inspiring 
location, imaginative event spaces and stellar service will 
ensure that every detail is nothing short of extraordinary.  
 
OPAL SANDS RESORT FEATURES
230 rooms and suites, each boasting floor-to-ceiling views of the Gulf of 
Mexico / Professional meeting & event specialists / 17,000 sq. ft. of indoor 
and outdoor event space / Nine breakout rooms, all with striking gulf front 
views / Catering options from award-winning chefs 
 

For additional information and planning 
assistance, please call 727.450.6230

430  SOUTH GULFV IEW BLVD.  •  CLEARWATER  BEACH ,  FLORIDA 

OPALSANDS.COM
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CREATIVE CONCEPTS

swing set hanging in a meet-
ing room? A boardroom table 
perched above the ocean? For 
some groups, these elements aren’t 
distractions; they’re essential to 
creative ideation. In recent years, 
a growing number of hotels have 
moved beyond airless, cookie-
cutter meeting rooms to appeal 
to younger groups — as well as 
veteran meeting-goers hungry for 
innovative experiences. 

Here’s how hotels are reinvent-
ing their meeting spaces to set the 
stage for inspirational gatherings.

Playful surroundings
In 2013, the owner of Fairmont 
� e Queen Elizabeth hotel in 
Montreal made a decision that 
would vault the city’s meetings 

landscape forward. Instead of 
spending just US$80 million on 
a standard, thorough renovation, 
hotel ownership invested an 
extra US$60 million to expand 
the amount of meeting space 
by 35,000 square feet and create 
never-before-seen environments 
that would thrill meeting planners 
and attendees alike (see below).

Younger meeting professionals 
“are looking for something that’s 
not traditional,” says Anne Marie 
Johns, regional director of sales 
and marketing for the Eastern 
Canada region of Fairmont Ho-
tels and Resorts. “To engage their 
attention spans, the program-
ming has got to be compelling, 
and along with the programming 
goes the environment.”

Reinventing
 HOTEL
       MEETING
   SPACE

By Jonathan Vatner

A

Fresh environments mark the CoLab3 suite 
of meeting spaces that replaced dozens 
of guest rooms at the Fairmont The Queen 
Elizabeth hotel in Montreal.

HOW HOTELS ARE 
TRANSFORMING 
TRADITIONAL 
GATHERING 
PLACES
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As part of its renovation, Fairmont � e 
Queen Elizabeth knocked out the third-� oor 
guest rooms and created CoLab 3, a suite of in-
novative meeting rooms. One boardroom has 
two swings; elsewhere, attendees will � nd table 
tennis, foosball and billiards. Brainstorming 
rooms have dry-erase walls and seating in the 
form of colorful ottomans, and a circular Star 
Trek-style boardroom features a wraparound 
multimedia display. (� e hotel preserved 
plenty of traditional meeting space, too.)

� e crowning achievement of the renova-
tion, which debuted in fall 2017, is a roo� op 
glassed-in space hosting up to 220 guests, 
called Espace C2. � e new venue was designed 
in part by C2 Montreal, the ultra-innovative 
business conference for entrepreneurs and 
executives from diverse industries that has 
attracted the focus of planners globally for its 
unconventional learning paradigms. 

At C2, no detail escapes scrutiny, and the 
same meticulous ethos applied to � e Queen 
Elizabeth’s new roo� op space. Floor-to-ceiling
windows reveal a panoramic view of the 
city and double as whiteboards during hash 
sessions. All the furniture is built on casters for 
� uid room con� gurations. � e A/V capabilities 
are top-notch, and a deejay plays background 
music throughout the day. As a bonus, C2 
can facilitate team-building, leadership and 
change-management sessions for any group.

“We believe in creating innovative envi-
ronments where people can tap into their 
creativity while conducting business,” says Julia 
Cyboran, vice president of marketing for C2 
Montreal. 

Already, groups from a wide array of indus-
tries — technology, higher education, gaming, 
� nance and consulting — have taken advan-
tage of Espace C2, and other groups hailing 
from all over the world are scrambling to get 
on the books. Other Fairmont hotel owners are 
taking note, and might create their own out-of-
the-box spaces, too.

“C2 is the pinnacle, the statement piece, the 
hero space of the hotel,” Fairmont’s Anne Marie 
Johns says. “Groups want that space or nothing. 
� ey’ll be � exible with their dates to get it.”

Meeting space at Kimpton’s Hotel Vintage 
in Portland, Ore., includes a pool table for 
downtime stimulation. 

Foosball and other games 
help recharge attendees at 
the Kimpton Cardinal Hotel in 
Winston-Salem, N.C.

CREATIVE CONCEPTS

    Games are 
a great way to 
loosen a group 
up and get 
them in the 
right state of 
mind. 
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A number of Kimpton hotels in the U.S. also 
have brought playful elements to their gather-
ing spaces in the form of moody, sophisticated 
game rooms for adults. A rec room in the 
Kimpton Cardinal Hotel in Winston-Salem, 
N.C., is equipped for bowling, basketball, 
foosball and table tennis. Hotel Solamar in 
San Diego rents a � exible 7,500-square-foot 
outdoor space to groups, with optional games 
including shu�  eboard, giant Connect Four 
and cornhole. Double Take, the restaurant 
in the Hotel Palomar Los Angeles–Beverly 
Hills, features a game room with shu�  eboard, 
Skee-Ball, billiards and video games. And the 
wine-inspired Hotel Vintage in Portland, Ore., 
o� ers recreation on one side of its Pinot Noir 
meeting space, blocked o�  by a garage door 
when attendees have to get to work.

While many of these game rooms were 
built with leisure guests and social groups in 
mind, corporate clients in diverse industries 
gravitate toward them, says Nick Gregory, 
senior vice president, hotel operations, for 
Kimpton Hotels and Restaurants. “Interactive 
games are an engaging way to break up long 
meetings, as well as encourage ice-breaking 
conversation, team building and creativity,” 
he notes. “Games are also great to loosen a 

group up and get them into the right state of 
mind for a productive meeting.”

