


35%

26%

19%

Respondents By Type, Volume and Size

Type Size of Meeting# of Meetings

Corporations

Third Party/ 
Independent 
Planners 40%

20%

20%

ISOs

SMERF

Sports

August 25, 2020/September 15, 2020

1,156 Valid Planner Responses



Respondents by Meeting Location

US Meeting Locations
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August 25 Responses

No changes to working locations, 
with the majority of planners still working remotely
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August 25 Responses

Rebooking Continues to Be the Primary Focus
¢ƘƻǳƎƘ bŜǿ .ƻƻƪƛƴƎ ŀƴŘ {ƻǳǊŎƛƴƎ !ŎǘƛǾƛǘȅ wƛǎŜǎ ŦǊƻƳ WǳƭȅΩǎ [ƻǿ
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August 25 Responses

wŜƎŀǊŘƭŜǎǎ ƻŦ 9ǾŜƴǘ [ƻŎŀǘƛƻƴΣ tƭŀƴƴŜǊǎΩ tǊƛƳŀǊȅ CƻŎǳǎ 
Continues to Be Rescheduling

Are you rescheduling, booking, or researching?

What is your current primary focus?



When is the earliest you are scheduling 
RESCHEDULED meetings and events?

aŀƧƻǊƛǘȅ ƻŦ tƭŀƴƴŜǊǎ wŜǎŎƘŜŘǳƭƛƴƎ ŦƻǊ vн Ωнм  

August 25 Responses
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When is the earliest you are scheduling 
NEW meetings and events?

Big Shift Seen for New Meetings to 2022

August 25 Responses
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None

What percentage of 
the events you are 
now planning will be 
online only or hybrid?

All

More than 50%

10%

34%

34%
Fewer than 50%

22%



Most Planners Will Not Attend In-Person 
Gatherings in 2020

Do you plan to attend any in-person meetings or business events 
before year-end 2020?

67%{ŀȅ άbƻέ

As of September 15, 2020

25%{ŀȅ ά¸Ŝǎέ

But when asked to explain, even fewer planners affirmed they 
will attend in-person gatherings this year.



For Many Reasons . . . 
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άbƻǘ ōŜƛƴƎ 
comfortable 
attending live 
meetings this 
year, regardless of 
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. . . with only 25% affirming they 
will attend meetings this year.

. . . is the most cited reason, by 
43% of respondents.
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Fear is the Biggest Obstacle
87% report it significantly affects their ability to plan live events in the near-term

CŀŎǘƻǊǎ ǘƘŀǘ ŀǊŜ ŀŦŦŜŎǘƛƴƎ ǇƭŀƴƴŜǊǎΩ ŀōƛƭƛǘȅ ǘƻ Ǉƭŀƴ ƭƛǾŜ ŜǾŜƴǘǎ ƛƴ ǘƘŜ ƴŜŀǊ-term (1 = not at all; 5 = very significantly)



Once the threat of COVID-19 has passed, over the next 
12-18 months, will you plan more or fewer meetings?

Light at the End of the Tunnel:
Lǎ ǘƘŜ 9ȄǇŜŎǘŀǘƛƻƴ ŦƻǊ Ωнм ŀƴŘ Ψнн .ƻƻǎǘƛƴƎ tƭŀƴƴŜǊ /ƻƴŦƛŘŜƴŎŜΚ

August 25 Responses
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Light at the End of the Tunnel:
Lǎ ǘƘŜ 9ȄǇŜŎǘŀǘƛƻƴ ŦƻǊ Ωнм ŀƴŘ Ψнн .ƻƻǎǘƛƴƎ tƭŀƴƴŜǊ /ƻƴŦƛŘŜƴŎŜΚ
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3-4

5-6

9-10

On a scale of 1 to 10, how confident are you about the near-term future (over the next 
five years) for the meetings and events industry, and your role as a professional in the 
industry. (1 being not at all confident, 10 being highly confident.)