Building character
Rather than swathing attendees in beige 
surroundings, many new properties are 
designing meeting rooms to look as unique 
and historic as the rest of the hotel. � e 
designers of the 87-room Foundry Hotel, 
opening this fall in Asheville, N.C., le�  in the 
exposed brick, steel beams and gas lanterns 
from the property’s earlier life as a foundry that 
forged steel for the Biltmore Estate, the largest 
privately owned home in America.

� e Foundry Hotel’s 1,800-square-foot 
Savoy Ballroom, once a loading dock for an on-
site woodworking shop, features 25-foot vault-
ed ceilings, much of the original wood � oor 
and a huge window that lets in a profusion 
of natural light. Smaller groups might opt to 
meet in the (equally historic) presidential suite, 
a 1,500-square-foot, two-bedroom residence 
with a spacious terrace. � e hotel’s outdoor 
spaces share the loading-dock ambience with 
wrought iron details. For interested parties, a 
historian leads tours of the three buildings that 
were once part of the foundry.

The innova-
tive Espace 
C2 is in high 
demand at 
Fairmont 
The Queen 
Elizabeth in 
Montreal.

The Foundry Hotel in Ashville, N.C., 
brings an industrial atmosphere to 
gatherings.

SITTING PRETTY

The designers of the new 1,200-room 

Marriott Marquis Chicago have cre-

ated an inviting prefunction lounge with 

a co� eehouse ambience. In the historical 

American Book Co. building, which has 

been reimagined as part of the hotel’s 

conference center, guests can mingle and 

relax in plush seating and plug in their 

phones in the area’s many outlets.

“It’s a quiet, communal space in which 

to network and recharge, away from the 

main � ow of meeting tra�  c,” says Cindy 

Ruchman, the hotel’s director of sales 

and marketing. “Guests can often be 

seen literally kicking back and catching 

up between breaks while recharging their 

devices.” – J.V. 

Continued on page 126
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“We think the spaces will keep people’s 
attention better than your standard ballroom,” 
says Nicole Phillips, director of sales for the 
Foundry Hotel.

So far, Phillips has seen interest from insur-
ance and � nancial clients, as well as third-party 
planners. In recent years, at the Foundry Hotel 
and other properties, she notes that more 
groups are requesting nontraditional meetings 
in nontraditional spaces. “� ey want to keep 
things fun and interesting,” she says. “� ey ask, 
‘Does your meeting space have natural light?’ 
‘Do you have outdoor space?’  ”

At the 53-room La Tourelle Hotel, Bistro & 
Spa in Ithaca, N.Y., groups of up to 15 can meet 

in a three-bedroom suite inside a historic barn. 
� e rustic three-story living room includes a 
dining table for eight, a kitchenette, a bar, a 
sofa and a projection system. � e charming 
space, lined with books, stained-glass windows 
and a working � replace, instantly puts guests at 
ease. “It’s very relaxing,” says owner Scott Wig-
gins. “People love to come here because they 
get a lot done in a short period of time.”

Local businesses, as well as departments 
within nearby Cornell University and Ithaca 
College, have booked the Yellow Barn Suite 
for daylong meetings; some groups put up 
their out-of-town attendees overnight in the 
bedrooms. � e suite also functions as breakout 
space for groups that meet in the larger ban-
quet room in the main hotel.

The call of the wild
Even when traditional meeting rooms have 
windows, the shades are o� en drawn so that 
everyone can see the projector. But sitting in 
a darkened room for hours can be draining, 
if not downright depressing. Because even a 
few breaths of fresh air and a glimpse of the 
great outdoors can be enough to recharge 

attendees, a growing number of hotels are 
o� ering outdoor meeting options.

At Casa Marina and � e Reach, Waldorf 
Astoria Resorts, in Key West, Fla., small groups 
o� en head to the beach for a meeting in the 
gazebo, a boardroom space that juts out over 
the Atlantic Ocean. Sunshine and salty breezes 
might not be appropriate for every meeting, 
but they can rejuvenate attendees craving the 
beach. � e resort also o� ers team-building 
activities including a sand-sculpting workshop 
with the resident sculptor.

“Enjoying panoramas of the ocean fosters 
creativity and makes a big impact on the 
attendees’ experience, and can result in a more 
successful meeting overall,” says Andrew 
Rosuck, director of sales and marketing at Casa 
Marina and � e Reach.

Meeting rooms at the 347-room Hyatt 
Regency Lake Washington, a new hotel near 
Seattle, look out on placid Lake Washington, 
and many have attached terraces, perfect for 
taking short breaks outside. Larger terraces 
provide an ideal setting for lakeside special 
events, with views of the Seattle skyline — 
and in case of rain, the party can still enjoy 

CREATIVE CONCEPTS

A breath of fresh air: The Atlantic Ocean 
Gazebo at The Reach in Key West, Fla. 
(above); a rooftop terrace (top right); a board-
room, complete with swing (bottom right), at 
Fairmont The Queen Elizabeth’s Espace C2

    Even a glimpse 
of the great 
outdoors can 
be enough to 
recharge 
attendees.
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the dramatic scenery from inside, through 
� oor-to-ceiling windows. 

An adjacent 57-acre public park can be the 
basis of group activities, and local tour out� t 
Argosy Cruises embarks from the dock outside 
the hotel for � oating meetings or cocktails for 
up to 300. “Nature does something psychologi-
cally for people — it’s freeing,” says Je�  Ourad-
nik, director of sales. “We always recommend 
doing something outside, so people don’t feel 
cooped up all day.”

Private quarters
In recent years, the ubiquity of cellphones 
and the broad reach of social media have 
threatened information security in both 
the private and public sectors. To maintain 
con� dentiality for their groups, meeting 
planners o� en need to put privacy at the 
top of their site-selection checklists. Kavin 
Schieferdecker, director of sales and marketing 
at the 1,606-room Hilton Anatole in Dallas, 
has seen a growing number of requests for 
secure meetings. Some pharmaceutical and 
technology groups even bring in their own 
highly trained security teams to avoid a breach.

To complement these e� orts, some meeting 
rooms are purposefully designed to rebu�  in-
terlopers. For example, the Hilton Anatole re-
purposed a former o�  ce on the building’s 28th 
� oor as a secure conference area, far from the 
hotel’s other meeting spaces. Access is granted 
only by elevator code. � e space comes with 
its own dining area, not to mention breathtak-
ing views of downtown Dallas, so that groups 
likely will neither need nor want to leave. 

Groups of up to 85 requiring extra privacy, 
from the banking, pharmaceutical, consulting 
and petroleum industries, have rented the 
space for brainstorming and strategy. One 
large national bank took over the space for 18 
months of phased trainings.

� e Je� erson Hotel in Washington, D.C., 
o� ers its own highly private meeting rooms for 
small groups wishing to avoid prying eyes. � e 
hotel o� ers three Cabinet Rooms, miniature 
meeting rooms seating just four or six people, 
based on a similar room the hotel’s namesake, 

� omas Je� erson, favored at Monticello. “It’s 
rare to � nd a private space for a group of 
that size,” says Meagan Stroud, catering and 
conference services manager. “� ey’re used for 
interviews, brainstorm sessions, even private 
phone calls.”

� e 99-room hotel also is able to close o�  
its south wing for groups of up to 30 and give 
them a private entrance, to ensure that no 
outsiders wander in. Stroud o� en coordinates 
this for high-pro� le visitors and groups. And in 
three of its gathering spaces, frosted windows 
can be � ipped on and o�  with a switch — a 
� llip of engineering magic.

“In general, the world is changing to want 
more privacy,” Stroud says. “As people realize 
what little privacy we have, it’s becoming a 
higher priority.” 

A private wine cellar at the Je� er-
son Hotel in Washington, D.C.
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LUXURY EXPERIENCES

Increase the service level 
and any pool can become a 
luxury experience. 

estinations like New 
York, London, and 
Paris make it easy 
to deliver high-end 
meeting experienc-

es, while cities like Monte Carlo 
and Dubai exude the glamour and 
opulence that make for incredible 
incentive programs. But what 
about other locations where a VIP 
environment doesn’t naturally 
come to mind? Here are ways 
planners can create a sense of lux-
ury in their programs regardless of 
the destination. 

Before you get started, however, 
note that the de� nition of luxury 
today is not the same as it was 20 
years ago. 

 “It is no longer about the acqui-
sition of ‘things,’ but about being 
in the know, appreciating the best 
of the best, about the experience, 

and the story of the experience,” 
says Cindy Hoddeson, director, 
North America, Monaco Gov-
ernment Tourist O�  ce. “Today’s 
meeting attendees and incentive 
participants relish the hunt of the 
experience, and discovering a des-
tination’s hidden gems. � ey may 
also perceive unstructured time as 
a luxury.”

It’s also less about the destina-
tion and more about what plan-
ners can do in that destination.

“Attendees don’t go to second-
tier cities thinking it is going to be 
high luxury,” says Sarah Ethridge, 
account director, Madison Perfor-
mance Group. “But every desti-
nation usually has a four- or even 
a � ve-star property, so it’s where 
you house them and how you treat 
them from beginning to end that 
creates that sense of specialness 

By Vincent Alonzo

D

HOW TO CREATE AN 
EXCLUSIVE EXPERIENCE 
ANYWHERE

Luxury
is where you

FIND IT
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and luxury — no matter where your event is 
located.”

The welcome experience
One thing the experts agree on is to make 
sure attendees feel appreciated and taken 
care of as soon as they step o�  the plane. � is 
is especially important these days given the 
level of frustration connected to the air travel 
experience. Jane Scaletta, general manager for 
DMC AlliedPRA Orlando, suggests having a 
personalized meet-and-greet at the airport. 
When possible, Scaletta uses black cars or other 
smaller vehicles to transfer attendees to their 
hotels rather than large coaches. “Have bottles 
of water available and towels — warm or cool, 
depending on the location — so they feel they 

are being taken care of,” she says. “We o� en use 
orange-scented towels to bring in the aroma 
of the region. It’s a small touch, but it can have 
a big impact, especially when someone is just 
getting o�  a plane.”

When guests arrive at the hotel, provide a 
refreshing beverage, a cocktail or mocktail, 
using a local syrup, � avor or distiller. � en 
provide the product as a room gi�  along with a 
recipe. “Create a sense of place throughout the 
program,” says Ethridge. “Little details are the 
things that tip over into luxury.”

Creative transfers
Long drives on motor coaches sometimes can’t 
be avoided, but the time can go more quickly 
and the transfer made more memorable with a 
storyteller or performer along for the ride. For 
groups heading to Key West, Scaletta has hired 
a musician who plays the role of a hitchhiker 
with a guitar whom the bus driver picks up en 
route. He then entertains the guests singing 
songs. � is gives the transfer a party-like atmo-
sphere and, ideally, makes the trip feel shorter. 
Another option is to provide guests with a 
photo book on the region that they can peruse 
on the drive.

For some events Elizabeth Powers, national 
sales manager for AlliedPRA in Dallas/Fort 
Worth, has hired a company that puts on a 
“train robbery” show for vintage rail transfers 
between Fort Worth and Grapevine, Texas. 
She also makes use of a replica Blues Broth-

      Create a sense 
of place through-
out the program. 
Little details are the 
things that top over 
into luxury.

Top, right: A red carpet and a velvet rope 
can turn any street into a VIP runway. 
Bottom, left: It isn’t Christ the Redeemer 
in Rio, but Big Tex in Dallas has been a 
cultural icon of Texas since 1952.
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ers car from the House of Blues and classic 
automobiles from local car-collector clubs. “A 
lot of rental companies won’t have that type 
of access, but that is key to creating luxury 
experiences,” she says. 

According to Powers, a popular option is to 
provide a police escort, such as to a concert or 
sporting event, especially if you weren’t able 
to secure VIP seating. “It gives the attendees 
a sense of importance and helps eliminate 
getting stuck in tra�  c,” she says. 

For a walking transfer to a restaurant for one 
client in Miami, Scaletta hired a Junkanoo band 
for a Caribbean-style parade. “Police closed o�  
the section of the street between the hotel and 

venue, and everyone danced to the music on 
their way to dinner,” she says. 

The hotel experience
When you’re aiming for luxury, you naturally 
want to � nd the best hotel your budget will al-
low. A Four Seasons or a Ritz-Carlton will rarely 
disappoint, but if such high-end brands aren’t in 
the destination (or your budget), there are ways 
to spruce up the hotel experience. 