1-2

7-8

6.25

On a Scale of 1-10:

As of August 25, 2020



Planners are Generally Satisfied with 
Industry Leadership in this Time of Crisis

P
e

rc
e

n
t 
o

f 
R

e
sp

o
n

d
e

n
ts

Do you believe industry leadership (associations, organizations, hospitality 
industry executive leadership, etc.) has responded adequately to address your 
needs during the crisis?

72% {ŀȅ ά¸Ŝǎέ

As of August 25, 2020

”I feel like the major hotels and airlines and associations/councils 
are working around the clock to get meetings and events back in 
business. They have done everything they can to help planners 
navigate what's next.”

ά¢ƘŜ ƴŜŜŘ ŦƻǊ ŀ ŎƻƻǊŘƛƴŀǘŜŘ ƛƴŘǳǎǘǊȅ ǊŜǎǇƻƴǎŜ ƛǎ ƎǊŜŀǘŜǊ 
ǘƘŀƴ ŜǾŜǊΦέ



Regional

Once the threat of COVID-19 has passed, will you plan more 
or fewer meetings over the next 12-18 months?
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August 25 Responses

More or Fewer?
Planners anticipate more local and regional events (again), and gain confidence 

in national and international events

International National Local
-60

-50

-40

-30

-20

-10

0

10

20

30



-60

-50

-40

-30

-20

-10

0

10

20

Once the threat of COVID-19 has passed, will you plan 
more or fewer meetings over the next 12-18 months?

August 25 responses 

More than 
5,000 

attendees

1,001-
5,000

501-
1,000

101-
500

51-
100

15-
50

Fewer than 15 
attendees
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More or Fewer?
Meetings < 100 attendees expected to grow in number, while large events remain less likely



Govt.

Once the threat of COVID-19 has passed, will you plan more 
or fewer events over the next 12-18 months?
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August 25 Responses

Prospects for Trade Shows Approach Lowest Levels
Though Expectations Remain Low, All Other Event Categories Show Gains

Trade 
Shows

Association SMERFCorp.
Sports/
Esports

Festivals/
Fairs
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August 25 Responses

Among Venue Types, Boutique Hotels, Resorts Increase in Favor
While large, complex facilities are less likely to attract meetings
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Do you expect you will require more or fewer of these 
products/services to plan your meetings and events?

August 25 Responses

Onsite Technology Tools Rise Relative to Interest in Virtual
!ƴ ƛƴŘƛŎŀǘƻǊ ƻŦ ǇƭŀƴƴƛƴƎ ŦƻǊ ǇƘȅǎƛŎŀƭ ŜǾŜƴǘǎ ƛƴ Ψнм ŀƴŘ ΨннΚ
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How concerned are you about the following?
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Are you considering any of the following in the 
planning of future events?

August 25 Responses

ά¸Ŝǎέ ǘƻ 5ƛǎǘŀƴŎƛƴƎΣ tǊƻǘƻŎƻƭǎΣ CŀŎŜ aŀǎƪǎΤ άbƻέ ǘƻ ¢ŜǎǘƛƴƎ

Virtual 
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How successful will virtual events be for your 
constituents? Please rate your confidence, 5 being 
highly confident, one being not at all confident

August 25 Responses

As More is Learned About Virtual Events, More Planners Begin to 
Gain Confidence in Their Business Potential
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tƭŀƴƴŜǊǎ wŜǇƻǊǘ ¢ƘŜȅΩǾŜ !ƭǊŜŀŘȅ aŀŘŜ 
the Pivot to Virtual

Iƻǿ ǿƻǳƭŘ ȅƻǳ Ǌŀƴƪ ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ŀōƛƭƛǘȅ ǘƻ Ǉƭŀƴ ŀƴŘ ǇǊƻŘǳŎŜ ǾƛǊǘǳŀƭ ƻǊ 
hybrid events (1=not at all capable; 10=extremely capable)

6.9 Out of 10

As of September 15, 2020

άThis pandemic will create a shift in the meetings industry 
increasing the use of virtual meetings but there will still be a 
need/desire for in-person eventsΦέ