For small- to medium-sized groups, � nd a 
boutique property and buy it out for exclusiv-
ity. If that’s not possible, talk to management 
about having poolside perks just for attendees, 
such as water spritzers, cold towels, popsicles 

or ice cream, foot and hand massages, and 
cabanas available for full-body massages. 

Even if you have a tight budget, look for 
destinations where new luxury hotels have 
opened recently, because that probably means 
the older hotels have availability and the over-
all destination has had to step things up with 
new activities, restaurants and perhaps even 
an improved airport. “A new luxury hotel 
enhances everything about that destination, 
whether you’re staying at the property or not,” 
says Joanie Miskowiec Phillips, director, travel 
and events planning, for One10 Marketing.

Today there’s also an emphasis on wellness, 
and not just with spa treatments. “If guests 
can connect with a personal trainer from the 
hotel or local gym or have a scheduled walk, 
run or � tness class, that could be considered 
luxurious to some,” Phillips notes.

O� -site event experiences
� is is where planners can really infuse a wow 
factor, especially by including hard-to-get 
experiences or selecting unusual locations. 

For New York City, luxury is getting tickets 
to see the Tony Award-winning megahit 
Hamilton and getting to meet a cast mem-
ber, says Cosimo Bruzzese, partner and vice 

LUXURY EXPERIENCES

     A popular option is to 
provide a police escort, such 
as to a concert or sporting 
event, especially if you weren’t 
able to secure VIP seating.
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Sprucing up an airport transfer is a great way 
to make attendees feel important and add 
glitz to a destination.
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president for business development at PRA, a 
business event management � rm. 

Luxury also is about looking for unique 
venues — which can be found in any city.

“It’s renting a multimillion-dollar pent-
house or lo�  space that’s on the market and 
creating an experience that can’t be repli-
cated, because that apartment is going to be 
sold,” says Bruzzese. Such a private event can 
include famous local mixologists, chefs and 
entertainment.

For an event in Playa del Carmen, Mexico, 
one of Ethridge’s clients created a dinner event 
in a cenote — an underground cave — and 
hired William Close and the Earth Harp Col-
lective for music. � e next season the group 
� nished third on America’s Got Talent, and 
guests had bragging rights about seeing them 
before they made it big. 

In Miami, groups have taken over the 
Marlins baseball stadium and played a ball 
game with former managers and players 
coaching them, then had dinner on the � eld, 
says Scaletta.

For people who haven’t experienced an 
iconic venue, it might be enough just to hold 
an event there. But for those who are used to 
such places, enhancements can freshen the 
experience. For the Rainbow Room, “bring 
in the Roots band from the Tonight Show
[which tapes in the building] or a Broadway 
performer for a one-on-one music session,” 
suggests Bruzzese. 

The role of gifting
One of the most popular ways to add luxury 
to a destination is to add a corporate gi� ing 
program to the proceedings. Giving attendees 
a choice of merchandise with a local tie-in 
and o� ering customization are key factors, 
say experts. 

Another strategy is to try to � nd a local 
producer and create a private, custom expe-
rience. For example, watch company Fossil’s 
U.S. headquarters is near Dallas and includes 
several luxury brands including Burberry and 
Michael Kors. Groups can visit the site and 
work with the company’s designers to create 

a custom watch-face design. “� ey can break 
into groups, and the winning design will be 
produced and shipped to all the guests,” says 
Powers. 

Working gi� s into the theme of the pro-
gram is another nice touch. Elizabeth Hansen, 
national sales manager for AlliedPRA Las 
Vegas, used a Top Gun theme that included 
aviator sunglasses and leather bomber jackets, 
embroidered and custom � t for participants. 

For any program, it helps to ask your con-
tacts at hotels, venues and DMCs what pre-
vious groups have done. It might spark new 
ideas for your clients. And if you have a great 
experience with an activity in one city, see if it 
can be replicated in another destination.

In general, no matter the location, and 
especially if on a budget, pick one wow factor 
— whether it’s a venue, an activity or the hotel 
itself — “to make guests feel like they’re being 
treated like celebrities,” says Hansen. “Try to 
position special components at the end of the 
program so that guests leave with that at the 
front of their minds.” 

Top: Touring companies for Broadway 
shows visit 240 cities in North America. 
Right: F&B can be the cornerstone of an 
upscale event experience.
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onsolidation in the hotel industry 
shows no signs of slowing, as major 
chains continue to acquire smaller 
players and add “collections” to their 
brand portfolios.

For the properties being snapped 
up, being under a corporate umbrella 
has its advantages. But traditional 
distribution and marketing channels 
are changing very quickly. Today, an 
Instagram in� uencer might drive 
more views to a hotel’s website than 
a pricey TV commercial. Plus, an 

o�  eat property that answers to none 
other than its owners might be per-
ceived as “cooler” than one designed 
to � t a parent company’s mold. 

Hotel consortiums provide a 
middle ground, o� ering reserva-
tions, sales and marketing services 
while allowing member properties 
to retain their allure as indepen-
dent, destination-centric hotels. 
Following is a closer look at � ve 
consortiums that are heavily court-
ing the group market.

HOTEL CONSORTIUMS 

THESE 
UMBRELLA 
ORGANIZATIONS 
HELP UNIQUE 
HOTELS TARGET 
THE MEETINGS 
MARKET
By Cheryl-Anne Sturken

Independent
           Properties
   UNITE

The 150-year-old, 32-room Adelphi Hotel in 
Saratoga Springs, N.Y., is a new member of 
Small Luxury Hotels of the World.

C
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Associated 
Luxury Hotels 
International 
250 PROPERTIES IN 63 
COUNTRIES When Associated Luxury 
Hotels was launched in 1986 with just 14 
properties, the sales organization’s strategy 
was simple: Create a meeting and incentive 
marketplace to help independent luxury hotels 
compete with major chains. Fast forward 
more than 30 years, and the company’s North 
American arm, Orlando-based Associated 
Luxury Hotels International, is still focused 
on serving the meetings and incentives 
marketplace, but it has expanded its mission 
and membership. Several carefully selected 
brands, such as the U.K.-based Doyle 
Collection, have been added to the fold, along 
with sales o�  ces around the world and a sales 
sta�  now at 78 and counting. (AHL also has an 
alliance of cruise ships and DMCs worldwide.)

“Independent hotels have always been a 
product that can stand on their own, that have 
their own identity and have been able to o� er a 
di� erentiated experience, 
simply because of the 
nature of their inde-
pendence,” says Mark 
Sergot, chief sales o�  cer 
for ALHI. “� ey have 
to be out there every 
day � guring out how 
to position themselves 
to compete with the 
bigger, well-known 
brands. � ey have to try 
harder and push in di� erent 
directions. But, at the same 
time, they are not constrained by 
corporate demand and brand directives, which 
means they can really personalize and deliver 
authentic experiences.

Over the past year, ALHI has concentrated 
on training its sales force and growing its inter-
national footprint, primarily based on clients’ 
needs. In February 2017, parent company ALH 
acquired Frankfurt, Germany-based World 
Hotels, which has a global portfolio of 350 
largely independent hotels. Among them are 

50 upper-scale properties that joined ALHI’s 
portfolio.

� e company has been rounding out its 
portfolio in Asia Paci� c, Europe and South 
America, including the 679-room Tivoli Hotel 
in Copenhagen, Denmark, and the 236-room 
Hotel Oro Verde Guayaquil in Guayaquil, 
Ecuador. 

Despite such acquisitions, “We are not on a 
massive growth trajectory,” Sergot insists. “We 
want hotels in destinations where our custom-
ers want to be. We also never want to lose sight 
of understanding our membership, so we can 
clearly articulate their assets to our customers.”

Small Luxury 
Hotels of the 
World
520 PROPERTIES IN 80 
COUNTRIES “We don’t believe bigger is 
better, we think small hotels o� er a unique 
personal touch that leaves a lasting impression,” 
according to London-based Small Luxury 
Hotels of the World’s website. � is � ercely 

independent boutique-centric company, which 
was formed in 1989, has amassed an impressive 
global portfolio of luxury gems, from restored 
palaces in Argentina to a clay cottage in 
Phuket, � ailand. Every year the company 
receives over 1,000 requests for membership 
from hotels around the world and accepts 

HOTEL CONSORTIUMS 

Branded
Independents

Marriott International and Hilton 
Worldwide have embraced the 
fact that unbranded hotels hold 

growing allure for travelers who want a 
unique experience. In the past sever-
al years, both hotel companies have 
launched curated collections of inde-
pendent properties keen to tap into the 
strength of their marketing and sales 
platforms. Following is a roundup.

Marriott International
• Tribute Portfolio, launched in April 2015 
by Starwood Hotels & Resorts, is a col-
lection of 36 independent hotels � rmly 
anchored in the upper-upscale category. 

• Marriott launched the Autograph Col-
lection in February 2010 with a handful 
of independent properties that were 
originally part of the Kessler Collection. 
Today, the portfolio has grown to 138 
lifestyle hotels in 30 countries. 

• Berlin-based Design Hotels is another 
Starwood legacy that Marriott inherited 
upon merging. Founded in 1993, it has 
grown into a global distribution, sales 
and marketing a�  liation for nearly 300 
independently owned hotels with a 
culture that is destination-centric and 
focused on sustainability.

• The Luxury Collection is a portfolio of 
more than 100 hotels in 35 countries. 
Originally Starwood’s top-tier group of 
independent � ve-star properties, the 
collection has grown to include a number 
of bold, new-build boutique entries.

Hilton Worldwide
• The Curio Collection by Hilton, which 
launched in June 2014, is a mix of four- 
and � ve-star independent boutique 
properties, with plans to grow to 100 
hotels by 2020.

• Less than two years old, the Tapestry 
Collection by Hilton is the company’s 
14th brand, and its portfolio of 14 hotels 
in the U.S. is poised to grow by another 
six properties by 2020.     C.A.S.

The luxe Finca Cortesin in Casares, Spain, 
is a Preferred Hotels & Resorts member.

Continued on page 134
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just 5 percent of applicants, which underscores 
its discerning membership standards.

“Over the last 30 years, the de� nition of 
luxury has progressed far beyond mere material 
consumption to experiential consumption, but 
how these experiences are de� ned is entirely 
subjective,” says Kenan Simmons, vice president 
of business development and the Americas 
region for SLHW. “Our hotels do a wonderful 
job of speaking to the complex needs of these 

sophisticated business and leisure travelers.”
Over the past 12 months, the company has 

added 57 new hotels; migrated and integrated 
its reservation system onto a new platform; and 
launched Invited, its new loyalty program, which 
a� er extensive research and client input replaces 
its original program, � e Club of SLH. “� e 
premise behind the new program is simple,” says 
Simmons. “We’ve listened to our guests, and now 
we’re giving them what they really want — a great-
er focus on personalizing their stays with us."

Among the new members:
• � e 32-room Adelphi Hotel in Sara toga 

Springs, N.Y., is a 150-year old property that 
wrapped up a � ve-year, $28 million renovation 
in October 2017. 

• � e 56-room Saint Ten in Belgrade, Serbia, 
is housed in a 1929 building that once was the 
home of Serbia’s minister of justice. 

• � e Hotel � ree Sixty is a 12-villa, adults-
only resort on 58 acres in a private rain-forest 
reserve in Ojochal De Osa, Costa Rica.

According to Simmons, 2017 was a banner 
year for SLHW, with the company achieving a 
16 percent increase in revenue over 2016, which 
he attributes to its focus on sales-development 
strategies, stellar customer service and its prac-

tice of seeking out high-caliber, independent 
properties to come under the brand’s umbrella. 

“SLHW has become harder to join and harder 
to stay a part of, because we carry out mystery 
inspections of all of our hotels annually,” notes 
Simmons. “� ese high standards are the key 
to our brand and the trust that both guests and 
hoteliers place in us. It will always be at the heart 
of our business.”

� is past August, Hyatt Hotels, which, unlike 
Hilton Worldwide and Marriott International, 
does not have any independent hotel collections 
in its brands, teamed up with SLHW to give its 
World of Hyatt loyalty members a chance to 
earn and redeem points at participating SLHW 
properties. � at alliance, which will give a big 
boost to both parties, is expected to launch at the 
end of this year.