άWe went 100% virtual in 24 hours but we are corporate 
and do not depend on meetings for direct revenueΦέ

άWe are expecting more attendees vs. our in-person conference, 
because we don't have to cap attendance based on hotel capacity, 
and because attendees don't have to pay travel costsΦέ

ά¢Ƙƛǎ ŎǊƛǎƛǎ ƛǎ ŦƻǊŎƛƴƎ us all to think creatively, outside the box. 
Disruptive, I think in a good way. When this is over, we'll all have 
many more options and skills to offerΦέ



!ƴŘ ¢ƘŜȅΩǊŜ DŜƴŜǊŀƭƭȅ {ŀǘƛǎŦƛŜŘ ǿƛǘƘ ¢ƘŜƛǊ 
Experiences Attending Virtual Events

How would you rank the quality of your experience as a remote 
attendee (1=not at all satisfied; 10=completely satisfied)

94% Have Attended 
Virtual Events

As of September 15, 2020

6.7 Out of 10



Developed 
in-house

Who provides the software 
platforms for your 
virtual/digital events?

Licensed directly 
from a vendor3rd-party reseller

18%

34% 67%



What software 
platforms are you 
using?

Don’t “zoom” over mentions of:

6Connex, Swapcard, Pathable, 
EventMobi, PSAV Chime, 
Pheedloop, Digitel, Hopin, etc.



Platform 
provider’s staff

Who provides tech support for your digital/virtual events?

In-house staff

Outsourced staff

41%

31%

74%



In Summary:
V Majority of planners focused on Q2 ‘21 

for rescheduled and new events.
V Is planning for ’21 providing “light at the 
end of the tunnel”?

V Fear of travel and gathering are the 
biggest near-term obstacles.

V Rebookingremain the primary focus.
V The glass is half full –most planners are 

modestly confidentabout the near-term 
future (1-5 years) for live events. 

V Planners are satisfied with industry 
leadership in this time of crisis.

V Greatest demand seen for meetings of 
less than 100 attendees, at boutique 
hotels and resorts. 

V Protocols expected, but not Covidtesting.
V Travel restrictions top concern.
V Virtualnow looking more promising, 

business-wise.

Å “We have to get over the fear factor and get back to traveling and meeting again.”

Å “There is no longer a ‘going back to normal’. I’d like to be part of shaping the new 
normal, but I don’t know where to begin.”

Å “I just held my annual event with significant safety protocols in place. It worked.”

Å “This is an exciting time in our industry. We can finally showcase the strategy that 
should have existed all along. The folks who think of themselves as ‘planners’ might 
not have a future here. But the folks who think of themselves as strategic advisors 
and producers will thrive.”

Å “We just hosted an annual local meeting. We capped attendance to allow for 6 feet 
social distancing, temperature checks, waivers, masks. We received nothing but 
compliments and there have been no Covidcases reported.”

Å “We are hosting our first event since March this weekend and to be honest, I am 
more nervous than I ever have been for an event. We are prepared and trained, but 
still nervous for the unknown and anxious thinking about dealing with people who 
aren't willing to follow protocols to keep everyone safe.”

Å “I’m expecting virtual for larger events until at least mid 2021 - smaller boutique 
physical events up until then too.”



More About Virtual:

Å “I am not attending anything live because I don't have the time. COVID 
has meant so much uncertainty and things continuously changing and 
developing that me and my team are so busy trying to plan and 
deliver a new virtual programs for our events.”

Å “I think many people will realize that virtual events can be just as 
effective and far more efficient - it depends on your personal goals 
and approach.”

Å “I believe there will be a seismic shift for future meetings; smaller 
groups with hybrid options. Planners have to develop new skill sets 
quickly.”

Å “A silver lining is exposure of online learning to segments of our 
audiences that were reluctant to go there until forced being forced to. 
Another is how the industry has come together to share information 
and lessons learned.”