Teneo 
Hospitality Group
320 PROPERTIES (270 IN THE 
U.S.) It might not be as well known as other 
consortiums, but this 40-person company, based 
in Eden Prairie, Minn., and established in early 
2014, has big plans to grow its presence in the 
group market. 

“We are the voice in the group market for 
independent hotels,” says Teneo president Mike 
Schugt, a 30-year hotel veteran who prior to his 
current job spent decades advising hotel owners 
(private equity � rms, real-estate investment 
trusts and high-net-worth individuals) how to 
remove brands from their properties. “Our job 
as sales representatives is to drive group business 
into independent- and smaller-brand properties 
that don’t have a seat at the table.”

Teneo's series of meeting-planner and hotelier 
networking gatherings, which was launched in 
2016, has grown to 20 events annually across the 
country, and the company this year added its own 
director of events to head up the series, which it 
intends on expanding. Its sales team has grown 
from a handful when the company started to 17 
today, many of the members snapped up from 
hotel companies that have seen consolidation and 
other hospitality groups with experience leverag-
ing the appeal of independent properties.

HOTEL CONSORTIUMS 

A Gathering of 
Independents

Last month, the 2018 Indepen-
dent Lodging Congress, held in 
the William Vale hotel in New 

York City, featured a heady roster of 
speakers who lead start-up companies 
in the worlds of art, design, technolo-
gy, fashion, � lm and media. The annual 
one-day event, which was launched in 
Philadelphia in 2014 by founder and 
chairman Andrew Benio� , has mor-
phed into a must-attend for indepen-
dent hotel owners and operators.

“We are still very small and intimate, 
with this very passionate following of 
people,” notes Benio� , “and that’s one 
of the reasons people like coming.” 
The founder and managing partner of 
Philadelphia-based Llenrock Group, a 
real-estate advocacy and banking � rm, 
Benio�  spent 15 years operating and 
managing luxury hotels and resorts. 
“If you are developing in a major urban 
market with built-in demand and good 
ADR and RevPAR, there’s no need to 
� ag your hotel,” he notes.

ILC is not a typical hotel-industry 
event where investment bankers and 
hotel companies are aiming to ink the 
next development deal. This is the 
ultimate networking opportunity for 
independent hotel honchos who hun-
ger for creative aspiration, collabora-
tion with peers and the chance to meet 
entrepreneurs in niche markets.

When Benio�  and several colleagues 
launched ILC, their objective was to 
create an alternative to the typical 
hospitality-investment conference, 
with a speci� c focus on the indepen-
dent sector. “We felt there was more 
di� erence to what we were doing. And 
we understood that if you want to dive 
deeply into the independent hotel 
and restaurant world, you need to 
understand a whole lot of businesses 
that run parallel to them, like wellness, 
media and technology.” – C.A.S.

The Mission Inn Hotel & Spa in Riverside, Calif., 
is a gem for Historic Hotels Worldwide.

Continued from page 133
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And, when it comes to adding new mem-
bers, Teneo is just as strategic. In 2016, to 
expand its reach into Mexico, the consortium 
inked a partnership with Fiesta Americana 
Grand Meetings Mexico, which added 25 
meeting hotels to its membership roster in 
that country. Earlier this year, it added the 

428-room Pinehurst (N.C.) Resort, which 
recently completed a $30 million renovation. 
Its partnership with the DMC Network, a 
member-owned community of destination 
management companies in 75 countries, is an 
added bonus for planners.

“As I see it, attendees are the bus drivers, and 
the meeting planner is trying to accommodate 
their ever-changing needs,” says Schugt. “And 
attendees want authentic experiences, and that 
is something independent hotels can deliver, 
whether it’s culinary, a cra�  cocktail or a sense 
of community.”

Preferred Hotels 
& Resorts
700 PROPERTIES IN 85 
COUNTRIES Possibly the largest of all 
the independent hotel consortiums, Newport 
Beach, Calif.-based Preferred, which celebrated 
its 50th anniversary earlier this year, has 
curated its sprawling global portfolio into � ve 
distinct collections: Connect, Lifestyle, LVX, 
Legend and Preferred Residences. In May 
of this year, the company added another 35 

members, including six in the Middle East 
and three in the Asia Paci� c region.

According to Bob Van Ness, executive vice 
president, Americas, for Preferred, “30 to 40 
percent of our new hotels come from de� agged 
hotels, whether it’s Marriott, Hilton, Capella or 
the Luxury Collection. It’s all part of a new em-
powerment shi� . Hotel owners are recognizing 

they have strong ideas, and they want to build 
an identity around their ideas. Branding takes 
that away.”

In April 2017 the company enhanced its 
I Prefer points-based loyalty program, which 
launched in 2013 and now comprises over 
2.5 million members, with a mobile app and 
introduced a special discount rate for members 
booking travel via the app. � e  company also 
o� ers I Prefer Planner, a rewards program for 
planners. “We give them custodial points for 
their business, and many of our hotels will 
double the points they give to compete with 
each other for the business,” says Van Ness.

Preferred also has stepped up its group-
marketing e� orts, holding more than 200 
networking events a year for planners and 
hotel members. “Planners today are extremely 
knowledgeable and demanding — they know 
exactly what they want,” says Elaine Macey, 
executive vice president of global group sales 
and herself a former planner. “Many of them 
want to meet the hotel general manager and be 

introduced to the owner, so much so that we 
had three owners at our IMEX booth this year.”

� is year marked the third anniversary of 
Preferred's prestigious Awards of Excellence, 
which recognize those member hotels that 
have delivered the highest-quality experiences 
in an authentic way. � e 67-room Finca Corte-
sin in Casares, Spain, snapped up the Hotel of 
the Year award, while the 50-room Myconian 
Villa Collection in Mykonos, Greece, walked 
away with Best New Hotel of the Year honors.

Historic Hotels 
Worldwide
MORE THAN 300 PROPERTIES 
IN 36 COUNTRIES For this unique 
collection of grand dames, castles and 
convents, not to mention manor houses, 
monasteries and villas, it’s all about 
authenticity, originality, historic preservation 
and a celebration of the past. Like Historic 
Hotels of America, Washington, D.C.-based 
Historic Hotels Worldwide was created by 
the nonpro� t National Trust for Historic 
Preservation, with one distinctive caveat: 
� e older consortium will accept only 
hotels that have been designated by the 
U.S. secretary of the interior as a National 
Historic Landmark or that are listed in, or 
eligible for listing in, the National Register 
of Historic Places.

Every year the two organizations team up 
for their Awards of Excellence, which span 
a number of categories, including in-house 
Historian of the Year. In 2017, the 238-room 
Mission Inn Hotel & Spa in Riverside, Calif., 
was awarded Sustainability Champion, while 
the 18-room � e Georges in Lexington, Ky., 
which dates from 1789, won for Best Social 
Media of a Historic Hotel. Every year the 
groups also name members to their Best 
Gardens and Best Ceilings and Domes lists.

In July of this year, Historic Hotels of 
America added 11 new members, six of 
which are listed in the National Register of 
Historic Places. Meanwhile, Historic Hotels 
Worldwide increased its portfolio by 24 prop-
erties dating from the 11th century to the early 
1930s, in seven countries. 

HOTEL CONSORTIUMS 

The newly renovated, 428-room Pinehurst 
(N.C.) Resort recently joined the Teneo 
Hospitality Group.

Continued from page 134
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f the many ways companies can help foster leadership 
qualities in employees, one of the most e� ective might 
well involve a sport that everyone can enjoy — old, 
young, athletic and sedate. Golf is a game that does 
not discriminate: No matter one’s age, background or 
ability, he or she can play, and play competitively, in 
light of a forgiving handicap system. 

When incorporated into a meeting or incentive, golf 
can be a great equalizer. 

“Back in the o�  ce, management personnel are at 
the top with all of the power and generally more expe-
rience. When entry-level sta�  members learn to hit a 
ball far or do well in a short game, the whole dynamic 
can shi� , because it brings these sta� ers a di� erent 
level of con� dence and authority,” says Dawn Mercer, 
director of instruction, Innisbrook Resort in Palm 
Harbor, Fla. “Tournaments have handicaps to make us 
equal, and in the short game everyone is equal since it 
doesn’t take brute strength to have success.” 

It’s this non-hierarchical environment that makes 
the game unique. But even among higher-ups, golf 
appears to bestow advantages. � e typical executive 
golfer has closed a median of � ve deals through the 

Success

 THE
       LINKS TO

By Andrea Doyle

OO

GOLF SCHOOLS 
ARE GREAT 
PLACES  TO TEACH 
LEADERSHIP SKILLS 

Handicaps enable less-experienced attendees to 
compete with advanced players in the group so 
everyone can enjoy a day on the golf course.
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game, says Jon Last, president of Sports & Leisure Re-
search Group, a custom research and market-analysis 
company for the sports and leisure industries. 

It appears that companies would do well to make 
sure they are providing opportunities for all to go out 
and play — and incorporating a golf academy into a 
meeting itinerary can help make that possible. 

Instruction is all-inclusive
Golf clubs and destinations are tapping into the power 
of instruction for players of all skill levels. � e Ballan-
tyne in Charlotte, N.C., for example, o� ers golf outings 
for those who play and clinics for those who don’t, 
so all can get in the game. Similarly, Pelican Hill Golf 
Academy, guided by instruction director Glenn Deck, 
one of Golf Magazine’s Top 100 Teachers in America, is 
dedicated to helping new golfers and solving prob-
lems for current golfers so they have more fun playing 
the game. “A half or full day at the Golf Academy 
allows meeting attendees to develop their professional 
relationships and learn various golf skills, regardless 
of experience level. Our goal is for students to have a 
great time, create memories and improve,” says Deck.

Golf schools and academies are wonderful ven-

ues for creating team-building 
opportunities for beginners 
learning the game as well as 
experienced players who are 
upping their game. “Golf is a 
humbling sport, and they call it 
the game of a lifetime for many 
reasons,” says Brad Doell, direc-
tor of sales and marketing for the 
Turtle Bay Resort, North Shore, 
Oahu, Hawaii. “For one, you 
can play for 30-plus years and 
still learn something about your 
game and yourself every day you 
pick up a club.” Doell adds that 
learning the nuances of the game 
with co-workers or members of 
your group can help everyone get 
to know each other better,  and to 
better understand and de� ne their roles and responsi-
bilities based on their strengths and weaknesses. 

“� ere’s no question that what is taught at a golf 
academy can help improve the dynamics of a team,” 
says Ryan Mulvey, PGA golf professional and general 
manager of golf operations at the Sheraton Bay Point 
Resort in Panama City Beach in Northwest Florida. 
“For one, your team members have the opportunity to 
interact in an environment that naturally encourages 
them to support one another while working toward 

Many golf resorts are found in luxury destinations 
such as the Turtle Bay Resort in Hawaii.

Navigating water hazzards and sand traps like the 
ones surrounding this hole at Innisbrook, a Salaman-
der Golf & Spa Resort, o� er attendees great lessons 
in risk management. 
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a goal. Many clinics are o� en structured in 
a manner that facilitates team building by 
introducing a competitive and collaborative 
element to the session.” 

Both the structure of the game itself and 
the camaraderie present in golf academies 
are ideal for team building. “� e connec-
tions one can make on the course, and the 
team building and bonding that I have seen 
happen during golf clinics, bring everyone 
closer to create a positive and fun work 
environment,” says Matt Denzer, director 
of instruction, LGA Palm Beach Gardens at 
PGA National. 

� is especially holds true if there is a 
component in the lesson that requires every 
member to reach a certain goal. “� is results 
in the team working together and assisting in 
aiding or instructing less able team members 
to ultimately achieve the goal,” notes Jona-
than McCord, golf director, Cape Kidnap-
pers and Kauri Cli� s in New Zealand.

Learning to cope
The best way to learn about someone’s 
character is in a competitive situation. Does 
your fellow golfer lose his or her temper 
easily? Is he or she a good sport? These 
insights can prove invaluable in a business 
setting. Andrew Wood, CEO of Legendary 
Marketing, a golf, resort, destination and 
real estate marketing company, calls it, 

“business intelligence.”
For students of the game, success, failure, 

adversity and a roller coaster of emotions 
must all be managed and controlled. “� e 
skills it takes to be a good golfer are the very 
skills it takes to be successful in business,” 
says Bobby Clampett, a PGA Tour life mem-
ber, popular television golf broadcaster and 
author of � e Impact Zone.

Julie Cole, master teaching professional 
at the Ballantyne Golf Academy, agrees 
that golf can o� er valuable business insight. 
“Experiencing the challenges of learning golf 
or making corrections exposes attitudes and 
emotions,” she says. “Listening and learning 
skills, patience and goal-setting all take place 
in golf. Factors to take into consideration 
include, can you work with others on a golf 
challenge? Who becomes the decision mak-
er? What skills are required to be successful, 
and how are they developed?”

David Fazio, PGA, director of golf 
operations at the Eaglewood Resort & Spa 
in Itasca, Ill., agrees. “� e game of golf 
is based on core principles that include 
integrity, trust and respect,” he says. “� ese 
are the same principles that great business is 
conducted on. I believe that’s why golf and 
business have always had such close connec-
tion.” With this in mind, at the Eaglewood 
Resort Golf Academy, programs start with a 
description of the rules and etiquette.

Patience and the ability to manage 
expectations are two skills important not 
only to golf, but one’s business life as well. 
“Golf, much like life, is a game that is never 

mastered,” says McCord. “We are always 
learning. You will have good days and bad, 
but if you set yourself up for success in life 
or in golf, then good things are sure to come. 
But this takes time. It takes years of hard work 
and dedication to form a solid and repeatable 
golf swing, just as it takes time to start up, 
manage and lead a business to pro� tability.” 

Learning to trouble shoot
It’s no secret that golf is a di�  cult game. But 
that di�  culty level is a large part of what 
makes it a great learning vehicle. 

 “Golf demands players become problem 
solvers, whether you’re trying to recover a 
wayward shot or read a green,” says Glenn 
Deck. “In golf, as in life, there is no one rec-
ipe for success, and players have found sim-
ilar levels of success using wildly di� erent 
strategies. Business professionals and golfers 
must experiment with di� erent possibilities 
and discover their strengths and weaknesses 
through practice. I can’t think of a better way 
to learn lessons about everyday life, let alone 
business life.” 

Most courses on the PGA Tour are located on 
properties like the PGA National Resort.

Golf schools like the Ballantyne 
Golf Academy (inset) specialize in 
providing top-quality instructional 
programs for groups of all levels. 
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Deck says his wife Marianna exempli� es 
this. As president, Americas, for so� ware 
company SAS, she learned that the tech-
niques used to improve her game are the 
same principles used to excel in the work-
place, which buttresses the point that golf 
is more than just a business facilitator — it 
is a laboratory to help foster the skills that 
are necessary to be an achiever. � ese skills 
include focusing on the process and not the 
results, concentrating on cause and e� ect, 
narrowing down the key points and being 
realistic in your goals. 

“It’s all about keeping it simple,” says Bobby 
Clampett.  A popular corporate speaker, Clam-
pett cra� s speeches using golf analogies “to 
support the principles my clients are trying to 
teach.” He notes that just getting out on the golf 
course can be bene� cial, as the game “stimu-
lates brainwave activity, which is a good thing.” 

Learning to network
“Golf is an extremely fraternal sport that 
fosters real business relationships,” adds 
Clampett. Indeed, those who are intimidated 
by the game might well be losing out on pos-
sible opportunities to network and conduct 
business. � at’s where a golf academy can be 
especially helpful. “By teaching them the basic 
skills or perfecting the skills they already 
have, it will make them feel comfortable to be 
out on the links,” says Brandon Woods, CEO 
of Wyn Experiences, a sports event manage-
ment company.

“A golf swing is all tempo,” notes Woods. 
“Slow and steady creates better impact and dis-
tance — and ultimately better results. It takes 
patience to learn and understand this. � ese 
skills can be carried over to the business world 
as patience is key in creating a relationship, 
mining a relationship and doing business.” 

Woods says that, having spent 20 years in 
the incentive industry and now on the sports 
side of the business, he has watched as large 
groups on the course have been replaced 
by smaller business-development groups. 
“Creating an experience on and o�  the golf 
course is the trend now,” he notes. “Smaller, 
more intimate groups that include instruction 
provide a better experience.” 

One of the strengths of golf that makes 
it unique is its ability to empower business 
professionals and build their con� dence, 
reveals researcher Jon Last. “In the study 
that we conducted with the PGA of Amer-
ica, nearly three in four women executives 
strongly agreed that business golf is a great 
way to build con� dence and comfort levels in 
working with others,” he says. “A signi� cant 
majority of all business executives surveyed 
strongly felt that business golf has contributed 
to their professional success, and made them 
feel more included in the workplace. 

“Further, the research revealed that playing 
business golf has helped executives to be more 
disciplined, take more risks, and be more as-
sertive,” Last adds. In the same study, similar 
numbers strongly supported the idea that golf 
has helped to develop business relationships 
and yielded more useful insights on a custom-
er, client or colleague’s work style than what 
could be gleaned in an o�  ce setting.

From a golf-academy and instruction per-

spective, it’s interesting to note that executive 
women are in general much more receptive 
to golf lessons than men, with seven in 10 
such executives placing a strong importance 
on having easy access to private one-on-one 
lessons and an instructor with whom they’d 
have a great rapport, notes Last. 

Golf instruction, much like a think tank in 
a meeting, involves identifying the issue and 
� guring out a resolution, says McCord. It also 
assists in discovering more about how each 
individual in the team learns. Some members 
might simply need a demonstration of what a 
swing is supposed to look like, and they will be 
able to repeat it, while another might need to be 
told precisely how to hold the club and where it 
should be positioned at each stage of  the swing. 

“People learn golf di� erently and this 
much is true for life and business as well,” 
says McCord, “so while golf instruction and 
business might seem quite di� erent, there are 
many synergies that can be drawn between 
the two.” 

Getting the chance to play top-rated courses 
like this one at the Resort at Pelican Hill is 
considered a bucket list experience for many 
meeting attendees.

    Golf is an 
extremely 
fraternal sport 
that fosters 
real business 
relationships.
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